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Story of the Week 


After Seating am elderly farmer in 
the witnesS¥gox, th plaintiff’s lawyer 
began machiffegwénning questions at 
him. 

“what reputation did the de- 
fendant have in your neighborhood 
as to his sincerity and truthfulness?” 
he shot at the farmer. 

“wal,” came the reply, “I ain’t 
sayin’ he warn’t honest, but when 
it come time to feed his hogs, he 
allus had to git someone else to do 
the cailin’ for him.” 


Correcting the Records 


The history of electric cooking 
was somewhat confused by a recent 
news story recounting a correspond- 
ence between Henry Ford and George 
A. Hughes, the inventor of the elec- 
tric range. 

The widely circulated story mis- 
takenly said that in 1941 “a gold 
stove commemorating the 50th an- 
niversary of the invention” was 
placed in the Edison Institute, 
Greenfield Village. Actually, a gold 
trimmed range, No. 1,000,000 manu- 
factured by Hotpoint Inc., the com- 
pany headed by the inventor, was 
placed beside the “first electric 
range,” previously presented to the 
Institute. 

An old timer at Hotpoint relates 
that directors of the Institute had 
originally rejected Mr. Hughes’ offer 
of the millionth range in fear that it 
might result in an advertising stunt. 
When re-assured on that point, a 
Ford official accepted the exhibit. 

Because no public mention was 
made of the gift, even though the 
electric industry was conducting nu- 
merous ceremonies marking progress, 
Mr. Ford was pleasantly surprised 
when he discovered the presence of 
the gold trimmed range. 

The first “commercially successful 
electric range” was made in Chicago 
in 1909 and exhibited at a convention 
at St. Louis. Sufficient interest was 
excited to cause its inventor, George 
A. Hughes, to return to Chicago and 
Set up a garret shop to produce them. 
Later, when the Hughes business had 
become national, a merger of the 
company, electric iron 
makers, and General Electric com- 
pany’s heating appliance division 
with the Hughes company resulted 
In the Edison General Electric Co. 
Dy January the firm name was 
changed to Hotpoint Inc. and more 
recently the company announced 
the construction of a new range 
Plant that will produce 600,000 elec- 
tric ranges annually. 


It’s Just This Simple 


An atomic research expert from 
famed John Hopkins University re- 
cently tried to tell us what nuclear 
Physicists are doing when they em- 
Ploy the gigantic cyclotron machine 
in their efforts to discover what an 
atom is. 

He tried to explain it to some of 
us untutored individuals with the fol- 


lowing allegory: < °: 
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) Tesides in the barn.” 


= is a dark night. There is a 
Small opening in a big barn, which 
S$ located in a field. An animal is in 


ag barn. Through the opening, you 
wi to hit the animal with a tennis 


After throwing a: few million 
wea —s you finally manage to 
i ew of them through the hole. 
mo me, one of these thrown balls 
bor 


tennis 


nce back out through the hole. 


: iy Smelling the tennis ball, you 
~ %O guess what, kind of animal 


( 
Concluded on Page 6, Column 1) 
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! bounce off the animal, and then . 


Own & Use Freezers If You Want To Sell 


Them, San Diego Conferees Are Advised 


SAN DIEGO, Calif.—‘All of us 
who wish to sell home freezers suc- 
cessfully should make sure we have 
freezers in our own homes so that 
we can know from actual experience 
what we are talking about,’ Roger 
B. Trick, manager of home freezer 
sales for Kelvinator, told the 500 
members of the electrical appliance 
industry gathered here June 2 for 
the Annual Spring Conference of the 
Bureau of Radio and _ Electrical 
Appliances. 

Mr. Trick likened the present sales 
potential of the home freezer to that 
of the electric refrigerator in 1925. 
Because few people in those days 
really understood a refrigerator or 
what it would do for them, manufac- 
turers, distributors, and retailers be- 
came its first buyers in order to be- 
come acquainted with its many 
advantages, he said. 

“You cannot depend upon advertis- 
ing or sales promotion material en- 
tirely to take the place of the 
spoken word. To do the most effec- 
tive job, you should be in a position 


to relate many of the varied uses 
to which a home freezer is put. It 
will be necessary to cultivate a group 
of enthusiastic users by calling back 
on them frequently. 

“Not long ago we compiled for 
a survey a total of 91 different home 
freezer uses. Everyone who has 
seen this list has had his eyes 
opened when confronted with all the 
advantages that a home freezer 
offers.” 

In reviewing the history of the 
frozen foods industry since its in- 
ception in 1930, Mr. Trick empha- 
sized the importance of locker plant 
operation in stimulating home freezer 
interest. 

“As the locker plant and frozen 
food business has expanded, home 
freezers have been publicized. The 
locker plant has pre-sold many thou- 
sands of people on the quality of 
frozen foods vs. the old method of 
canning, or preserving through 
other means. 

“Those of you who handle the 


(Concluded on Page 36, Column 1) 


Kelvinator Raises 
Refrigerator Price 


DETROIT—Because of rising pro- 
duction costs, Nash-Kelvinator Corp. 
has increased refrigerator retail 
prices, effective June 16, $10 on five 
Kelvinator models and $15 on one 
model.. The increase averages less 
than 5%. 

The announcement said the adjust- 
ment was necessitated by recent 
wage increases equivalent to approxi- 
mately 15 cents an hour in all corpo- 
ration plants, and by steadily rising 
costs of parts and material. 


6 eianeaitions Mark 
10-ft. Hotpoint Box 


CHICAGO — Six innovations that 
are “completely 1947” are incorpo- 
rated in the recently introduced 10- 
cu. ft. model Hotpoint electric refrig- 
erator, in addition to an exterior 
style that features graceful fluting. 

The speed freezer has a capacity 
of almost 1 cu. ft. Thirty-one pounds 
of frozen food can be kept at tem- 
peratures as low as -13°, it is claim- 
ed. A flexi-cold storage compartment 
is adjustable to several positions for 
perfect refrigeration of meat. 

Additional storage space for bot- 
tles is provided by the removable 


(Concluded on Page 30, Column 3) 


See Prices Holding 
On Air Conditioning 


NEW YORK CITY—Manufactur- 
ers of air conditioning equipment, 
together with a majority..of execu- 
tives in other industrial fields, believe 
there can be no important price 
reductions before the end of the year, 
according to a survey by the Na- 
tional Industrial Conference Board. 

The survey indicated June 5 that 
manufacturers of primary products 
and metal products do not expect 


price declines this year, while about . 
one-quarter indicated that increases — 


may be unavoidable. Makers of other 
products, the survey found, are more 
inclined to look for a drop in price 
levels which would be of modest 
proportions in most instances. 

The study report observed that 
there is little evidence of belief that 
demand would be stimulated by lower 
prices. Some _ producers indicated 
they are fully. booked for a long 
period ahead, while others felt that 
declines might depress demand by 
resulting in more cautious buying 
policies and expectations of further 


price cuts. 

Industries estimating no _ price 
change included mining, petroleum, 
steel, paper, wool, air conditioning 
equipment, office equipment, and 
hardware. 


Food product officials generally 
look for lower prices, while foundries, 
electrical machinery, and _ suppliers 
look for higher prices. 


Inventory Margins 


Near Prewar Ratio; 


Threat of ‘Panicky Liquidation’ Eases 


WASHINGTON, D. C. — Prewar 
margins between inventories and 
sales have been largely restored by 
retailers of durable goods, although 
the situation differs in various parts 
of the country, according to the 
U. S. Department of Commerce. 

The overall inventory condition of 
business and industry has likewise 
generally improved to the _ point 
where the “danger of panicky liqui- 
dation of inventories’ has* been re- 
duced, the department believes, allow- 
ing, of course, for the possibility of 
a sudden reversal of consumer and 
factory buying trends when the most 
serious shortages have been elimi- 
nated. 

These are some of the conclusions 
reached by S. Morris Livingston of 
the Office of Business Economics, 
writing in the department’s Survey 
of Current Business. 

“In prewar years inventories [of 
retail durable goods stores] were 
generally equal to 1% month’s sales 


plus a margin of little less than half 
a billion dollars,” says Mr. Living- 
ston. “The same margin at today’s 
prices would be nearer three-quarters 
of a billion. 


“At the seasonal peak in the spring 
of 1942 this margin had widened to 
1% billions. From that point the 
book value of inventories carried by 
durable goods stores declined rapidly. 
At the end of 1945 it was below 1939 
in spite of substantially higher prices. 


“Because of the need to stock a 
minimum line for display purposes, 
the rapid expansion of inventories of 
durable goods stores in 1946 tended 
to precede the increase in their 
sales,” he continues. 

“At the end of March, 1947, the 
prewar margin between inventories 
and sales was restored. The only 


significant deficiency was relative to 
the potential sales which could have 
been made if there had been adequate 


(Concluded on Page 4, Column 3) 


Credit Restriction 
End May Come 
Very Suddenly 


WASHINGTON, D. C.—Two state- 
ments made last week seemed to in- 
dicate that Regulation W is headed 
for the ashcan. 

1. Marriner Eccles, chairman of the 
Federal Reserve Board, told the 
House Banking and Currency com- 
mittee he had recommended to Presi- 
dent Truman that consumer credit 
controls be dropped unless. con- 
gressional committees approve legis- 
lation extending them. 

2. Rep. Jesse Wolcott, chairman of 
the House committee, said that group 
probably will recommend legislation 
to halt credit regulation. 

(One press report said some com- 
mittee members believe Mr. Eccles 
committeed himself to dropping the 
credit controls immediately, if such 
legislation is approved by the com- 
mittee. The report added that “this 
would mean ending of the controls 
considerably in advance of the time 
that the legislation could pass both 
houses and become law.’’) 

A measure providing for permanent 
controls over consumer credit has 
been sent to both the Senate and 
House banking committees by the 
Federal Reserve Board. Mr. Eccles 
explained that this bill would allow 
controls to be varied depending on 
economic conditions to restrain ‘the 
development of unsound credit terms 
and with a view to preventing or 
reducing excessive expansion or con- 
traction of consumer, instalment 
credit.” ’ 

Regulation W, Mr. Eccles argued, 
has held down to some extent the 
expansion of consumer credit. How- 
ever, he noted, instalment financing 
has expanded by more than $2,000,- 
000,000 in the past year. 


(Concluded on Page 4, Column 5) 


Frigidaire Raises 
Prices 3 to 4% 


DAYTON — Frigidaire Division, 
General Motors Corp., announced 
June 9 an adjustment in the price of 
some of its products to compensate 
for recent increases in labor and 
material costs. 

“We make this announcement re- 
luctantly and with genuine regret,” 
stated P. M. Bratten, general sales 
manager, “as we-had hoped ‘it would 
not be necessary to take this step 
even though our prices had not ad- 
vanced to the same degree as, our 
costs. The increase “does not affect 
all of our lines and» models. 

“The average {increase on our 
household refrigerator line is ap- 


proximately 474%.: In the case of 


our electric range liné, the ayerage | 


increase is less than 3%. 

“The reasons for these adjustments 
are apparent,” Mr. Bratten continued, 
“when it is realized that our. labor 
costs have gone up. over 11% as a 
result of wage increases in April 
and there has been a considerable 
increase in material costs. We had 
hoped that our improved manufac- 
turing facilities and techniques—to- 
gether with the larger volume we 
had planned—would offset a greater 
proportion of these higher costs. 

“However, we haven’t yet been 
able to reach our planned daily pro- 
duction because of material short- 
ages, and it now appears we will not 
be able to do so for some time to 
come.” 

Mr. Bratten pointed out that with 
these new prices the retail price per 
cubic foot for Frigidaire refriger- 
ators is only 11% greater than it 
was in 1939. Also, Frigidaire’s most 
popular 6-cu. ft. model in 1939 sold 
at retail in most areas for $179.75. 
A similar model of equal capacity 
will now sell for $189.75 or an in- 
crease of only 5.6% even though 
many new features have been added, 
he stated. 
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Airtemp Led ‘46 
Advertising of 
Air Conditioning 


York, G-E, Carrier and 
Frigidaire Were Other 
Top-Flight Spenders 


DETROIT — A recent survey of 
1946 expenditures for national maga- 
zine advertising by 16 manufacturers 
of air conditioning and heating 
equipment shows Airtemp Division of 
Chrysler Corp. edged out York Corp. 
for first place by a margin of $4,507. 

Airtemp paid out $159,230, as com- 
pared with $154,723 (including refrig- 
eration advertising) spent by York. 
Of the Airtemp total; $99,800 was 
expended for heating advertising and 
$59,430 for air conditioning adver- 
tising. 

Immediately behind Airtemp and 
York in advertising volume were 
General Electric Co. ($121,645), Car- 
rier Corp. ($115,129), and Frigidaire 
Division of General Motors Corp. 
($84,260). 

(A break-down of the expenditures 
by companies and magazines is on 
page 4.) 


Heat Pump Production 
Will- Boom In 1948, 
Utilities Are Told 


ATLANTIC CITY, ly. J.— Large 
scale production of the heat pump 
will begin in 1948, and some 2,000 
units will be produ¢ed this year, the 
Edison Electric. Institute was in- 
formed at its four-day annual meet- 
ing here. 

Potential effects of the heat pump 
on home heating and air conditioning, 
power consumption, and electric rates 
were discussed at the meeting by 
three speakers—Marvin S. Smith, 
vice president of the Muncie Gear 
Works, Inc., A. C. Crandall, vice 
president of the Indianapolis Power 
& Light Co., and E. N. Kemler, 
professor of engineering at New York 
University. 


Cost of the heat pump, both for 


’ “installation and operation, will be 


comparable to present home heating 
and air conditioning systems, Mr. 
Smith told EEI, emphasizing several 
features that should create public 
acceptance. 

“Actually,” he said, “it takes dirt 
out of the air. In addition, it elimi- 
nates the need for chimneys and 


-occupies no more space than needed, 
‘say, for a desk. Another point is 


that it eliminates the danger of ex- 
plosion because there is no combus- 
tion involved in its operation.” 

Previous high costs of the heat 
pump have made its adoption slow 
in this country, but today’s price 
should make it attractive to home 
owners regardless of the system they 
have installed, Mr. Crandall told 
the meeting. 


Widespread use of the heat pump 
should likewise reduce power costs 
from the present 3.2 cents per kwh. 
to less than 2 cents, Mr. Crandall 
said. 

Greater power generating facilities 
will also be required of utilities if 
the heat pump really “takes hold,” 
commented Mr. Smith, who believes 
the average residential consumption 
of electricity will jump from 1,200 
kwh. to 10,000. 

Increasing costs of coal should 
help the popularity of the heat pump, 
but the coal interests note that while 
heat pumps may reduce coal con- 
sumption in homes, greatly expanded 
electric power requirements will re- 
sult in vast consumption of coal 
utilities, pointed out Mr. Crandall. 
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The NAT Corporation of Kansas City 


announces 
THE NEW 


NAT 


(self contained) 


| AIR CONDITIONER 


s ©6The Nat Air-conditioning 
_ Unit’s unique design, based 
on 17 years of research 
- directed by Nathan Bara- 
' ban, makes it— 


The Answer to the 
Service-Man’s Prayer 


| All working parts are ac- 
cessible without having to 
tear down the cabinet. A 


“~~"Combines saving of time and labor. 
Appearance and Performance a 
with PRACTICAL Desi . ° ° 
. — The NAT Unit comes in 3 sizes: 
Finished Crackled Brown or 3.0, 4.2 and 5.4 Tons 


Hammered Grey Baked Enamel 


Sold through exclusive dealers and distributors 
some territory still open — inquiries invited 


She NAT Corforatiou 


2710 McGee Trafficway ©® Phone HA. 1892 © KANSAS CITY, MISSOURI 
The Nat Corporation also manufactures the NAT Suspended Gas-Fired Unit Heater 


Refrigeration Projects 
Get Construction Okay 


WASHINGTON, D. C.— Approval 
of the following non-housing con- 
struction projects was granted by 
the Office of the Housing Expediter 
recently: 

A frozen food locker plant to be 
built by O. P. Stephenson at Cedar 
Springs, Mich. at an estimated cost 
of $14,100. 

An addition to a maintenance 
building for the repair of refrigera- 
tion units and automobile tires re- 
quested by the Penn Tire & Appliance 
Co. of Ferndale, Mich. Cost is esti- 
mated at $5,000. 

An electrical appliance sales and 
repair and farm machinery repair 
building to be erected at Ripon, Calif. 
by Charles B. Roark at a cost of 
$5,000. 

A self-service food market to be 
built by Peartree & Pasfield, Inc. at 
Wynnewood, Pa. for approximately 
$20,500. 


Remmo Heads Jacobs Sales 


DETROIT—Clyde G. Remmo, for- 
merly assistant sales manager, has 
been promoted to succeed J. W. 
Stigall as sales manager of the ap- 


pliance division of the F. L. Jacobs. 


Co. here, the firm has announced. 
Mr. Stigall has resigned. 

At the same time, T. R. Buttrick, 
formerly in charge of distribution for 
the division, was named to fill the 
post of assistant sales manager. M. 
H. Powless moved into Mr. Buttrick’s 
former position, the company said. 


High. School Seniors Get 
‘Short-Cuts to Better 
Living’ from Dealer 


SOUTH BEND, Ind.— The first 
season of a long-range program by 
Robertson’s department store to ac- 
quaint high school home economics 
class seniors with the advantages of 
modern home appliances has come 
to a successful conclusion, according 
to Milo Cool, manager of the appli- 
ance department and originator of 
“Short-Cuts to Better Living.” 

Once weekly throughout the school 
year, the future homemakers and 
their teachers from schools here and 
nearby communities were guests of 
the store from 10 a.m. to 2:30 p.m. 
They spent one-third of the time in 
the appliance department, where Mrs. 
Rita Beatty, the store’s home service 
director, gave a use demonstration 
of the Bendix automatic washer, 
showed the electric kitchen, and dis- 
cussed laundry and kitchen planning. 

The balance of the time was spent 
in the fabrics, drapery, furniture, and 
interior decoration departments, with 
department heads in charge. Each 
visit was concluded with a luncheon. 

Non-commercial in nature, _ the 
“Short-Cuts to Better Living”’ series 
has created considerable interest, Mr. 
Cool said. For example, mothers 
have been brought to the department 
to inspect merchandise with their 
daughters, and a number of sales 
have resulted. 


Frazier To Manage! Sales 


Leaders in the refrigeration field provide 
lasting fine finish protection by Bond- 


erizing. 


Bonderizing is the nationally known serve 
process which builds a nonmetallic crys- 
talline coating over and integral with 
the metal. The Bonderizing layer anchors 


paint to metal, resists corrosion, guards tomers, 


PARKER RUST PROOF COMPANY 
Michigan 


2170 E. Milwaukee Avenue, Detroit 11, 


Bonderite, Parco, Parco Lubrite—Reg. U.S. Pat. Off. 


PARKER PRODUCTS. CONQUER 


against the spread of finish failure from 
the scratches and bumps of daily use. 


Buyers know that Bonderizing helps pre- 
“showroom finish,’ keeps appli- 
ances looking better longer. Take advan- 
tage of this sales feature which leading 
manufacturers give you. Tell your cus- 
“It’s Bonderized.” 


ARRER 


ROCESSES 


RUST. 


* For Trion, Filter Mfr. 


MCKEES ROCKS, Pa. — Appoint- 
ment of John W. Frazier as general 
sales manager of Trion, Inc., for- 
merly the Pittsburgh Range Co., has 
been announced by the firm. 

In his new capacity, Mr. Frazier 
will direct all sales and sales promo- 
tions on the electrostatic precipitator 
for homes and commercial establish- 
ments, which the company is making. 

Mr. Frazier has been associated 


with the Equitable Gas Co. of Pitts- 


burgh since 1936 doing sales and 
supervisory work in the heating line. 

Trion’s product, the electric air 
filter, is designed for use in connec- 
tion with warm air heating systems. 


Frank West Will Direct 
New Kaiser Sales District 


ATLANTA — Establishment of 
Southeastern regional sales head- 
quarters here, with Frank L. West as 
regional sales manager, has been an- 
nounced by Kaiser Fleetwing Sales 
Corp., of Bristol, Pa. 

Before taking the new post, Mr. 
West was a field supervisor here for 
Firestone Tire & Rubber Co. 

Kaiser Fleetwing Sales Corp. dis- 
tributes Kaiser dishwashing ma- 
chines. Its Atlanta office, in the 
Peters building, will cover the states 
of Georgia, Alabama, Florida, Missis- 
sippi, the Carolinas, 


Hotpoint To Expand 
Advertising Program 


CHICAGO—Aimed at strengthen. 
ing the overall merchandising pro. 
gram of major household appliance 
dealers, a substantially expandeq 
advertising program for the remain. 
ing six months of 1947, has heen 
announced by Edward R. Taylor, 
merchandising manager, Hotpoint Inc, 

Designed to place special emphasis 
on point-of-sale promotion at the 
dealer level, the half-year campaign 
will be substantially greater than 
the company’s full year appropria- 
tion in 1946. 

Cooperative advertising wil) re. 
main on the shelf for the balance of 
the current year. Reason for this, he © 
added, ‘is that production itself must © 
remain on allocation for that periog © 
of time.” This interval will permit 
the company to build up a substan- 
tial reserve for cooperative advertis- 
ing in 1948 when production wil] — 
have reached triple present outputs, 

Spearheading the intensified cam- 
paign will be four-color, two-page © 
blasts confined to mass-media, to ~ 
appear around the latter part of | 
June. Later, complete coverage of © 
the consumer market will be achieved — 
through the use of more than a score 
of national magazines and farm pub- 
lications, with a full list gained by 
early 1948. Meanwhile, the double 
treatment in fewer books is slanted 
to impress consumers with Hotpoint’s 
dominance while its production is — 
not yet up to peak. : 

According to Mr. Taylor, another | 
objective of MHotpoint’s consumer | 
campaign is to assist dealers in sell- | 
ing completely electrified kitchens in 
addition to the sale of single appli- 
ances. 

Each advertisement will emphasize 
one specific appliance while provid- 
ing substantial minor promotion to © 
all appliances in the company’s com- — 
plete line. In order that dealers may 
capitalize upon the program to the — 
greatest possible extent, featured ap- 
pliances in the advertisements will 
be rotated in accordance with pro- 
duction levels and availability. 

Initial consumer advertisements 
will stress the electric refrigerator © 
with a frozen food compartment 
while devoting minor attention to 
illustrations and copy on the electric © 
range, water heater, wringer-type 
washer, electric sink with Disposall — 
food waste disposer, food freezer, ~ 
and ironer. ‘ 


Jack & Heintz Publishes First 
Condensing Unit Data Book 


CLEVELAND — The first booklet — 
of Jack & Heintz condensing unit 
data, known as RCU 5000, was pub- 
lished recently by Jack & Heintz 
Precision Industries, Inc. 

The booklet contains an illustrated 
spare parts list, a list of electric 
motor service stations, and_ brief 
service data f{ncluding specifications, 
installation hints, and refrigeration 
tables. 
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Tennessee. 


Industry Pays $3,523,167 In 
Excise Taxes During April 


WASHINGTON, D. C.—The U. S. 
government collected $3,523,167.11 
from manufacturers in excise taxes 
on refrigerators, air conditioners, etc. 
during the month of April, it was 
announced here. 

This compared with collections of 
$726,397.41 on the same type goods 
in April, 1946. 

A similar sharp increase was noted 
in the more general category of elec- 
tric, gas, and oil apparatus where 
the collections in April this year 
totaled $7,403,522.97 as compared 
with $2,523,272.93 in April of 1946. 
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. . » by Compartion — You'll Buy PAR 
Manufacturing Corporation 
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' OF HIGHLY CARBONAITE® 
"WATER FROM A SINGLE % 


TEMPRITE PRODUCTS CORP. 


43 PIQUETTE AVE. « DETROIT 2, MICHIGAN 
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Nature’s fabulous wonder . . . the lustrous pearl growing inside an oyster 
. .. has a special meaning for Kelvinator people. 


It’s a reminder that the inside story on the Home Freezer is really 
what makes the sale. For it’s this inside story that supports the sales- 
pub- man’s deep conviction that Kelvinator’s hidden features—no less than 
the obvious—give longer life and greater consumer satisfaction over 
rated the years. 


brief For example, take the refrigerating coil that blankets all four inner 
tien walls of the cabinet and freezer-section bottom with frigid cold. As a 


result, every particle of stored food is within 7-1/32 inches of a sub-zero 
surface, assuring fast freezing and safe storage. 


FS 1 Then, too, Kelvinator’s exclusive, revolutionary, new condenser erating unit. In millions of home installations, commercial ice cream 
design permits additional food storage space . . . up to 40% more! Be- cabinets and beverage coolers . . . its incredibly trouble-free perform- 
cause of this construction, Kelvinator’s 6 cu. ft. freezer is no larger in ance challenges comparison! 


exterior dimensions than the conventional “4”. It is basic values such as these—present in both Kelvinator products 
And, most important of all, there’s the matchless Polarsphere refrig- and policies—that build in those who sell, the conviction that wins sales! 
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AIR CONDITIONING & REFRIGERATION NEWS, JUNE 16, 1947 


Premier Distributors, 
Dealers Revive Vacuum 
Trade-In Allowances 


NEW YORK CITY — Distributors 
and retailers of Premier vacuum 
cleaners in Manhattan, Brooklyn, and 
New Jersey have revived trade-in 
allowances on consumers’ used ma- 
chines, it was revealed here June 5. 

A Manhattan distributor repre- 
sentative told the press that the 
allowances, held in abeyance since 
May, 1942, have been reinstituted be- 
cause both segments of the trade 
now are “not only selling against 
orders but actually are digging for 
orders.” 

Trade-in allowances to be applied 
against purchase of any one of the 
Premier cleaners, retailing for $79.75 
and $69.75 in the two upright models 


and $74.75 in the tank type, are 
divided into four classifications. For 
a used _ straight-suction type, the 


dealer permits the purchaser $5; for 
a simple motor-driven brush cleaner, 
$750; for a two-speed motor-driven 
brush mechanism, $10; and for a 
tank or cylinder type cleaner, $12.50. 
‘ It was pointed out that the signifi- 
cance of the revival of the trade-in 
lies in the indirect price cut involved 
in sales of a well-known branded 
item. 

Dealers said that one of the fea- 
tures of the plan which has proven 
e attractive to retailers is the thorough 
a and satisfactory rebuilding of trade- 
ins done by the distributor. The 
work is handled by factory-trained 


servicemen whenever materials are 


procurable. 


Utilize More Research Data, Selling Aids, 
But Don’t Over-Expand, Locker Men Told 


NEW YORK CITY — Warnings 
against over expansion of -their 
plants and urgings to make more use 
of research education and merchan- 
dising were heard by an estimated 
800 frozen food locker plant opera- 
tors from 12 eastern states during 
early sessions of their regional con- 
vention here last week. 

Ray Farquhar, executive secretary 
of the Frozen Food Locker Institute, 
told them that high construction 
costs had slowed expansion of the 
locker industry, but recent increases 
in processing charges had placed 
most established operators on a 
profitable basis. 

Jack A. Smith, manager of the 
locker equipment division of Frigid- 
aire division, General Motors Corp., 
noted that locker equipment installa- 
tion costs are now only 50% higher 
than before the war, and C. Stuart 
Wishart, general manager of Country 
Life Frozen Foods, Inc. of Westbury, 
L. I., declared that locker users saved 
20% over regular retail prices when 
buying meat at wholesale and stor- 
ing it in their lockers. 

Mr. Smith, who said he received 
more inquiries for new installations 
from the New England States and 
Pennsylvania than from other terri- 
tories, stated that the installed equip- 
ment for the average plant costs 
approximately $25,000. 

He asserted that local banks have 


*been cooperative in financing instal- 


lations since the end of the war. 
Di. Karl Butler, director’ of re- 


ls 
Vv 


Z mance qualities that have carried the 1 


COMMERCIAL 
REFRIGERATION 


search for the Cooperative Grange 
League Federation Exchange, Inc. of 
Ithaca, N. Y., described for the dele- 
gates gathered in the Hotel New 
Yorker the study conducted by the 
Cornell university school of nutrition 
into results attained from use of 1,000 
home freezers in a controlled area of 
43,000 population. 

Other highlights of the first two 


days activity in the three-day con- 


clave were: 

Work on the formation of frozen 
food locker associations for the states 
of Delaware, Maine, Maryland, Mas- 
sachusetts, Rhode Island, and Ver- 
mont. 

Victory in the meat cutting con- 
test by Roy Soden of New Jersey 
Frozen Food Lockers, Morristown, 
N. J. Mr. Soden won the trophy on 
the basis of points earned for speed, 
neatness, and cutting ability. 

A proposal for the formation of a 
liaison committee for joint activities 
in frozen food promotion by the Na- 
tional Frozen Food Locker Associa- 
tion and the National Association of 
Frozen Food Packers. The idea was 
proffered by C. Courtney Seabrook, 
president of the packers group. 


Inventory Margins - - 


(Concluded from Page 1, Column 3) 
supplies of goods. That deficiency 
was substantial.” 

With regard to business in general, 
Mr. Livingston points out that “in- 
ventory outlay has been a major 
expansionary force in recent months,” 
and that “such inventories as are 
being carried today appear to be held 
in spite of the general expectations 
of lower prices in important areas. 


| Mostly they are held because they 


are deemed necessary and not in the 
hope of a speculative profit.” 

Steps already taken by business 
should limit the “repercussions fol- 
lowing the end of inventory accumu- 
lation,” he declares, citing the more 


general use of the “last-in-first-out” 


method of inventory . accounting 
which reduces the risk of loss on 
high-priced materials. | 
“Retailers in particular have been 
rather prompt to mark down poor 
yuality or excessively priced merchan- 


dise, thus taking rather than post-~ 


poning any losses on these items.” 

These precautions will not neces- 
sarily prevent “the inevitable re- 
adjustments from boom conditions— 
the further shift from sellers’ to 
buyers’ markets, the return to more 
normal competitive conditions,” he 
also warns. 


Lukan Takes Mansfield 
Westinghouse Post 


MANSFIELD, Ohio— Joseph R. 
Lukan has been appointed merchan- 
dise manager of the range depart- 
ment of the Westinghouse Electric 
Appliance Division. 

Mr. Lukan was transferred from 
the Chicago office. 


How Air Conditioning Producers 
Spent Advertising Money in 1946 


Airtemp 


Airtemp Div. of Chrysler Corp. 
(Home Heating & 
Air Conditioning) 


Saturday Evening Post ........ $ 99,800 
bot k ea oko ce s.c0505sdbss08 $ 99, 
(Industrial Heating & 
Air Conditioning) 
Nation’s -Business ............. $ 8,900 
NE ose ae Rana seeds has 18,930 
Saturday Evening Post ........ 31,600 
ED osc arene ceases ebae b¥esssea $ 59,430 
American Blower 
American Blower 
BAMGTICAN, THOME ook ccccscccsese $ 3,160 
Better Homes & Gardens ..... 3,780 
ae 1,000 
| Sore eet ery ee ee $ 7,940 
Buffalo Forge 
Buffalo Forge Co. 
eee $ 14,399 
ES cack Raabe teyhs seb nnesen es eed $ 14,399 
Carrier 
Carrier Corp. 
(Home Air Conditioning) 
Po eer $ 2,840 
MEER. hice Sons eN esse aeian enhances 3,300 
ee eee ere 2,330 
Saturday Evening Post ........ 31,600 
| Ee rr ee $ 40,070 
(Industrial Air Conditioning) 
Saturday Evening Post ........ $ 33,000 
NE ied bo-5 0530565 WS 1% ooo bcb-ale 6 06 26,500 
; rere rere teece  a,a00 
p Pe aera errr 4,299 
| REE AR Pres aoa a $ 75,059 
Clarage Fan 
Clarage Fan Co. 
(Air Conditioning) 
NS (errwart en Obes seus ee ay $ 2,553 
Business Week ......cccccecees 6,325 
Serer re rer $ 8,878 
(Air Conditioning & Heating) 
| ARES SAREE ire ares $ 1,165 
Business Week ................ 1,135 
Ere eee eae eee ri $ 2,300 
Fresh'nd-Aire 
Fresh’nd-Aire Co. ‘ 
Saturday Evening Post ........ $ 2,125 
eee Pisbbcccareeb ute ved $ 2,125 
Frick 
Prick Co. Sy 
(Air Conditioning & Refrigeration) — 
NE isd os kectnn cere ...-$ 12,350 
TOONS WOOK o6es so chi riccee 6,600 
Seer Bare eerOKeS 22,000 
_ Sear errr: Bhogs tanued $ 40,950 
Frigidaire 
Frigidaire, Div. General Motors Corp. 
EE 95554 14600055%04508 $ 11,360 
Saturday Evening Post ........ 56,100 
ESS CAs SATA Rohe ok'sae Ratt 16,800 
MED SUrb5 60% CERS RAEN SSSROI EKER 84,260 
General Electric ar 
General Electric Co. 
. eR a ree $ 24,300 
eT a ree 7,945 
Saturday Evening Post ........ 65,400 
gt Ge eee 24,000 
ME 55th 65440 b005 45-65 40648 $121,645 
Ilg Electric Ventilating 
lig Electric Ventilating Co. 
House Beautiful ............... 5,600 
EE CREE a 5a bN 4 o 5d bo RKR ROS 28,170 
Se eer er rere $ 33,770 
Herman Nelson 
Herman Nelson Corp. 
Business Week ..........eseee $ 8,510 
EOF Rivet A ROR ia shaved eu Re $ 8,510 
B. F. Sturtevant Division 
B. F. Sturtevant, 
Div. Westinghouse Electric Co. 
BUSINCHS WOOK cicccccccccsice $ 9,880 
MEE BUSES SSSA ES PE eka e TKS 33, 
ME ccibisstsbdeeedieeesevtdeek $ 43,480 
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Ranking by Companie 
On Magazine Spending 


Airtemp Div. of Chrysler Corp. 

Airtemp heating $99,800 

Airtemp air conditioning 59,430 $159,239 
York Corp. 

(Incl. refrigeration) 
General THGcCtric CO. oo.ccsccsccccs 121,645 
RPE ON, kes cabs sessscteso.s 115,129 
Frigidaire Div., 

General Motors Corp. ........... 
Worthington Pump & 

Machinery Corp. 

(incl. PelTIPeVAtION) «22.6.0... 58,225 
B. F. Sturtevant Div., 


Westinghouse Electric Corp. .... 43,489 
Trane Co. 

SD i rn 344 5 sok eee $28,944 

air conditioning ........ 12,415 41,359 
Frick Co. 

(Incl. refrigeration) ............. 40,950 
Ilg Electric Ventilating Co. ....... 33,770 
PaO WOPES CO, oo0ccsccctoceeses 14,399 
Clarage Fan Co. 

air conditioning ........ $ 8,878 

MEE 3 00k bobo nase scads 2,300 11,178 
Herman Nelson Corp. .......ce000- 8,510 
American Blower Co. .............. 7,940 
DVONM PG-BiTe CO. beeen cdc essences 2,125 
Young Radiator Co. 2ocisesscccess 1,388 
Trane 
Trane Co. 

(Industrial Air Conditioning) 
re Perret $ 12,415 
SP errr eee tree reer $ 12,415 

(Home Heating & 

Air Conditioning) 

MUAIOOE WHORE oo ccbiscceccsce $ 2,500 
WEE iss esboesnsise se ere0o00d $ 2,500 

(Industrial Heating & 

Air Conditioning) 
| SAS ee ee $ 2,200 
PEON WOE oiccccccvvews ccs 13,684 
SINE, 55.6 60-0.054 bons s0s0005% 10,560 
WEEE Diss Ae bi b4bdde Ede ss reeks $ 26,444 

Worthington Pump 

Worthington Pump & 

Machinery Corp. 

. (Air Conditioning & Refrigeration) 
oe ke AS 16,380 
Business Week ...ciis.ccccccce 345 
MED 05-46% 504 0 65:14%4.004545 050006 28,500 
EE i505 6064.0055 Some ENGR eS vER 

York 

York Corp. 

(Air Conditioning & Refrigeration) 
eee 326 
Nation’s Business ............. 15,426 
SEG 8:4: 61.6:66-0 6044400035405 33,328 
DE WE 56:5.660355%05.0008 17,263 
BE 55964-5565294904 5555 8.000300505 60,380 
ROAD... . seer eee cere sere eeeeee $154,723 

Young: Radiator 
Young ;Radiator Co. 
EE WES eh b:cohibidve ewes $ 1,388 

° EES Cre re ee $ 1,388 
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Credit Restrictions - - 


(Concluded from Page 1, Column 4) 


Although he acknowledged that 
this expansion is not yet excessive in 
relation to national income and pro- 
duction, Mr. Eccles cautioned that in- 
stalment credit could increase rapidly 
if controls are lifted. 

Declaring that the need for regula- 
tion “is not merely temporary,” he 
warned that credit expansion must 
be watched and restrained so families 
will not go too much in debt on too 
easy terms. He _ said _ voluntary 
efforts by “foresighted companies” 
would be ineffective. 


Sustained Performance 
Increased Production 
Lower-Cost Operation 


INDUSTRIAL COOLING | 


HEATING @ DRYING 


refrigerant lines, 


distribution. 


@ Refrigeration equipment, tending to decrease in effect- 
ive capacity after a number of years in service, creates 
many production bottle-necks. 

These can be opened up and production increased byx ' 
installing a Niagara Aeropass Condenser (typical re- 
sults: 10% capacity increase... plus 23% power saving 
...95% of condenser water saved... with no addition 
to compressor equipment). 

This performance is sustained for long life since the 
Niagara Aeropass Condenser lowers the condensing 
temperature to prevent any scale deposit on condenser 
tubes and effectively keeps oil from accumulating in the 


In addition, with the patented Niagara “Balanced 
Wet Bulb Control”, the Condenser will automatically, 
and for the year ’round, hold the head pressure to 
the minimum practical point for proper refrigerant 


For complete description, write 
for Bulletin 1038-AC. 


NIAGARA BLOWER COMPANY 


Over 30 Years of Service in Industrial Air Engineering 
405 Lexington Ave., New York 17,N. Y. 
Field Engineering Offices in Principal Cities 


NIAGARA frineiine coum 
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| TOSELL ET 


Here’s how you can get the story of your home 
freezers to your logical No. 1 market. 

The audience covered by Field & Stream are 
key sportsmen who need home freezers and 
have the money and the desire to buy. 

The “buy-ability” of these key sportsmen has 
made Field & Stream “America’s Number One 
Sportsman’s Magazine.” It can make them your 
No. 1 market for home freezers, too! 

Ask any of the many advertisers who make 
Field & Stream a “must” on their advertising 
lists. They'll tell you it produces sales! 


AMERICA’S 


The Key Sportsmen who read 
Field & Stream 


nen 


Your No. | Market 


FOR 


HOME FREEZERS 


Sell home freezers to these selected prospects 
quickly, inexpensively and profitably through 
Field & Stream—the magazine in which more 
advertisers used more space in 1946 than in any 
other sportsman’s magazine! 


Field & Stream Advertising offices: 
NEW YORK CITY, 515 Madison Ave. 
CHICAGO, ILL., Wrigley Building 
SAN FRANCISCO, CAL., 300 Montgomery St. 
LOS ANGELES, CAL., 530 West 6th St. 
SEATTLE, WASH., 1038 Henry Building 


ONE 


dy 
s 


oa ify 


@ A lot of surf fishermen have two things 
in common—they catch a lot of fish, and 
they read Field & Stream. They have one 
more quality that’s equally important— 
the means to buy the things they want and 
need. Therefore, when you advertise your 
home freezer in Field & Stream, America’s 


Number One Sportsman’s Magazine, 


you’re reaching the key sportsmen who 


need and want home freezers for their 


food storage requirements. 
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(Concluded from Page 1, Column 1) 
Know any more than you did 
before ? 


Business Statesmanship 


The Committee for Economic De- 
velopment has declared war on the 
notion that another great American 
depression is inevitable. 

And that’s good news, friends, be- 
cause the CED is one business organi- 
zation that fights with intelligence, 
vision, and a keen sense of public 
responsibility. 

It was founded several years ago 
to combat another dangerous false 
notion—then widely held—that mass 
unemployment was bound to come 
right after the war and would require 
extraordinary government measures 
to provide jobs. 

The CED, believing that wise fore- 
thought on the part of business and 
industry could maintain high employ- 
ment, worked diligently to stimulate 
such cooperation and to forestall 
unemployment. 

Events have proved how right it 
was. And how much of this last 
year’s economic grief might have 
been avoided if our government had 
shared the CED’s faith and refused 
to heed its own mistaken prophets of 
an immediate postwar deflation! 

The CED wants to preserve free 
enterprise by making this best-of-all- 
systems work for the greatest good 


of the American people. It wants to 
keep employment and _ production 
high, and take no chance of letting 
a small recession become a big 
depression. 

It definitely abhors a government- 
planned economy. But it does want 
government to plan its own far- 
reaching activities, to the end that 
they may most encourage and least 
impede the establishment and growth 
of legitimate, competitive, job- 
creating business enterprises. 

And so the CED’s national leaders 
—Paul G. Hoffman, Eric Johnston, 
John D. Biggers, and other progres- 
sive individuals in industry and busi- 
ness—are putting businessmen and 
economists to work on research into 
three great problems of the imme- 
diate future. 

These problems are: 


1. How to reduce the number of 
strikes, and prevent the losses they 
cause—not by taking freedom from 
labor—but by improving labor- 
management relations and making 
collective bargaining work better. 


2. How to develop a wage-price 
policy which, instead of merely tak- 
ing money from one group and giv- 
ing to another, will. stimulate produc- 
tion of more wealth to be shared by 
all groups in higher real wages and 
increased purchasing power. 


3. How to manage the government’s 
fiscal and tax policies so as to meet 
the actual need for federal revenues, 
but still avoid undue interference 
with stability of the national economy 
at normal high levels of prosperity. 


The CED, being realistic and 
honest, does not promise that absolute 
stability, with no fluctuations, can be 
achieved by the free, dynamic econ- 
omy for which it stands. It does hold 


that wise cooperation by business, 
labor, agriculture, and government 
can prevent the wide swings from 
boom to bust that have been so 
disastrous in the past. 


This publication welcomes. the 
CED’s new program of _ recent 
months. And we agree with Chair- 


man Hoffman that now is the time 
for this country to decide that it has 
no inescapable reason for scaring it- 
self into either a little recession soon 
or a major depression later. 

Here are some of the future re- 
search studies projected by the CED: 


Ways of encouraging the develop- 
ment of small business. 

Fiscal and monetary policy to 
combat inflation and deflation. 

Methods of stabilizing the con- 
struction industry. 

Ways of bringing about a steady 
flow of investment in business and 
industry. 

Actions businessmen can take in 
the management of their business 
affairs to help keep employment 
high and productivity increasing. 

Federal tax policies to encourage 
production and employment. 

Practices and policies in labor- 
management relationships to foster 
increasing productivity and indus- 
trial peace. 

Proper wage-price relationships to 
raise living standards and stimulate 
production and employment. 

Eventually, it is hoped, a summary 
report on all these down-to-earth 
studies will be issued by the CED. 


All these research reports, after 
they have been integrated, will bear 
upon America’s central problem of 
high employment and _ increasing 
productivity. 


. CED’s Research and Policy 


DOUBLE-CHECK your New Product Blueprints 


GINEERING! 


more ready to share these advantages in suggest- 
ing money-saving motor applications for your 
improved or new appliances and equipment. 
Your inquiry is invited. 


with TWIN- 


HEN the Okeh of Emerson-Electric Motor 
Engineers is chalked up beside your own, 
your new product designs are double-checked. 


Such collaboration—Twin-gineering, we call 


Making use of the findings of the 
economists, the businessmen who 
comprise the Research and Policy 
Committee of the CED weigh and 
then issue statements making specific 
recommendations for public and busi- 
ness policies designed to promote 
economic stability and higher living 
standards for an increasing number 
of the people of our great nation. 
Example: 

Concerning the labor-management 
relations project recently approved 
by the CED, its aim is “to find a 
pattern of policies for management, 
labor, and Government which will: 
(1) avoid interruptions to production 
while management-labor disputes are 
being settled; and (2) lead to terms 
of settlement that serve the general 
public interest as well as the inter- 
ests of the immediate parties to dis- 
putes.” 

The original research and prepara- 
tion of a report on this ultra-impor- 
tant matter has been undertaken by 
Profs. Douglass V. Brown and Charles 
Myers of Massachusetts Institute of 
Technology. They will have the 
benefit of consultation with a panel 
of businessmen and an advisory 
group of independent economists. 
And their research report will present 
the findings and conclusions of the 
authors in accordance with the 
standard CED practice. 

The businessmen members of the 
Com- 
mittee will develop recommendations 
for all concerned in labor-manage- 
ment relations on the basis of the 
facts and conclusions presented in the 
Brown-Myers report, and with the aid 
of suggestions offered by the consult- 
ing groups of businessmen and 
economists. 


CED research rejects the idea of 


Y a regimented economy as a means of 


getting high production and employ- 
ment. It is searching for policies 
that will strengthen democratic free 
enterprise and, at the same time, 
bring about continuous economic 
progress without the sharp dips that 
America—and the world—has under- 
gone in the last half-century. 


Here’s One Answer 


To C. G. Frantz, pioneer Cleveland 
industrialist who heads the Apex 
Electrical Mfg. Co., there is nothing 
unusual about the friendly, smiling 
greetings he receives from his em- 
ployes every day in the week. 


To visitors, however, the cheerful 
“Hello, C. G.” and the obvious good 


will which his employes display to. 
ward their boss is a continuing 
source of amazement. 

“How do you do it?” one of his 
friends asked him after a tour of the 
Apex factory. This friend cited the 
bitterness, absenteeism, and the poor 
production record of his own plant. 

On his desk, which is an olg 
fashioned roll-top, Mr. Frantz has 
two newspapers. One was a metro. 
politan daily—black with the latest 
unhappy headlines about strikes ang 
labor-union defiance. The other pub. 
lication was “The Machinist,” which 
is issued by the AFL Internationa) 
Association of Machinists. Its big 
headline: “Unique Apex Plan Wins 
Peak Production.” 

The front page lead story, plus a 
full page of pictures in this union- 
sponsored publication told a story of 
mutual trust and cooperation that is 
rare in industry today. AS a result 
of this mutual good-feeling, the Apex 
plants are reaching their production 
goals, and their employes earn high 
pay. 

The Apex plan, worked out by 
union and management representa- 
tives, is a variation of the piecework 
and incentive system. Labor had 
traditionally opposed such plans, be- 
cause unions regard them as a man- 
agement device for “speed-ups” in 
production. Management, on _ the 
other hand, has traditionally main- 
tained that it must have undisputed 
control over time studies upon which 
piecework rates are based. 


At the Apex plants in Cleveland, 
a committee of six men selected by 
the union (and trained by the com- 
pany) makes the time studies. The 
union supervises the system, and all 
records are open to inspection by the 
worker himself. 

The chief shop steward also was 
given the full time-study course, so 
that he could have sufficient knowl- 
edge to check any complaint that 
might be made. And everybody is 
happy. 

“We are willing to pay an amount 
of money proportionate to a worker’s 
ability to produce,” declares Mr. 
Frantz. “Our men want the pay. 
We want production. The plan has 
worked out to everyone’s satisfac- 
tion.” 

Matthew De More, president of 
District 54 of the AFL International 
Association of Machinists, is also 
enthusiastic about this piece-work 
system. “Common sense on both 
sides is the answer to labor prob- 
lems,” he insists. 


aoa 


it—may help you eliminate much costly engi- 
neering backtracking, may uncover manufac- 
turing short cuts, may help you put your product 
on the market with competitive advantages 
necessary for market success. 


hy. 1/20 to 5 Horsepower 
‘j AC and DC 
; For 56 years, Emerson-Electric 
has specialized in the devel- 
opment and manufacture of 
electric motors, 5 Horsepower 
and smaller. 


FITTINGS AND 
COPPER PLUMBING 


For the present, Emerson-Electric is booked 
solid on motor orders. But, Emerson-Electric 
Engineers, backed by 56 years’ experience, have 


IN DESIGNING the new research building of 
the Ralston Purina Company in St. Louis, the architects and engineers 
chose only products which had been demonstrated to be the very 
best in every department of construction. Naturally they chose copper 
plumbing with Nibco Wrot Copper Fittings, Valves and Cast Drainage 
Fittings for the water system. This means a permanent, trouble-free 
installation for the lifetime of the building . . . with no maintenance 
cost. When you specify and install Nibco Fittings and Copper Plumb- 
ing, you are giving your customers a better job and building your 
own reputation for quality and dependability. 


THE EMERSON ELECTRIC MFG. CO., St. Lovis 21, Mo. 


never been longer on ideas and skill; and never Branches: New York ¢ Chicago « Detroit « Los Angeles ¢ Cincinnati « Davenport 
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NORTHERN INDIANA BRASS CO. | Ths 


ELKHART, INDIANA * VALVES AND FITTINGS SINCE 1904 
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and fixture manufacturers in all sections of the country. 


HE ice cream industry gave commercial re- 
frigeration its first important market for 
package merchandise more than twenty years 
ago, and during the years that followed has con- 
tributed no small share to its prosperity. 
Reduced volume and retrenchment caused some 
slackening in the sale of ice cream cabinets and 
replacement condensing units during the pre-war 
depression. Then the ban on the manufacture of 
ice cream cabinets for civilian use during the war 
left this field in a product-starved condition. 


Today statistics indicate that there are in this 
country more than 7,000 manufacturers of ice 
cream and allied products—almost double the 
number serving the field before the war. Over 
300,000 drug stores, restaurants, lunch stands, etc. 
sold ice cream before the war, and this number 
may easily be doubled within the next few years. 


Ice cream demands temperatures near or below 


Ice cream cabinet by courtesy of Anheuser-Busch, Inc., St. Louis, Missouri, 
which has been active in the manufacture of high quality ice cream cabinets 
since 1930. The Electric Refrigeration Division of Servel, Inc., manufactures 
condensing units only. These are available through prominent distributors 


EMAND FOR 


sl Servel hermetic units specifically designed for the 
low temperature field are designated by the “L” 
ca prefix. These Supermetics have the high volumetric 

a ; efficiency and adequate displacement needed for low 
es, » pressure operation. They are available in four frac- 
tional horsepower units, to service the smallest to 
the largest cabinet size. Six field-serviceable hermetic 
units, ranging from | to 3 HP, are also available for 
large storage cabinets, hardeners, etc. 


zero for safe storage. Such temperatures can be 
maintained successfully and economically only 
by the use of good mechanical refrigeration. 

Since 1926, ice cream cabinets of various makes 
have been ‘Powered by Servel” and thousands 
of satisfied users testify to their economy, de- 
pendability, and long life. 

Now Servel Supermetic features a new stand- 
ard for this class of trade. Its permanently sealed 
construction, using Freon-12 refrigerant, assures 
permanent freedom from the entrance of air and 
moisture through leaking seals. The elimination 
of belts does away with one of the most potent 
sources of trouble on old style units. 

Next time you run across a “tough spot’’ where 
the turnover is extra heavy, and the customer 
hard to please, put in an ice cream cabinet that 
is ““Powered by Servel’’. You will be agreeably 
surprised at the results. 


ELECTRIC REFRIGERATION DIVISION, EVANSVILLE 20, INDIANA 


ICE CREAM CABINETS 
1S GREATER THAN EVER 


This is Number Seven in a series of advertisements featuring the markets available to the alert dealer in the commercial refrigeration industry. Ask for reprints for use in training your salesmen to take full advantage of all commercial refrigeration markets. 
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ATTENTION, DISTRIBUTORS! 
y display case that really sells! 


Increased facilities 


refrigerated display 
case to a limited 
number of new 
distributors. A 
request on your 
company letterhead 
will bring complete 


GOLDSMAN 


Manufacturers of Commercial Refrigerators 
1325 N. LAWRENCE STREFT © PHILADELPHIA 22, PA. 


Bonus After Quota Is 
Reached, Plus Dinners 


Proves Morale Booster 


WELLSTON, Mo.—Because he be- 
lieves that “the boss doesn’t profit 
unless his employes do likewise,” 
Jerry Mundell, head of Mundell Ap- 


hard permit a pliance Service here, has set up a 
limited supply of system of employe remuneration that 
this superior assures everyone his share. 


Mr. Mundell, who runs a Philco 
dealership in this St. Louis suburb, 
pays six mechanics a straight salary 
plus a 5% bonus after their depart- 
mental work quota has been reached. 
The mechanics, divided into refrig- 
erator, washing machine, and small 
appliance repair crews, can pitch in 
and help each other earn more 
money. Result: each man averages 
about $70 per week. 

A crew of six outside salesmen, 


known St. Louis restaurant for cock- 
tails, dinner, and entertainment. 

After the entertainment, the em- 
ployes discuss appliance sales and 
service problems, air their grievances, 
and vote on steps to be taken. 

Sometimes, Mr. Mundell arranges 
for a manufacturer’s representative 
to speak to the. group. 

Mr. Mundell also. foots the bills for 
trips to manufacturing plants where 
employes see how the products they 
sell or service are built. 


- Village Market here, 


‘Baby Food Department’ Employs Self-Serve Cases 


RASS 


This young housewife can pick up all the foods she needs for her children 


iS ELBE 


information : : in this one special section of the Hampton Village Market in St. Louis 
now being organized by Mr. Mundell, s. 
and descriptive will receive a $25 per week guarantee In the refrigerated self-serve display cases are kept milk, formulas, 
literat plus a 5% commission on all appli- chocolate Grinke, and orange drinks. 
erature. ances sold, he declared. 
Write today ! Once a month, Mr. Mundell said, ° ° ° 
FB ee month MT ti way SUburban Supermarket Finds Profit In Putting 


Main Foods for Children In a Single Section 


ST. LOUIS—Bettendorf’s Hampton 
one of the 
world’s largest supermarkets, has 
built up trade among mothers of 
small children through its “all refrig- 
erated” infant foods department, 
which was recently completed. 

The baby foods department consists 
of a 20 x 30 bay at the right side 


The layout of the shop is such that 
the mother may quickly find refrig- 
erated milk in the size container de- 
sired, while immediately above, racks 
of open shelving contain canned baby 
foods. 

Thus, it is no longer necessary for 
mothers to walk long distances be- 
tween the canned baby foods depart- 


anssesessens —— , of the store, which is completely ment and dairy department to as- 

“| lined with Hussmann-Ligonier refrig- semble the. requirements for their 
erated self-service cases. Six of youngsters—an idea which has been 
these form an enclosure in which much appreciated, according to Bill 
milk, formulas, chocolate, and orange Bettendorf, who is the head of the 

THOUGHTS FOR MERCHANDISERS drinks, and other items are shown. organization. 
‘ | — SINCE 1906 us ‘ - . 
— ae _ Everything Packaged’ Plan Okayed by 
> REFRIGERATION ; 
95% of Ohio Food Store’s Customers 
= mee helps you serve better ) 
———)> DAYTON—Because it stays fresh out of refrigerated cases for only 15 
i longer, prepackaged produce is to 20 minutes while being packaged. 
“ c—) bought in volume by customers at The packaging operation is handled 
5) King’s Market. About 95% of the in the basement by two full-time 
store’s customers say they like their workers. A third person is added: to 
——) SSSScs2222 produce prepackaged. the staff during rush periods. 
eee No produce is sold in bulk in the Packaging is done by the clerks 
Gamed , =e eee store. All fruits and vegetables are next to a large storage refrigerator, 
washed, weighed, and wrapped in sinks, and supplies. These workers 
==) heat-sealed transparent paper. wash the vegetables, remove excess 
: > “My customers like prepackaged leaves and tops, wrap, heat-seal, i 
produce because they can buy in weigh, price, and code the packages. ~ 
=) quantities, and keep the wrapped Code numbers are used to show when 
e vegetables fresh for as long as a_ the vegetables were packaged. By 
) —— week under refrigeration,’ says doing this, the store can continually 
Ay: Charles E. King, owner. “Packaged check stocks and keep them fresh. 
ap produce is also easier for customers After the vegetables are packaged, 
i as) to store.” they are taken upstairs to the service 
a Mr. King, who operates the store floor and displayed in refrigerated 
Kg a with his brother, Louis F., at 1900 _ self-service cases. 
Brown St., believes that his unit was Few packages are broken as a re- 
ae one of the first independent stores in sult of handling by customers, de- 
a? the United States to offer all vege- clares Mr. King. He reports that no 
tables packaged. more than five or 10 packages are 
5) ; Prepackaged produce has increased broken daily. When this happens, : 
a sales 35% and slashed shrinkage to the packages are returned to the 
inoue.) , 1%, the store owner says. Shrinkage wrapping table, rewashed and re- 
y is low because the produce is kept packaged. 
——? . , . ~— tg | 
You’ve poured time, trouble avd money into building a eer, 
U loyal trade of profitable customers. Don’t let a single one ies ° » 
<—2) «slip away because he’s down on the service your equip- # ‘3 Uupeeloe V-B ELTS : 
——) ment renders. Nothing contributes more to the service 
x value of your products than dependable refrigeration RI L EQUIPMENTe FOR Ly REPLACEMENTS 
units. And, for many years, the “buy-word” for depend- 
S—2 = able refrigeration has been BRUNNER condensing units. rend have Eye Appeal—they look as 
When you stop to think that one good customer is ; a a aw 
worth much more to you each year than the cost of a Here § They’re precision made for vibration- 
BRUNNER unit, you can see the wisdom of equipping less drive—therefore they run truer, 
wich the beer. hy- hold their shape, last longer. 
BRUNNER MANUFACTURING CO. They contain no reclaimed rubber. 
Utica 1, New York, U.S. A. Their double jacket is synthetic rubber 
| covered to resist oil and grease. 
a er s % Their heavy duty cable cords are gum: 
g MMU, dipped which makes for long life and 
@ My | flexibility. 
a i “My 
AIR AND WATER COOLED MODELS q St ° ra ‘-, They are made in a full range of sizes 
Y% HP. TO 25 HP. | i Ufliort Leahy = oy cooling or a 
; ional horsepower need. rite today 
- aA well a Harvie for complete information about The 
a Superior V-Belt line. 
7 » 
q OFFICES— 4041 RIDGE AVE., PHILADELPHIA 29, PA. - 
" a PLANTS IN PHILADELPHIA, PA. AND EGG HARBOR,N. J. © 
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All the features, conveniences 
and fine details of construction 
and finish that you have waited 

ei _ for in dependable refrigeration 
are now yours in these _ 


STREAMLINED 
_ STAINLESS STEEL 


WELDED CASES “ -REACH-IN ng 


7 Th "“VIMCO”’ h : | = 2=—Ssé Available iin following sizes 
BEER DISPENSER ‘These Cases have: © ° iiiae . anher aeae. 


36 42". 48" -% ADVANCED DESIGN = 65 CU’- 70 CU’ DOUGH RETARDERS 
providing maximum usable space . 
oh @iely 8 
* ADVANCED CONSTRUCTION | 
heavy. gauge stainless steel inside 
and outside, welded aiaihs = 
one unit. 

* ADVANCED ENGINEERING 

IMPROVEMENTS — 

- for _ cost —_ 


beauty that excites admiration 

 ABYANCEO EQUIPMENT | 6’FULL VISION 

DIRECT DRAW DISPLAY CASE~*3 Layers Thermo Pane 
BEER DISPENSER 
2 BEER—1 WATER 
3 BEER—1 WATER 


your “Vimco” Dealer for spetificatios 3 


Territories open for progressive dealers 


WALL CABINET AND BACK BAR ) ; interested in a quality line of refrigeration. 
Sizes—4’ - 6’ - 8’ | Write, acre, on phone! ‘ G BOTTLE COOLER 


CORY METAL MANUFACTURING CORP. 


4’. 5'-6'- 8’ 
1300 S. FRONT STREET * PHILADELPHIA 47, PA. 
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Bakery Tests Public Reaction to Frozen, 
Uncooked Pastries Prepared In Own Plant 


By George M. Hanning 


DETROIT—Believed to be the first 
major bakery in Detroit to come out 
with its own line of frozen baked 
goods, Awrey Bakeries here has 
given a prominent position in its 
recently opened downtown store to 
the frozen baked goods section. 

Merchandising frozen baked goods 
is still in the experimental stage at 
Awrey’s, though the company has 
had its line on the market since last 
Jan. 5, Thomas L. Awrey, president, 
indicated. He said that he expects it 
to remain in the experimental stage 
for another year or so. 

The company is taking it slow and 
easy, he explained, putting out new 
frozen products a few at a time. 
Awrey will watch the public’s re- 
action to frozen baked goods and 
determine which sell and which do 
not, he added. 

At the present time, Awrey is 
making about a dozen different types 
of frozen pies, rolls, and cookies. 
They include apple and cherry pies, 
dinner rolls, bran muffins, baking 
powder biscuits, cloverleaf rolls, 
chocolate chip cookies, and butter 
almond slice cookies. 

Preparation of the frozen baked 
goods is handled by Dominic Bevak 
and William Gordan. Mr. Gordan 
prepares the items, while Mr. Bevak 
evolves and writes the baking direc- 
tions for the consumer. 

Mr. Bevak leaves nothing to chance 
in determining what the housewife 
can and should do with her new and 
unfamiliar delicacies. 

Realizing that the ordinary house- 
wife will be using standard kitchen 
equipment when she bakes her rolls 
and cookies, Mr. Bevak does not use 
the company’s commercial baking 
ovens when working out his direc- 


* tions. 


Instead, he does his experimenting 
on the electric range in the bakery’s 
lunch room and on his own gas range 
at home. 

The results of his work are passed 
on to the housewife through printed 
directions attached to every package. 
Typical of the detailed directions, the 
consumer gets is this one for caramel 
nut rolls: It reads: 

“This is a yeast raised product, and 
if not used immediately it«must be 
placed in the regular refrigerator for 
not more than 24 hours. If imme- 
diately placed in the freezing com- 
partment of your refrigerator, or 
placed in a home freezer, these 
rolls may be kept for several days 
before baking. For best results, use 
within one week after purchase. 
“DIRECTIONS: 

“Place cups [rolls are put in indi- 
vidual paper cups prior to freezing] 
on a warm, medium size baking pan. 
Place on top of warm stove or in the 
warmest spot in kitchen. Cover with 
a cloth or a deep upturned sauce pan. 
Let rise to 4 in. above cups. This 
will take from 24% to 3 hours, depend- 
ing on the room temperature. 

“CAUTION: Do not place where it 


THE LOCKER LINE 
THAT SELLS 


New and added 
profits are pro- 
vided for you 
with A-.S-E 
Froz-n-Food 
Lockers. For 
A-S-E’s the profit 
line of lockers. 
Note their fea- 
tures, such as: 
‘ i a @-easy 
rawer action, 
smooth two. 
tone finish; 
drawer units 
are factory as- 
sembled, steel 
construction— 
these and other 
features make 
A-S-E FProz-n.- 
Pood Lockers 
easy to sell. 


A-S-E is Amer- 
ica’s preferred 
locker. The 
locker for extra 
profits, complete 
customer  satis- 
faction. Write 
today for more 
information. 


ALL-STEEL EQUIPMENT, INC. 


450 GRIFFITH AVENUE — AURORA, ILL. 


Freezing of the uncooked baked However, during the summ 
goods is done in two Frigidaire Awrey intends to pack dry ice arcu N 
10-hole double-row ice cream freezers. the frozen baked goods while jp 
The baked goods are first wrapped in transit, he said. Tr 
cellophane and then inserted in an At the recent] 
. y opened downtown 
pi i Awrey package, Mr. Bevak store, which is the only Awrey outlet ( 
The packages are then stacked in peg dm og — gle on 
‘ one of the ice cream freezers and a oe i a pine 
is cool or drafty, and make sure that iti ob kt. a 2 Glee eo bakery, the frozen delicacies are dis. sur 
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Novy Frozen Food Ship 


Tries New Container 


OAKLAND, Calif—Three tons of 
fresh frozen fruits and vegetables 
were recently shipped from the Naval 
supply depot here to Guam in a Navy 
conducted test to determine the pos- 
sibilities of transporting such foods 
to vemote overseas bases and of 
using them on ships of the fleet at 
wrhe frozen foods were packed in 
30 experimental canvas covered con- 
tainers, cork lined with zipper tops. 
Each container held 200 lbs. of food. 

Using 4 refrigerated ship for 
transporting the foods, Naval officials 
said they hoped thus to retard de- 
frosting of the food after its removal 
from refrigerators and prevent spoil- 
age while the containers are being 
shifted from one storage place to 
another in tropical climates. 

To eliminate cost and time of re- 
shipping empty containers to supply 
depots, Naval officials said they were 
still seeking a satisfactory throw- 
away container. 


Sterling Point Food Co. 
Acquired by Maxson 


NEW YORK CITY—Maxson Food 
Systems, Inc. recently acquired the 
entire business, sales, ahd distribution 
setup of the Sterling Point Frosted 
Foods Co., frozen food distributor in 
this area. 

The expansion move, announced 
John D. Small, president of Maxson, 
is expected to more than double his 
firm’s sales volume. 

Coming to Maxson as a result of 
the absorption will be Arthur 
‘jreason, Sterling executive, who will 
bring with him other key personnel. 


W. A. Plumber Appointed 
Advance Electric Manager 


COLUMBUS, Ohio—Advance Elec- 
tric Co. here has announced recently 
the appointment of W. A. Plumber as 
its general manager. 

Mr. Plumber was formerly with 
United Motors Service. 


After-Hours Service Opens Big Market 
Among Office Workers for Frozen Food 


tions, because they could not reach 


SEATTLE, Wash.—A huge new 
market for quick frozen foods, con- 
sisting of office workers who have 
little or no time to shop during regu- 
lar store hours, has been opened up 
by the Bon Marche Department store 
here, who has extended frozen foods 
order and delivery service until 9 
o’clock each evening. 


One of the first department stores 
to set up the Frostmaster system of 
handling frozen foods, and delivering 
them direct to customers’ home 
freezers, the Bon Marche has found 
that it was for the most part, unable 
to serve the customers who actually 
need frozen foods most—downtown 
office workers who appreciate the 
convenience of merely popping frozen 
foods into the oven or utensils to 
prepare a tasty meal on short notice. 


Such workers, it was found, like- 
wise were not able to take advantage 
of special sales, and price promo- 


the store before its closing time. 


Now, however, although the store 
closes at 6 o’clock, a telephone girl 
is on duty, accepting frozen food 
orders up to 9 each evening. Thus, 
the office worker can scan a weekly 
newspaper advertisement, pick out 
the values she most wishes to pur- 
chase, and dial the store, giving 
orders for delivery. 

Delivery is made the following day 
in most instances—the store having 
set up a plan whereby delivery men 
may enter the home, stock the home 
freezer, leave a notice without neces- 
sity of the customer being home. 


The after hours service, say store 
officials, has helped the store to beat 
one of its most serious problems— 
how to clean out overstock surplus 
supplies of some frozen foods items 
which otherwise would have required 
marking down to. Ginesen” levels. 
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The remarkable three-dimen- 
sional superstructure attracts 
customers — the cabinet helps ‘ 


them select their frozen foods 
fast; keeps traffic flowing. The 


non-fogging THERMOPANE glass doors 
enable the customer to see the particular 
packages wanted . . . and during peak 
shopping hours, the doors can be removed 
quickly and easily for fast-moving self- 
service. Actually, it’s a complete sales and 
service unit! It creates buying interest, 
closes the sale and delivers the goods — 
all you do is rake in the profits! 


Models immediately available 
for use in supermarkets, meat, 
and fish markets, ice cream and 
other frozen food stores — see 
your FRIGID-FREEZE representa- 
tive or write for details now! 
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removable for 
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self-service—maximum sales—quickly replaceable! 


McGuigan Maps Expansion 
For Ebco Frozen Foods 


CHICAGO — James V. McGuigan, 
recently appointed executive vice 
president of Edmanson Bock Cater- 
ing Co. here, processors of ‘“Ebco” 
frozen foods, has set into motion 
plans for the expansion and re- 
organization of plant operations to 
support the firm’s processing activi- 
ties, it was announced here. 

Mr. McGuigan, who only last year 
joined Edmanson Bock as frozen 
foods division manager, is also said to 
have plans underway for merchandis- 
ing, promotional, and advertising 
campaigns and for the designing and 
packaging of the frozen products. 

The “Ebco” line consists of frozen 
specialty hot dishes and bakery 
goods, prepared from recipes favored 
by the firm’s catering customers. 


Customers Can Cut These 
Frozen Fillets to Size 


~ BOSTON—Packaged frozen fillets 


of cod and haddock, consisting of a 
single piece of fish flesh that may be 
cut by the consumer into portions of 
any size, are being introduced by the 
| Atlantic Coast Fisheries Co. here. 

Each fillet will weigh one pound 
and will measure 8 x 4 x % in., Ed- 
win H. Cooley, president of the firm, 
declared. It can then be sliced into 
any size portions and cooked without 
defrosting, he added. 


* Fedders-Quigan Net Profit 
Gains Sharply Over 1946 


BUFFALO —Net profits of the 
Fedders-Quigan Corp. here, after 
charges and federal taxes, were 13 
times higher for the first quarter of 
1947 than for the same period of 
1946, figures released by the com- 
pany show. 


Net profit for the quarter ending 
March 31, 1947 was reported to be 
$327,964, while for 1946 it was 
$24,089. Sales for the comparable 
periods were $4,251,073 and $1,898,- 
436, according to the company. 

For the month of April, 1947, net 
profit was $135,689 and sales were 
$1,735,015. For the same month last 


year, net profit was $34,900 and sales 
were $941,075. 


Hurd and Watts Operating 
Stratford, Oklahoma Locker 


STRATFORD, Okla._-The H & W 
Lockers frozen food plant has been 
opened here with Lee Hurd and Roy 
Watts as owner-managers, represent- 
ing a $20,000 investment. 


REFRIGERATION 
= , Ce meu 4 
ATTENTION! 


GREATER PROFITS FOR YOU | 

_ AND YOUR CUSTOMERS / 

, WHEN YOU). 
INSTALL 


BEER “er SYSTEMS 


positively eliminates waste and drawing 
of flat beer. Here is the greatest 
advancement of dispensing equipment 
developed within the industry. Taylor 
Systems can be easily installed in any 
type refrigerated cabinet. You can't 
afford not to render this service to 
your customers! 
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Pattern of Industry 
Traced by Stelpflug 


By C. Dale Mericle 


DETROIT — “There are too few 
men in the refrigerated fixture busi- 
ness who actually understand the 
business. Many of the men do not 
understand the problems of overhead 
and are not familiar with sound 
business practices.” 

This was one of the points empha- 
sized by W. J. Stelpflug, vice presi- 
dent of Hussmann Refrigeration, 
Inc., St. Louis, in his talk before a 
recent meeting of the Food Equip- 
ment Dealers Association of Detroit 
at the Fort Shelby hotel here. 

Outlining many of the problems 
that confront the fixture distributors 
today, he wove his discussion around 
the theme that distributors can 
improve the whole fixture industry 
through joint activities in an associa- 
tion such as the Detroit group. 

“This movement for distributor or- 
ganizations is the finest thing that 
ever happened to this industry, but 
don’t expect it to accomplish all its 
objectives overnight,” he cautioned. 

“There have been a lot of things 
wrong with the industry, not only at 
the manufacturing level, but at the 
distributor level as well,” he com- 
mented as he proceeded to recount 
the industry’s pattern of growth. 
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ICE CREAM CABINETS |OWPL TEU 
itt veRY/ 


2-4-6-8-12 hole 

Complete with or without units 
© All STEEL CONSTRUCTION 
© STAINLESS STEEL TOP with ROUNDED EDGES 
© HARD RUBBER FLIP-FLOP COVERS + 


© WHITE ENAMEL FINISH 
DISTRIBUTORSHIPS AVAILABLE * EXPORT INQUIRIES INVITED 

ICE CREAM MANUFACTURERS SUPPLIED 
Manufactured by 
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Division of WEST SIDE IRON WORKS 
Mi BO\ GREENWICH ST., NEW YORK 14,N.Y. © CHelsea 3-4900 
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Many Problems Confront Commercial Outlets 
But These Can Be Licked, Distributors Told | 
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TYPICAL 
EXAMPLE: 


THE MARLO UNIDRIVE 


A single motor powers both Fan and Pump on all Marlo Spray-Type 
Industrial Coolers, Evaporative Coolers, Condensers and Cooling 
Towers. This simplified drive: 

e Assures uniform belt tension — automatic take-up 


e Eliminates special extended-shaft motors and pumps; 
simplifies electrical wiring 


e Increases efficiency — reduces operating costs 
e Standard units permit easy field replacement 


You get more for your money from 


MARLO 
HEAT TRANSFER EQUIPMENT 


Ball-Bonded Blast Coils — Cooling and Heating e Air 

Conditioning and Refrigeration Apparatus e Industrial 
Blower Units e Unit Coolers e¢ Evaporative Condensers and 
Coolers e Low-Temperature Apparatus e Cooling Towers 
Write for Bulletins 


MARLO COIL CO. © ST. LOUIS 10, MO.. 
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P. E. Daubenspeck, Jr. (left) is president 
of the Detroit dealer group which heard 
W. J. Stelpflug (right), vice president of 
Hussmann, outline problems in the com- 
mercial refrigeration field. 


“The industry started out with 
specialty selling of cash registers, 
scales, fixtures, and the like. In 
those days the specialty salesman 
had to walk into a store cold, create 
interest in his product, and stay there 
until he got the order. This was 
strictly high pressure selling. Mostly 
it was clean selling, but some of it 
was dirty. 

“In the next stage we saw the in- 
dustry put the condensing unit in 
the fixture and the salesman now 
sold a complete job, and the distribu- 
tors added such things as counter 
equipment to their lines. 

“In some ways the business started 
on the down grade at this point,” 
continued Mr. Stelpflug. “The spe- 
cialty salesmen were worn out, and 
equipment manufacturers tried to 
change these old specialty men into 
‘business’ men. This was a tough 
job, for these specialty men knew 
nothing about bookkeeping, overhead, 
etc. The ethics of the industry at 
this stage were generally bad. 

“We're only entering the third 
stage of industry development now. 
In this stage the fixture men will be 
sound business men operating legiti- 
mately with good ethics and earning 
respect for the business. 


“The time is ripe for that stage 
and I’m convinced that a wonderfy) 
future exists for the industry. But” 
he warned, “unless fixture men as. 
semble in associations like this, we 
may all slip back into the old ways, 
You should back an association to 
save yourselves. 

“I think you fellows are fortunate 
to be in the fixture business. Ang 
fixture men have contributed a lot 
more to the industry than they think 
they have. For example, they have 
greatly influenced trends 
merchandising. 

“It was the fixture men who 
awakened food store men to the neeq 


in food | 


for better merchandising. Recently, | 
the food wholesalers have done a lot | 


along these lines, but in the early 
days it was the fixture men who 
needled the storekeepers into im. 
proving their stores. 

“I’m interested in having sound 
distribution 


in the industry as a / 


Fi 


whole, because I don’t want to go on | 
fighting to make a living in a losing | 
industry,” emphasized Mr. Stelpfiug. | 

“I want prosperous competitors, 
A prosperous competitor doesn’t go | 


out lying and cheating to make a 
sale. 
perous who'll hurt you. Just as bad 
money drives good money out of cir- 
culation, bad competition drives out 
good competition. 


“You naturally wonder how an 
association of fixture distributors can | 


ee 


It’s the fellow who isn’t pros. ~ 


control ethics and business prac: — 


tices,” he continued. “You can’t, of 
course, get together to fix prices and 


deals, limit territories, and that sort 


of thing. 


“But while you cannot fix prices, 


you distributors can discuss pricing, 
terms, etc., as long as you don't 
conspire to fix prices. 

“Competition 
geared to sell products at the lowest 
possible cost compatible with sound 
business practice. Competition is 
necessary and it should _ remain 
sound. But if you can’t meet sound 
competition, you’d better get out of 
business,” he declared. 

‘There are,” he admitted, “a fev 


(Concluded on next page) 


BIG BUSINESS FOR YOUR SMALL STORE MARKET 


STERLING 


e DISPLAY! 
e STORAGE! — 
e WRAPPING SPACE! 


Six and eight-foot sizes 


Self-contained or remote models 


TRIPLE-DUTY 
REFRIGERATION 


Here’s what STERLING JUNIOR is: a triple-coated porce- 
lain case that refrigerates, displays, and stores produce 
efficiently, attractively, compactly. 


Here’s STERLING JUNIOR’S Sunday punch: it’s counter- 
high—offering the wrapping space so important to the 
small store or small department operator. 


Here’s your smart move: Meet the demands of your big 
market—the small-store market—by stocking, showing, 
and selling STERLING JUNIOR, the counter-high re- 


frigerated display case. 


STERLING JUNIOR is nationally distributed and nationally accepted. A few 


territories are yet available for progressive dealers. Write now for full details. 


Minneapolis Showcase and Fixture Co. 


1011 WASHINGTON AVE. 
Se ge eee a et A ee Ne 


| MINNEAPOLIS, MINN: 
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F Y E T A li h up a sound fixture business you can services may warrant different We've learned from our own branch 

talk him out of going into this end rices.” operations that we can pay salaries 

ts Just What Do ou xp ect 0 ccomp IS of the business,” he suggests. ' Veering to another topic, Mr. and incentives which will attract and 

’ ° 2 i fe “Another important issue is price Stelpflug commented, “I don’t see as keep good men who'll bring in clean 
With Price Cutting?’ Fixture Men Asked = <xttirs.” - continuea. “Now just many young fellows'in this business deals.” 

ld j ’ what do you expect to accomplish as I'd like to. We've had the experi- Still another important problem 
) with price cutting? You can’t in- ence in recent years of looking in confronting distributors, according to 
= . (Concluded from preceding page) Another group that may enter the’ crease sales of fixtures that way. our organizations for young men to Mr. Stelpflug, is their present 
; js oints in the industry that picture is the wholesale grocer, he “In the household refrigerator field promote and being unable to find financial structure. 
stage, high M straightened out to make it declared. The wholesaler grocer has price cutting may be a different mat- them. “If the manufacturer you represent 
derful could : dustry to work in.” seen his customers buying a lot of ter. By lowering costs and prices “But if you fellows who are dis-_ jgn’t giving you sound help on your 

But,” a nicer ry these problems relates to ¢quipment and may want to get into you may be able to bring the refrig- tributors mean to stay in this busi- financial structure, you should force 
en as. One a of service which is per- the fixture business. erator down to a new market, but ness and make a success of it, you’d him to do it,” he advised. “Another 
aS, We the we” (1) the distributor who “We can’t prevent him from enter- _ this is not true in the fixture business. _petter give serious thought to getting way would be to check with your 
Ai a. oun and maintains a com-_ ing the fixture business, and I’m not ‘Vout Mute Been Maney? young men into your business. banker or a qualified auditor. 

0 ae service organization for his against it, if he’s prepared to set up ey You’ll have to think also of a com- “But don’t try to do more business 
: stomers; (2) the dealer who has 4 sound operation keeping accurate “If you start cutting prices on one pensation plan to pay them. And _ than your capital permits. We also 
tunate = serves setup, and (3) the com-_ records of his costs. Where they get sale, your competitor will cut on the you'll have to train them. don’t want to see you distributors 

And sion salesman who operates out into trouble, however, is in believing next one, and by the end of the year “These compensation plans should build up too heavy inventories. 

a lot | or ais portfolio and likewise offers no they can sell fixtures with the same you'll find that you haven’t made any not be a commission. I hope all “And you distributors want to 
’ think ba as low overhead as on groceries. more sales, merely less money. Also, salesmen will refuse to work on a remember that you don’t gain any- 
y have car you all discussed these points “When some wholesale grocer when you hear that a competitor has commission deal,” he declared. thing individually if your competitor 
ae openly you’d realize the position tempts you, show him what he has to cut prices, never fail to understand “I’ve seen too many men made into goes broke and dumps distress mer- 
a these factors occupy in the Reger 1% and unless he’s prepared to set that different types of buyers and bums through the commission plan. chandise on the market. 

Who | ink that the trouble is that all of & ee — _ —— _ AE RRR TEC ESTER RETR EP COTTE EYE? MRE 
© Hees | Ps outlets are not honest with the ORG RE SS Ty ee 1 ES Te BE Tan 
a ultimate buyer in explaining their 

a setup,” suggested Mr. Stelpflug. np | . 7 0 : . > . 

\ ¢ » F 
n who | Buyers Differ In Demands 4 Nm VuVv J we 

7 ! “Another problem is the lack of @ First as usual, Peerless conceived, created and now further improves 

sound understanding of the different types the Gun Cooler line! Here is refrigeration as easy to install as hanging a clock. — 

as a of buyers there “ie bond tay Astor All. engineering is done at the factory! Revolutionary, proved successful in 
iodine net = sae ae pe types thousands of installations, it reverses operation of conventional blower-type 


‘Ipflug. |} of service from you and a different | units, performs in upside-down fashion! Warm air is drawn into the grill at 


etitors set of prices. top of cooler, pours gently out the bottom chilled to the proper degree, absorbs 
in’t go | “The little corner grocery store e res ne . ; aa - : 
lake a) operator, for example, who wants to | [7 eat from the stored products and rises to be re-chilled by the Gun Cooler. 
| pros- 4] buy . fixture -- yp ny tte i A sound, effective cooling cycle! 
as bad help from you. e doe F 
of cir- oa to go about buying a fixture | | 
es out from the manufacturer, or getting it u 
delivered and installed in his store, : 
Ww an! or how to finance it. He needs a a 
rs can complete service. He needs a dis- f 
prac- tributor. 2 
in’t, of “A second class of buyer is one Ny 
es and who may buy several pieces of iden- | | 
at sort tical equipment for installation in sev- t 
> eral stores. He knows pretty much i 
prices, just what he wants, and he is en- | 7 
ricing, titled to a lower price. — 
don't “But the main question here is i 
> just how much below the price that 
ys be | the corner grocery would pay should I 
lowest this buyer pay. : co 1 ae ig 2, TTY 
sound “For the answer to this,” advised 4 ee oii eee eae 
ion is Mr. Stelpfiug, “you should study the d a A Ae Bs gp ee ay j 
remain figures on commercial refrigerator : ! 
sound sales operation that were prepared by re 3 . TT 
out of ® Dun & Bradstreet. [These figures : i 
. were discussed in considerable detail DE 
‘a fev in the Aug. 5, 1946, issue of the * 


) > News.) 

E “If you'll take the various items of 
overhead involved, you'll plainly see 
that there are just certain items that 
can be ignored in a sale to this 
second class of buyer. This should 
indicate how much of a discount you 
can allow.” 

At this point Mr. Stelpflug cau- 
tioned the Detroit fixture men to 
remember that the Robinson-Patman 
Act requires that a seller must offer 
the same product to the same class 
of buyer at the same price. 

“In the third class you'll find 
buyers with a still larger operation 
who have their own purchasing de- 
partment, their own store planning 
men, and installation and_ service 
crews. These buyers need very little 

_ help from the distributor and are thus 

' entitled to a larger discount. But, , , — ’ , 
again, be sure to study those Dun & satisfaction is included in their make-up—beauty, compactness, unfailing mechanical perform- 
Bradstreet figures carefully in deter- ce 
mining the size of their discount. ance! Attractive casings are heavy gauge, highly polished aluminum. In these units the basic i 

- “The biggest chain stores make up 

: ' the fourth class of buyers. These 
organizations are big enough to start 
up their own fixture factories, if 
, necessary. All they want is the 
product, and the distributor hasn’t , . 
~ thing on earth to sell to this —nothing spared to make Peerless Unit Coolers the champions of their class. : 
class of buyer. (3 


The Famous PEERLESS GUN COOLERS 
and Large UNIT COOLERS with Flash 


Tube Fin Coils! 


@ Literally champions! In smart styling, advanced design, and 


because they have an air-tight record for superior cooling 


at minimum operating cost. Peerless Unit Coolers never let 


their users down! 


Now more than ever, these coolers substantiate their reputation for ‘‘More Re- 


frigeration per Dollar."" New models, new improvements, everything which contributes to utter 


Peerless policy stands out clearly—to produce low cost equipment by engineering developments, & 


not by cutting corners! No sacrifice has been made in construction, materials or workmanship 


a 
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Co-ops May Cause Grief 


; “And the fifth class of buyer—one 
Which is growing—is the ‘voluntary’ 
or co-op groups,” he continued. 

This group, if sales are not handled 
Properly, may cause — considerable 


@ For superior performance specify all these PEERLESS products: Flash Plates, 
Flash Coolers, Unit Coolers, Ice Cube Makers, Fin Coils, Off Center Coils, 
Expansion Valves and Capacity Boosters. Write for details. 
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grief to fixture distributors, he indi- , w 

- LARGE = 

a Even today,” he commented, “ ae 

there are distributors offering 25% Ar a 
to 80% discounts to voluntary ‘P 
sroups. You don’t save on selling : 4 
Costs to that degree. The problem ® Designed especially for installations requiring large refrig- : 


Sets down to the amount of service 
demanded of the distributor by the 
individual] buyer. 
“If you should make any deal with 
& voluntary group be sure to check 
to see if headquarters actually con- 
trols the individual stores. Except 
as the headquarters acts as direct ‘ | 
@  Salesmen for you, you can’t save : ING 
‘ another demand for your services. | ¢ R 


S fees y* , we +” 
» It the individual store in a voluntary . 


Stoup is not controlled and you have 
General Sales Offices 2901 Lawrence Ave. e@ 


eration capacity in a minimum of space, thesé models are 
made long and narrow. They fit closely to the refrigerator 
ceiling, save storage space and reduce possibility of air being 
blown directly on the stored product. A typical Peerless 
product in attractive styling and painstaking workmanship. 


RICA, Ine. 


= you're cutting your own throat 
nl you give them large discounts,” 
verred Mr, Stelpfiug. 


to provide the complete selling serv- 


Chicago 25, Illinois, U.S.A. 
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Dealer’s Survey of “Waiting List’ Shows 
Most Prospects Still Want Appliances 


INDIANAPOLIS—More than half 
the major appliance prospects on the 
waiting list of the White Equipment 
Co., General Electric dealer here, are 
still in the market for appliances, a 
direct mail survey conducted by the 
firm revealed. 

Out of the 494 prospects queried, 
some dating as far back as Oct. 17, 
1945, 325 mailed back the question- 
naire, the company reported. Of 
these, only 147 had secured deliveries 
elsewhere, six had purchased their 
desired appliance at White’s store 
but their names had not been deleted 
from the list, and three were no 
longer available. 

All the remainder indicated that 
they were still interested, either im- 
mediately or at a later date, in the 
appliance they had asked for or for 
other appliances, the results of the 
survey indicated. 

In addition, the company said, 
other customers who did not return 
the questionnaires dropped into the 
store personally to say that they still 
wanted their original appliance or 
a different one. 

The questionnaires, printed on two- 
cent government postcards, asked 
the prospects if they still wanted to 
be kept on the lists, if they had se- 
cured delivery elsewhere, if they 
would be interested in White’s appli- 
ances in the future, or if they were 
interested in another appliance. 


The following is a summary of the 
results: 


RESPONSE 
TOA MINES 6.5 ic vccceccee 494 100.0 % 
Returns received ............ 325 65.8 % 
ERIN 55:55: 0 6:5:0)F An 0-5'9:4:0 B60 1 
No response (by mail) ..... 169 34.2% 
REPLIES 
Secured delivery elsewhere .. 147 45.23% 
Please keep me listed ....... 121 37.23% 
Not interested now ......... 29 8.92% 
Not interested but want some 
other product we sell ..... 10 3.07% 
Not interested now but may 
be later. (Dates given.) ... 9 2.77% 
Secured here. (Not deleted 
ED -5.5 bigs 5 555 5:55% 1.85% 
Addressee not available. 
Ceeoves Out, O60.) ..ccccces 3 -92% 
rrr : oe 
Ee re ret 326 100.00% 


From this survey, which the com- 
pany said, costed less than $50 to con- 
duct, the prospect list was cleared, 
enabling the dealer to hasten de- 
livery to confirmed customers by 
eliminating needless calls at time of 
delivery. 

Further, by comparing the response 
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DRINKING WATER 
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to product listings (refrigerators, 
washing machines, ranges, _ etc.) 
White’s had a clearer picture of its 
needs and its patrons’ demands. 

The most wanted appliances, it 
found, were refrigerators, ranges, 
washing machines, and automatic 
water heaters, in the order named. 

Best result obtained from the sur- 
vey, the dealer believes, is the cus- 
tomer good will and _ confidence 
engendered. Many customers were 
pleased to find that their prospect 
cards had not been tossed in the 
waste basket long ago and that they 
will still being considered for avail- 
able appliances, he indicated. 

In addition, the company declared 
it received enough additional pros- 
pects for other appliances to cover 
the cost of the whole project. 

Mailing of the questionnaires was 
done in small daily quantities. Re- 
turns were received almost immedi- 


ately, the dealer asserted. 
> 


Bendix Keys Washer 
Inventory to Extent of 


Home Building In Area 


SOUTH BEND, Ind.—To assist 
builders in providing appliance- 
equipped homes for war veterans, 
Bendix Home Appliances, Inc., has 
made available to its distributors a 
“floating’”’ inventory of Bendix auto- 
matic washers. Its size is related to 
each territory’s market potential. 

“As quickly as a GI home is com- 
pleted, a Bendix washer is available 
for installation,” said Grant Layng, 
manager of the apartment house and 
builder division. 

Since inauguration of the alloca- 
tions to builders in January, Bendix 
Home Appliances, Inc., has supplied 
automatic washers for a large num- 
ber of GI homes, Mr. Layng said. 
Two of the large home-building de- 
velopments being equipped with 
Bendix automatic washers’ are 
Gregory Homes in Houston and 
those of W. H. Levitt & Son, environs 
of New York City. 


Big Gain In Popularity of Automatic 
Washers Noted by ‘Milwaukee Journal’ Pol 


MILWAUKEE—Tremendous gains 
in the popularity of automatic electric 
washing machines were noted in a 
consumer analysis of the greater 
Milwaukee market conducted early 
this year by the Milwaukee Journal. 

The analysis found that 41.2% of 
the families interviewed indicated 
that they would buy a fully auto- 
matic washing machine to replace 
the machine they had. 

The survey further found that 
8.1% of greater Milwaukee families 
now own fully automatic washing 
machines as compared with only 
1.5% in 1945. The number of fami- 
lies involved, as projected by the 
Journal from the percentage figures, 
would be 17,024 now owning auto- 
matic washers as compared with 
3,093 owning them in 1945. 

Exactly 90% of all families re- 
ported that they owned an electric 
washing machine. Of the families 
owning washing machines, 80.5% 


had the wringer type, 10.9% had the 
spinner type, 8.1% had the fully 
automatic, and .6% didn’t know what 
type they had. 

Broken down by income groups, 
the Journal’s figures showed that 
92.9% of families paying $50 or more 
rent per month owned electric wash. 
ing machines. These percentages 
gradually declined as income deciineg 
so that 90.6% of the families pay. 
ing $40 to $50 rent had electric wash. 
ing machines, 89% of those paying 
$30 to $40 had them, and 84.5¢; of 
those paying under $30 owned ma- 
chines. 

When replacing their _ electric 
washing machines, 41.2% said they 
wanted a fully automatic job, 36.2% 
wanted the wringer type, 20.1% de. 
sired the spinner type, and 2.5% just 
didn’t know. Most pronounced jp. 
crease in desire over 1945 was for the 
spinner type with an advance of 4.1%, 
the survey showed. 
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Where Does the Refrigerator Market Lie? 


To back up his contention before the 
House Ways and Means Committee that ap- 
pliance excise taxes should be eliminated or 


plied equitably, C. T. Lawson, vice presi- 
ap * 


dent of Nash-Kelvinator Corp. and chairman 
2f N.E.M.A.'s Excise Tax Committee, revealed 
valuable market data. Some were published 
last week; here are more. 


Before the War Most of the New and Replacement 
Refrigerators Were Bought by Lower Income Families 


Biggest market for electric refrigerators 
lies in the lower income groups, he said, as 
indicated in Appendix F, G, H, and |. And 
through the years the worker has needed 
fewer and fewer paychecks to buy a refrig- 
erator. See Appendix K. 

* 


ok 


Manufacturers’ estimates of the probable 
refrigerator market appear in Appendix L. 
From the 21,000,000 in use Jan., 1947, the 
total is expected to hit 29,000,000 to 31,400,- 
000 in five years. This includes five-year 
sales of from 16,000,000 to 21,000,000. 


* 


Optimistic and Conservative Refrigerator Possibilities 
APPENDIX L 
OPTIMISTIC Assumes Full Employment 


(Figures Are In Millions) 


Tabulated from APPENDIX H and I 1946 1947 1948 1949 1950 5 Years 
National Brands Mail Order Replacement Sales Refrigerators in Use 
Unsicilled, Semi-skilled, (first of year) 21.0 22.6 24.4 28.0 30.9 21.0 
and Skilled Labor 43.2% 49.8% 32.2% ADD, NEW SALES 2.1 4.0 6.0 5.5 3.5 21.1 
Clerical Workers, Salesmen =—17.6% 17.4% 15.8% LESS, JUNKERS ~0.5 -2.2 -2.4 -2.6 -3.0 -10.7 
mall Storekeepers, frigerators in Use 
“store Managers, etc. 18.8% 18.9% 36.0% al of year) 22.6 24.4 28.0 30.9 31.4 31.4 
Executives, Professional, etc. 15.4% 30.7% 58.9% CONSERVATIVE Doubts that the Millenium Is Just Around the Corner 
Other Purchasers 5.0% 3.2% 5.1% 1946 1947 1948 1949 1950 oo 
, ° , efrigerators in Use 
Number of Weekly Paychecks to Buy a Refrigerator R pe * wean a ~— 7 a ms — 
APPENDIX K ADD, NEW SALES 1.8 3.5 4.0 3.5 3.2 16.0 
1926 1931 1936 1941 a LESS, JUNKERS 0.5 -1.0 -1.7 2.1 2.7 -8.0 
Weeks Work 15.1 13:7 7.3 5.0 4.5 4.6 Refrigerators in Use 
Weekly Earnings © $26.00 $22.02 $22.60 $31.08 $42.671 $45.41° (end of year) 22.3 24.8 27.1 28.5 29.0 29.0 
Refrigerator Price $390.00 $258.00 $164.00 $155.00  $190.753 $210.00+ Replacement 
1March, 1946. 2September, 1946. %Estimated September, 1946. 4January, 1947. Possibilities 10% 72% 80% 85% 90% Date 8/6/46 
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INSIDE AND OUT 


This new Frigidaire ‘‘Compact-Six"’ has trim, sleek lines in a com- 
pletely new design. The **Compact-Six’’ was conceived, designed 
and built to meet today’s demand by owners and builders of small, 
low-cost homes for greatest usability in the smallest kitchen area. 


Outside, the Frigidaire ‘‘Compact-Six"’ requires no more floor space 
than conventional four-cubic-foot refrigerators. Inside, there's 11.6 
sq. ft. shelf area, 1-piece porcelain liner with stainless porcelain 
bottom, 15 Ibs. frozen food capacity, Quickube Trays, Frigidaire 
acid-resisting porcelain Hydrator, and aluminum storage tray. 


From the ground up, inside and out, the ‘‘Compact-Six"’ has been 
Frigidaire engineered. It’s powered by the famous Meter-Miser. It's 
been thoroughly tested and its dependability proved. It's one more 
example of Frigidaire’s leadership in the home appliances business. 


You’re twice as sure with two great names 


~ “COMPACT-SIX” — 


- FRIGIDAIRE ENGINEERED © 


GIDAIR' 


9° RIGHT! 


Prewar Purchases of 
Refrigerators Were In 
Low Income Groups 


APPENDIX F 


The conclusion that the tax is dis- 
criminatory, particularly in the lower 
income groups, is further emphasized 
by the fact that the lower income 
groups before the war were buyers 
of electric refrigerators. 

Based on prewar incomes, 16,820,000 
families had incomes over $1,000 a 
year. The census of refrigerators in 
use April, 1940, was 16,000,000. This 
figure includes all mechanical refrig- 
erators in use of which 15,000,000 or 
95% were electric refrigerators. 

With the postwar upgrading of 
lower income groups, within five years 
there probably will be 30,000,000 re- 
frigerators in use and most of these 
sales will go to the lower income 
levels. 


Large Percentage of Low 
Rent Payers Buy 
Refrigerators 


APPENDIX G 


In Columbus, Ohio, lower income 
groups bought electric refrigerators 
in large quantities before 1940. The 
following table shows selected April, 
1940, census tract figures on refrig- 


erator ownership compared with 
monthly rental values of homes. 
No. of No. of 

Rental Dwell- _ Refrig- % 
Value ings erators Owning 
$15 to $25 10,453 3,331 31.9 
$25 to $30 12,544 6,172 49.2 
$30 to $35 14,572 8,094 55.5 
$35 to $45 25,788 16,080 62.4 
Over $45 5,051 3,949 78.2 


There is no question that persons 
paying monthly rents of less than $30 
are in the low income group. Yet 
almost 50% of those paying rents 
from $25 to $30 and 32% paying from 
$15 to $25 rents owned refrigerators. 

For low income groups to own a 
high cost item such as the electric 
refrigerator must demonstrate the 
necessity of this taxed article. 


THE POSITIVE ALARM FOR 
ALL FROZEN FOOD CABINETS 


@ The simplest device you have ever seen’ 
to warn of mechanical troubles. Designed 
for use in any low temperature cabinet. 
Can be installed in two minutes by anyone. 


Buzzer, battery operated. Trickle charger 
insures five-year battery life. Buzzer oper- 
ates 100 hours. Actuated at plus 12°F by 
mercury contact. No thermostat to get out 
of order. Action is as positive as gravity. 


A package item that sells itself on the first 
service call, or to new owners of freezers, 


Immediate delivery. Write us for details 


and discounts. Q 


SEWETT ASSOCIATES 
1053 MAIN ST. BUFFALO &, N.Y. 


Distributors Refrigera- 
tion—Heating Parts & 
Supplies. Par Con- 
densing Units. 


All Available 
Material In Stock. 


Automatic 
HEATING & COOLING SUPPLY 


DIVISION OF WEIL-MeLAIN COMPANY 
7 W. Lake St., Chicago 6, Ill. 
Branch—809 West 74th St,., Chicago, Ill. 
Catalog Mailed On Request. 
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New West Coast Electrical Group Collects 
Data on Costs of Local Dealer Operation 


SPOKANE, Wash.— Something a 
bit different in the way of trade 
associations has been organized just 
recently in the Pacific Northwest’s 
Inland Empire. It is the Inland Em- 
pire Electrical Dealers Association. 

Though, as the name implies, ap- 
pliance dealers comprise the greater 
portion of its membership, the asso- 
ciation encompasses all elements of 
the electrical industry, according to 


its executive .secretary, Robert L. 
Wilkinson. 
On its roster are _ wholesalers, 


manufacturer’s representatives, a 
power company, electrical contrac- 
tors, wiremen, plumbers who sell 
electric water heaters, fuel dealers 
who sell automatic heating equip- 
ment, and others who have an in- 
terest in the industry. 

The association has a headquarters 
chapter here and local chapters in 
Pullman, Lewiston, Coeur d’Alene, 


and Davenport. Smaller district 
groups have been organized in some 
areas of the 40,000 sq. mi. Inland 
Empire to facilitate frequent meet- 
ings for the discussion of local prob- 
lems and the presentation of bene- 
ficial programs. 

Although only a few months old, 
the organization has already begun a 
cost ratio for the area. The results 
lished a monthly news letter, pro- 
vided its members with a merchan- 
dising budget sheet, and given them 
a kit of identification materials. 

The kit contains a membership 
card, a copy of the association creed 
which can be hung in the business 
establishment for perusal by cus- 
tomers, a decalcomania emblem, and 
a decal display arrow which draws 
the customer’s attention to the em- 
blem and its meaning. 

The cost ratio survey is intended 
to gather information on the net 


sales, cost of goods sold, operating 
expenses, and net profits of members 
on a quarterly basis and to consoli- 
date this information into an average 
cost ratio for the area. The results 
will be compared with averages on 
a nationwide scale and ratios will 
be recommended for most profitable 
operation. 

In their seven point creed, mem- 
bers of the association have sub- 
scribed to the principles of studying 
the appliance business and promot- 
ing good will and understanding be- 
tween all elements of the electrical 
industry, making all retail sales 
through all elements of the electrical 
industry, making all retail sales 
through retailers, treating the cus- 
tomer fairly and not resorting to the 
use of “excessive trade-ins,’ main- 
taining adequate service facilities, 
opposing the practice of “trade 
diversion,’ conforming to and sup- 
porting fair trade laws, and fore- 
seeing and forestalling economic and 
trade evils as they arise through 
organization. 

In addition to projects already 
started, the association has a broad 
program of future action planned. 


@® 


The Handi-Cube Tray mode 
illustrated combines striking 
beauty with sensational perform 
ance. Tray lifter is optional. 


Pastel-tinted or transparent plastic 
grid partitions add both eye-catch- 


The newly designed actuating 
mechanism is strong and rugged 
for permanent ice releasing service. 
A trip of its lever releases any quan- 


ing beauty and functional utility to 
the Inland Handi-Cube Tray. 

The striking new plastic grid 
delivers ice cubes with revolution- 
ary ease, and a touch of the tray 
lifter instantly loosens the tray from 
the freezing compartment. 


For complete details and prices write to— 
INLAND MANUFACTURING DIVISION, General Motors Corporation, Dayton, Ohio 


tity of ice cubes, instantly — full 
sized and dry. 

Sensationally new in every impor- 
tant detail of eye-appeal and per- 
formance, Inland’s Handi-Cube 
Tray is designed to sell faster be- 
cause it serves better. 
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Typical ‘Personalized’ Kitchen 
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This design for a typical “Personalized” Kitchen is the end-product of 

Hotpoint’s new policy of having the dealer lay out a kitchen according 

to the particular requirements of the locality in which the consumer lives, 

Numbers in the plan are keyed to a detailed list of recommended equip- 

ment which the dealer uses in mapping out the kitchen. On this list he 

specifies the quantity, description, and type of unit desired for each part 
of the installation. 


* 


* * 


Hotpoint Encourages Dealer To Adapt 
Kitchen Plans to Local Conditions 


CHICAGO — New studies on all- 
electric kitchen installations aimed 
at bringing appliance dealers’ think- 
ing and methods “into focus with 
today’s conditions’ have been com- 
pleted by Hotpoint Inc., states Leon- 
ard C. Truesdell, vice president of 
marketing. 

That appliance dealers can procure 
orders for complete kitchens, both 
for new houses and remodeling has 
been demonstrated during the past 
year, he said, adding that procedures 
for dealer planning and installation 
of complete kitchens are now taking 
shape. 


Most Homes Under $10,000 


The new information disclosing re- 
sults of tabulations of 1,000 consumer 
requests for all-electric kitchen plans, 
shows that more than 65% place a 
valuation of less than $10,000 on 
their properties. The orders examined 
were taken at random from approxi- 
mately 7,500 plan requests received 
during the past two years. ° 

Asserting that the average family 
thinks of a new home in terms of 
$10,000 or less, although today’s con- 
ditions in construction costs have 
apparently forced average home 
prices above that figure in most parts 
of the country, Mr. Truesdell said 
that “indications are that kitchen 
planning should be done in local com- 
munities where smaller volume and 
on-the-spot planning permit rapid 
changes to meet market conditions.” 


Planning Decentralized 


To meet this situation, he said that 
Hotpoint will shift emphasis from 
past efforts to plan kitchens at one 
national headquarters to_ specially 
trained planning operations located 
in dealers’ stores across the country. 
The Chicago headquarters will con- 


tinue as a planning center, with 
classes for dealer training, aug- 
mented by dealer-aid extension 


courses, as its principal function. 

The official said that there is no 
single “correct way” to plan and in- 
stall an all-electric kitchen. Each 
dealer will find that circumstances 
surrounding his type of retail opera- 
tion and other local conditions will 
determine how he can make the most 
money out of an all-electric kitchen 
business. 


Of the 1,000 homes studies, he said 
that 4.7% were valued at less than 
$5,000; 63.1% between $5,000 and 
$10,000; 25.6% between $10,000 and 
$20,000; and, 6.6% above that figure. 
To balance the research geographi- 
cally, 303 reports were picked from 
the eastern region file; 338 from cen- 
tral region; 187 from southern re- 
gion; and, 172 from the western area, 

New house plans were studied for 
48.2% and remodeling projects for 
51.8%. Mr. Truesdell said that more 
than 200,000 kitchen plans, including 
a “stock plan” had been sent to con- 
sumers since 1944 and that those 
requests indicated an equal division 
of new and remodeled housing among 
those seeking electric kitchen infor- 
mation. 


Personal Data Helps Out 


The general instruction sheet sup- 
plied by Hotpoint with its planning 
guide, “Your Next Kitchen,” provides 
a space for the consumer to supply 
personal data to assist the planning 
department. A question asking the 
number in family brought these re- 
sponses from the 1,000 orders tabu- 
lated: Two persons, 23.6%; three 
persons, 23.8%; four persons, 31.5%; 
and, five or more persons in 12.7% 
of the families. 


Eight per cent of the orders said 
that full-time maid service was avail- 
able, while 11% marked partial. Less 
than 3% said that “amount of enter- 
taining” was “extensive,” while only 
1% ignored the question. 


All kitchens studied required some 
type of kitchen eating facilities, 
while 53.6% specified a “snack bar” 
or “nook.” The form used included 4 
space to list “equipment under con- 
sideration.” Here 87% checked an 
automatic electric range; 61% refrig- 
erator; and 37% signified an auto- 
matic dishwasher. 


Sixteen other questions concerned 
with sizes of appliances, type of 
heating plant openings in rooms, 
and other construction information 
brought a wide variety of answers 
that did “not follow a predictable 
pattern,” Mr. Truesdell said. He 
based his conclusion that dealers can 
best handle kitchen planning locally 
upon the disclosed wide variety of 
local conditions. 


PRODUCTS COMPANY 
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SHELVES 
ORMED. AND: WELDE 


We had the 
privilege of making the 
First Refrigerator Shelves 
of Stainless Steel Wire, 


which were used in 
Refrigerator Cabinets 
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Ready for a Thirsty Movie Audience 


Three attendants prepare to serve their first customers at the Roxy 


Theater’s new Coca Cola Bar. 


Note the under-counter stainless steel 


refrigerated cabinets. 
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New York City’s First Refrigerated Theater 
Lobby “Coke Bar’ Is Installed at Roxy 


NEW YORK CITY—First Broad- 
way movie house to provide patrons 
with cold soft drinks served from 
a lobby bar is the Roxy theater which 
recently spent $25,000 to install a 
deluxe Coca-Cola bar cooled by a 
brine refrigerating system. 


The installation of this equipment, 
which includes pre-cooling room, re- 
frigeration unit, and _ soft-drink 
counter, may well lead to a host of 
similar setups in theaters through- 
out the United States and Australia, 
stated A. J. Balaban, Roxy execu- 
tive general manager. 

Set in a semi-circle at one side of 
the lobby, the 32-ft. Roxy soft-drink 
counter is decorated with fluorescent 
lights and overhanging draperies. 
Beneath the counter surface are five 
built-in stainless steel refrigerated 
cabinets which have a capacity of 
1,500 bottles. Back of the bar is a 
pre-cooling room capable of holding 
an additional 10,000 bottles. 

The refrigerating unit which serv- 


ices both the Coca-Cola counter and 
the adjacent cooling room is located 
in the basement of the theater. Here 
a 1% hp. and a 3 hp. Copeland com- 
pressor are tandem-linked to circu- 
late “Freon” through a brine chiller 
from whence it is pumped upstairs to 
the soft-drink cabinets and then to 
the pre-cooling room. 


Chiefly responsible for the layout 
of the beverage counter is Arthur 
Knorr, art director and producer for 
the Roxy theater. Mr. Knorr em- 
phasized, however, that the relatively 
high cost of the Roxy installation 
should not discourage smaller opera- 
tors from inaugurating similar facili- 
ties ‘in their own theaters. 

Special construction of the refrig- 
erating units, cooling cabinets, and 
pre-cooling rooms were among the 
major factors contributing to the 
overall $25,000 figure, he = said. 
Smaller theaters, he pointed out, 
could build adequate counters for a 
fraction of the cost by utilizing 


WARNING! 
Do not handle 


the sealed glass 
perature except 


goggles or prefer- 
‘ ably a face mask 


1. The desired amount of 
refrigeration oil is placed in 
an ordinary glass test tube. 
2. The upper portion of the 
test tube is carefully drawn 
to a capillary without de- 
leterious effects on the re- 
frigeration oil. 

3. Connect the tube to a 
source of refrigerant desired. 


PREPARATION OF SAMPLES 


4. By means of cooling the 
exterior of the tube, the re- 
frigerant is drawn into the 
test tube to a predetermined 
mark which makes the con- 
centration of oil in refrig- 
erant desired. 

5. Using a hand torch, the 
capillary neck is sealed off. 
6. Place wire screen around 
sealed tube for safety. 


clamp (d). 
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ANSUL WHOLESALERS are ready and equipped to render an intelligent, co- , 
> service to refrigeration engineers and maintenance men on problems 
> h arise from time-to-time in the operation of refrigerating systems. 

te EXAMPLE: Samples of refrigeration oils, submitted by users of Ansul Re- 
ene oy to Ansul Wholesalers, are tested by Ansul laboratories without charge 
,¥ the Ansul Wax Determination Method. This method, developed and standard- 
Pecially for use in connection with oils used in refrigerating systems, provides 
urate determination of wax separating from oil-refrigerant mixtures at low *T.M 
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OPERATION OF APPARATUS 


1. After tubes are placed in the bath, the stirrer (g) is operated at 
a speed which insures uniform temperature in all parts of the bath. 


2. Suction is applied at (r). 


3. Liquid ammonia is introduced into the cooling coil by opening 
Care must be taken not to admit too much ammonia, 
£2 since to do so may result in violent boiling and an unnecessary waste. 
Knol Repetition of this operation will result in cooling the bath to the 


desired temperature. In order to stop cooling, the 
vacuum is broken by opening pinch clamp (s). 


4. The temperature of the bath can be kept con- 
stant within 1° F. at any point between +60° F. 
and —95° F. 


5. The temperature of the bath is decreased in 
2° intervals, more or less, depending on the ac- 
curacy required. 


6. Starting at —10° F. the temperature is kept 


|; constant for at least 8 minutes. The sample tube 


must not be disturbed during this time. 


7. In order to detect wax when and if formed, the 
sample tube is taken out of the bath and examined 


{| in front of the light box or other suitable light 
ia? source. Haziness must not be mistaken for wax 


separation. Normally the wax forms a floc. 


Reg. U.S. 
For more complete information, send for ANSUL NEWS NOTES, Vol. 9, No. 3 Pat. Of. 
ANSUL REFRIGERANTS ARE AVAILABLE AT LEADING WHOLESALERS EVERYWHERE 


CHEM 


ANSU 


_ _ REFRIGERATION DIVISION, MARINETTE, WISCONSIN 
- A il fae apm ‘ ioe 
ISTRIBUTORS FOR KINETIC’S “FREON-11,"" “FREON-12," “FREON-21," “FREON-22" AND “FREON-113" 


ICAL COMPANY 


he 


standard equipment and _ building 
materials more readily available. 

Here, briefly, is how the refrig- 
eration system operates: 

When the brine leaves the storage 
tank in the basement, it has been 
cooled to 12° F. Pumped at the rate 
of 30 gallons per minute, the coolant 
then circulates up through the stain- 
less steel under-counter cabinets by 
means of coils which maintain a 
35-40° temperature. From there the 
brine moves to the pre-cooling room. 
At this point fans blow air across 
the chilled brine tubes to provide a 
40° temperature in the room. 

Insulation for the pre-cooling room 
consists of 4 in. cork which covers 
the floor walls and ceiling. Over this 
cork is a thick coating of cement. 
Standard fixtures for the 14 ft. x 
5 ft. pre-cooling room include a re- 
frigerator door 6 in. thick, a vapor 
seal lamp, and pilot switch. The 
coolant lines are wrapped in burlap 
and asbestos. 


Necessity for this indirect refrig- 
erating system, theater officials ex- 
plained, derives from the fact that 
local Fire Department safety regula- 
tions prohibits the use of refrigerant 
gases in public places. 

Evidence that movie audiences 
would readily accept theater-lobby 
soft-drink service was drawn from 
recent tests made in Detroit and 
San Francisco theaters. Charles P. 
Skouras, president of the National 
Theaters Amusements circuit of some 
600 movies houses, installed a Coca 
Cola counter in first-run theaters in 
each city. As a result, sales of the 
beverage in the Circuit’s two test 
theaters have averaged 15,000 bottles 
weekly. Mr. Skouras indicates that 
similar soft-drink counters will be 
set up in member-theaters soon. 


.. Standard Styles 
and Custom Built! 


WORKBOARDS. 


Write 


for 


Bulletin 
No. 43 


PRACTICAL DESIGN AND STURDY CONSTRUCTION 
PAY OFF IN BETTER EFFICIENCY - LONGER LIFE 


Perlick Workboards are more economical behind the bar, because they 
conserve the barman's time, make him more efficient, and because they go 
on serving year after year, without trouble. All stainless steel. Sturdy! 
Many styles and sizes available for prompt delivery. 


Ith 


BRASS CO. 


9110 W, MEINECKE AVE, 
MILWAUKEE 10,WS8. 


e All Steel Construction 


@ 5 Inches Fiber Glass 
Insulation 


@ Fully Rounded Stainless 
Steel Top 


e Rubber Flip Flop Lids 


@ Separators Between 
Compartments 


@ Hermetic Condensing Units 


WILSON FREEZERS, INC. 


837 TILDEN ST. 
NEW YORK 67, N. Y. 
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IMMEDIATE DELIVERY 
6, 8, 10, & 12 Holes 


a 


reputation demands. 


Kerotest Valves and Fittings are precision en- 
gineered and precision made to give the kind 
of accurate and long lasting service your good 


At Kerotest, every department is a precision 
shop where high accuracy machines guided by 
skilled craftsmen perform every operation the 
best way. Every part... every valve... every 


NO WONDER KEROUEST VALVES 


‘le se 


.... deme so well { 
..-- CO you so little / 


fitting, must meet Kerotest’s exacting quality | 
standards . . . your assurance that every one 
will “serve so well.” 

Modern production methods make Kerotest 
Valves and Fittings economical, too. Kerotest 
wants to assure you a fair profit .. . your customer 
good value at a price he can afford. Next time 
you need valves, ask for and buy Kerotest! 


KEROTEST MANUFACTURING CO. 
PITTSBURGH 22, PA. 
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FIRST NAME IN: QUALITY VALVES 
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Out With Special Privileges -- Revise the Wagner Act! 


MEANS DESIGN LEADERSHIP 


@ Electromaster ranges are modern, smartly styled George W. Walker, noted industrial stylist 
who has designed more than 2000 home 
appliance products now in everyday use, 
is exclusively engaged by Electromaster 


for electric range design. 


and sturdily built. They provide a thrill for the home- 
maker who prizes beauty and utility in the kitchen. 


Since 1929, Electromaster has been famous for design 
leadership. First with an all-steel range—first with 
all-porcelain enamel — first with table top electric 


range are a few outstanding examples. 


With its new, modern plant devoted exclusively to 
electric range manufacture, Electromaster will con- 
tinue to produce the finest electric ranges — with 


everything that’s new, for the best in electric cooking. 


— baie ah 
kite oe ts et Oe. 
a sore complete with 
deep well cooker. 


FINEST NAME IN E@Zcdecc COOKING SINCE 1929 


Ontramaster Ine 


MT. CLEMENS, MICHIGAN 


pens Built-in Minute-Master Timer. et = 
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WALTER J. SCHULER, Production Mor, 
ROBERT P. NIXON, Credit Manager 


MARCELLA PRICE, LORRAINE MAJOR, 
MARGARET DEAN, MARGARET DITTO. 


Member, Audit Bureau of Circulations. Member, Associated Business Papers, 
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When In Doubt, Advertise! 


OW that the post-war world has fallen so short of the Utopia 
which all of us dreamed it would be, we find ourselves in 
the midst of a muddled mess of insecurity. 


Homes and durable goods, which are so sorely needed by 
millions of returning servicemen and their expanding families, are 
still almost as scarce as shade trees in the Sahara. Nearly all 
price-tags are bloated and extravagant. Another depression 
seems possible. And the golden hope of a perennial peace has 
dissolved into nationalistic antagonism, petty bickering, and 
frightful threats of further devastating wars. 


What can we do to alleviate our troubles? How can we fix 
up “the fix we’re in?” This answer may seem to be too “pat’— 
but it will solve nearly all those problems. Well-directed adver- 
tising is one obvious solution to the ills which beset our nation. 


The free enterprise system is truly the basis of prosperity 
and peace for everybody and anybody, anywhere and everywhere. 
It is this free enterprise system that has bestowed upon America 
the highest living standards and the greatest personal freedom 
and prosperity which the citizens of any nation have ever enjoyed 
in all the recorded history of the civilized world. So, let’s protect 
it here, and sell it abroad. 


All advertisers in this screwy era—particularly those which 
can’t keep up with their backlog of orders—might well occupy the 
space they purchase with trenchant essays exposing the reasons 
why Americans should count their many blessings. 


Such a message can be condensed into readily-comprehensible 
form by the advertising practitioner, who has the occupational 
knack of batting out copy which attracts and instructs the col- 
lective eye and ear of the public. Because the advertising expert 
anticipates the wants and needs of the people he serves, he knows 
how to slant his copy directly toward the fulfillment of these 
desires. His message must, of course, be repeated and repeated 
again, until it penetrates into the mass mind and dwells long in the 


memory of the “common folk’—like the refrain of a haunting 
melody. 


The reputation and friendships built up by your product are 
exceedingly pertinent to the acceptance of your philosophizing. 
Satisfied customers will respond admirably to economic and 
political preachments sponsored by a firm with whom they have 
had pleasant associations. Conversely, the good will created by 
your “Boost America” campaign should up your product sales, too. 
Example: 


Public-spirited citizens in one midwestern city have organized 
a most successful advertising campaign extolling the advantages 
to be found in a free enterprise system. These ads are directed 
toward the local citizenry, and at their personal interests. They 
are sponsored by several of the city’s leading corporations and— 
surprisingly—by its two labor organizations. 

Theme of this cooperative campaign: All Americans should 
have the right to work, and to choose the type of work in which 
they find the most satisfaction. This “right” is fundamental; 
and its upholding has helped make our nation the most powerful 
and the wealthiest country in the entire world. 


Today’s scarcity of wanted goods has underwritten a letdown 
in salesmanship, promotion, and advertising efforts. But this 
situation is to be deplored. Although our current national income 
is immense, we must remember that it is not national income 
that creates sales. Conversely, sales create national income. And 
product advertising rightfully receives credit for creating the 
urge to buy which causes currency to flow. 


Thus, advertising assumes an increasingly important role in 
our nation’s economy when sales become difficult. So why not 
include within the limitless boundaries of the advertising function 
the job of educating the public as to the undeniable merits of the 
grandest economic system ever devised? 
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HE triumphs and troubles, the progress and problems of refrig- 

eration are all reflected in the busy routine of your Refrigeration 

Equipment Wholesaler. The center and hub of refrigeration 
service in each community, he offers far more than easily accessible 
stocks of hard-to-get parts and supplies. He offers, as well, knowl- 
edge, experience, cooperation in service problems, and a zealous 
regard for the welfare, business problems and success of his friends 
and customers. These are the thousands of Refrigeration Service 
Engineers who maintain the nation’s refrigeration systems day 
and day out. 
You may depend on your local Refrigeration Equipment Wholesaler 
for an increasing high standard of service and the best and latest in 
Refrigeration parts and supplies. 


SUMMER SERVICE TIPS 


Peak Summer Load on Refrigeration just ahead! Time 
‘for thorough system overhauls. 
Improve multiple systems in soda fountains, meat 
markets, beer depots — with 


A-P Dependable Model 235-S — Suction Pressure Regulating Valve 


When you need faster, closer, more accurate control of evaporator pressures — 
or must operate two or more evaporators at different temperatures from a single 
condensing unit — the A-P Model 235 Suction Pressure Regulating Valve is 
indispensable. Maintains constant pressure regardless of load change. Can 
be adjusted to system immediately, with adjusting knob and graduated collar 
— no waiting for system to settle down. An exclusive time-saving feature. 


Put the Model 235-S to work on your systems — for greater customer satisfac- 
tion. At your wholesaler — or write for bulletin M110. 


AUTOMATIC PRODUCS COMPANY 


2450 NORTH THIRTY-SECOND STREET 
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For dependable pressure lubrication. you can t go wrong 


with Tuthill Model L)> pumps. These internal gear 


rotary pumps are mechanically sealed to give quiet, 


leakfree, long-life service at low cost. Capacities 
up to 3 g.p.m. in wide pressure ranges. Ring or 
foot-mounted with many porting arrangements, 


Write for Tuthill Model L bulletin. 


TUTHILL PUMP COMPANY 
939 East 95th Street * Chicago 19, Illinois 
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to business — 


Now that the new JORDON 14/6 
made its bow at the New York Show, 
we all know the score. It's a hit— 
because it hits at the weak spot in 
modern refrigerator merchandising 
—where the large domestic refrig- 
erator is still “too small," and the 
average reach-in is “too large.” 
That's why the JORDON 14/6 clicked 
with dealers. It’s a beautiful bridge 
between domestic and commercial 
business and opens up vast new mar- 
kets to large homes, farms, eating 
places, hotels, institutions, hospitals, 
etc. 


We are going strong on production 
—get set now to sell this NEW 
refrigerator designed for mass-mer- 
chandising thru department stores— 
household appliance distributors and 
commercial dealers. And we are 
backing our campaign with SOUND 
ADVERTISING. Write, wire, or phone 
for details. 


AMERICA’S MODERN COMMERCIAL LINE 


14 cu. ft. of Standard Refrigeration. 
6 cu. ft. Freezer-Locker. 
16 Ibs. of ice cubes. 


ONE Condensing Unit and ONE Simple 
Control. 


All welded-steel construction—Hi- 
Baked White exterior. 


Priced exceptionally LOW to stimulate 
VOLUME turnover. 


REFRIGERATOR CO. 


Sales Division 
235 N. BROAD ST., PHILADELPHIA 7, PENNA. 


CABLE: “JORDONREF” LOcust 7-2913 
PLANT: PHILA., PA. 


57,475 Boxes Made 
In Canada In 1946 


WASHINGTON, D. C.—Production 
of domestic electric refrigerators in 
Canada during 1946 totaled 57,475 
units, according to the Office of Inter- 
national Trade, Department of Com- 
merce. 

Imports of refrigerators amounted 
to 14,923 units, valued at $1,740,478, 
OIT said. Of these, 11,053 were elec- 
tric refrigerators (domestic or store). 
Refrigerator parts imports were 
valued at $3,460,293. 

Exports of refrigerators totaled 
2,007 ¢720 electric), valued at 
$126,217 (including parts). 

Domestic washing machine produc- 
tion for the year was reported as 
119,369 units (100,566 electric; 11,626 
gasoline-operated; 7,177 hand-oper- 
ated). 

Imports of washing machines added 
up to 14,734 units, valued at $1,121,- 
968 (including parts). Of these, 
12,794 were electric. 

Exports were reported as 7,514 
machines, valued at $443,472 (includ- 
ing parts). 


Bendix Adds 6 Outlets; 
Belgium To Get Washers 


SOUTH BEND, Ind. — Appoint- 
ments of six more foreign distribu- 
tors have been announced by Harlow 
K. Lyons, export manager for Bendix 
Home Appliances, Inc. They are: 

Usines G. Staar, S. A., Brussels, 
Belgium; Claude Mouries, Algiers, 
whose territory includes French 
Morocco, Algeria and _ Tunisia; 
Elektro-Helios, S. A., Stockholm, 
Sweden; Edstrom Trading Co., Nor- 
way, Denmark, and Finland; 
Tagaropulos, Colon, Panama; Im- 
portadora Cial, S. A., Rio de Janeiro, 
Brazil. 

Five hundred Bendix automatic 
washers will be shipped this year to 
Belgium, first of the once Nazi- 
occupied countries to receive them. 
Gustave Staar, president of the 
Belgian distributorship, was a major 
in the underground forces during the 
German occupation. 

Mr. Lyons announced also the re- 
appointment of Cia. Mercantil Inter- 
nacional, of Mexico City, as the 
manufacturer’s distributor in Mexico. 


Jordon Exports Going 
To 18 Nations -- Zatko 


PHILADELPHIA—Jordon Refrig- 
erator Co. reports that its export 
trade is “picking up,” with ship- 
ments now being made regularly to 
at least 18 countries. 

The countries include Bermuda, 
Brazil, Canada, Cuba, Dominican Re- 
public, Egypt, Hawaii, India, Ireland, 
Mexico, Netherlands West Indies, 
Panama, Philippine Islands, Puerto 
Rico, South Africa, Uruguay, and 
Venezuela. 

About half of these countries are 
in Latin America which, Export 
Manager Maurice Zatko pointed out, 
is “by far our greatest market.” 

“President Miguel Aleman’s highly- 
successful visit to the United States 
should give fresh impetus to trade 


- activity between our country and 


Mexico,” Mr. Zatko said. 

“While the situation looks bright 
at the moment, some usually well- 
established outlets may have diffi- 
culty in securing letters of credit. 
On the other hand, countries like 
Turkey, for instance, may suddenly 
come to life with the easing of im- 


‘port license restrictions. 


“We have some pending orders 
from countries where there is cur- 
rently a lack of reserve U. S. dollars. 
However, conditions are bound to 
improve in this regard and we be- 
lieve that our equipment will soon 
be going to these hitherto unap- 
proachable markets.” 

Jordon’s literature sent abroad now 
includes one foreign-language bro- 
chure (in Spanish and Portuguese). 
However, the company is planning 
to issue a series of the brochures, 
some of which may be in two-tone 
colors. Also under consideration is a 
brochure in French. 

A goodly assortment of Jordon 
equipment was displayed at the 
Royal Dublin Society Industries Fair 


. May 6-10. Similar displays were re- 


cently made in Canada. 


Cooler First Product 
Of New Canadian Co, 


TORONTO, Canada — Formation 
of Multiple Refrigeration Products, 
Limited here to manufacture a line 
of commercial refrigeration cabinets 
for distribution through national ac. 
counts in Canada is announced by 
Fred G. Peck, a director and general 
manager. 

“Our first product, an _ electric 
water cooler, will be manufactured 
in a plant of 20,000 sq. ft. area, 
equipped with modern machinery and 
utilizing the most up-to-date methods 
in processing the refrigeration com- 
ponents,” reports Mr. Peck, former 
director of research for Victor Prod- 
ucts Co., Hagerstown, Md. 

The first coolers were to be avail- 
able to the Canadian market in June. 

G. H. Wood, president of G. H. 
Wood Co. of Canada, is president of 
M. R. P. Other officers are L. T. 
Ward, vice president; W. E. Vaughan, 
secretary-treasurer; and W. J. Evans, 
director. Mr. Ward has been active 
in the compressed gas field and was 
associated with the refrigeration in- 
dustry in the United States for many 
years. 

Address of the company is 587 
Fleet St. West, Toronto, Ontario. 


Becraft Succeeds Lee As 
Export Director for Trane 


LA CROSSE, Wis.—The Trane Co. 
here announces the appointment of 
E. R. Becraft as export director to 
succeed R. E. Lee, who has been 
named manager of the unit heater 
sales division. 

Mr. Becraft, who holds a degree 
in engineering from Montana State 
College, joined Trane in 1937 as a 
sales engineer. Before that, he spent 
five years in the construction indus- 
try. 


Army Presents Medal o- 


To Carrier Researcher 


NEW YORK CITY —Robert E. 
Thompson, market research manager 
of International Division, Carrier 
Corp., has been awarded the U. S. 
Army’s Legion of Merit medal at a 
ceremony in the International Divi- 
sion’s headquarters here. 

Mr. Thompson, a lieutenant colonel 
in the Signal Corps, was in charge 
of supply and procurement on Gen- 
eral MacArthur’s staff from Aus- 
tralia to Tokyo. Col. Thompson held 
a reserve commission when _ the 
Japanese attacked Pearl Harbor. He 
was in Java when it was overrun by 
the Japs, and escaped in an Army 
B-17 which was shot down, patched 
up by the passengers and crew, and 
finally landed safely in Australia. He 
received the Purple Heart for wounds 
suffered at that time. 

Col. Thompson’s Legion of Merit 
citation states he displayed excep- 
tional professional skill and foresight 
in promptly planning and coordinat- 
ing an extensive signal procurement 
and supply program, and in expedit- 
ing vital radar equipment to front 
line troops. 


Genuine | 
FACTORY COMPRESSOR EXCHANGE 
ON 
& CHIEFTAIN 
+ LEHIGH 
% MILLS 4 UNIVERSAL COOLER 


Complete stock of pumps on hand for exchange -at all times 


REFRIGERATION SUPPLY COMPANY 
546-48 West 119th St., Chicago 28, Illinois 


% BRUNNER 
% COPELAND 


CHAS 


( AEPOMMMMCE MUO CUM ROME ) 


From internal engineering to external finish, every factor in 
Larkin refrigeration products is flawless in execution. The same 
constructive ability which originated patented Cross Fin Coils 
also produces Humi-Temp Forced Convection Units — Bare Tube 
and Zinc Fused Steel Plate Coils — Air 
Conditioning Units—Instantaneous Wa- 
ter Coolers—Evaporative Condensers— 
and other high-grade items demanded 
in the commercial and industrial refrig- 


eration field. 
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WILSON ZEROSAFE FARM FREEZER 


Sectional Model FF-60 


THE GREAT NAME IN FREEZER DESIGN 


SINCE 1939 Wilson ZEROSAFE has been the 
greatest reach-in farm freezer in America... 


THE NEW WILSON ZEROSAFE IS NOW 
GREATER THAN EVER BEFORE ... Nota 


toy, but big, ruggedly beautiful, efficient. 


with stamina for years of low-cost operation. 


SIZES 


FOR EVERY NEED 
FROM 15 TO 120 CU. FT. 


FOR FRANCHISE INFORMATION ADDRESS DEPT. II: WILSON REFRIGERATION, INC., SMYRNA, DELAWARE 
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W.A.Henry Will Represent 
Remco In 7 Midwest States 


PITTSBURGH—Remco, Inc., man- 
ufacturer of refrigeration equipment 
here, has an- 
nounced the _ ap- 
_ pointment of Wal- 
k lace A. Henry as 
- representative for 
| the company with 
f his headquarters 
» in Minneapolis. 
: Mr. Henry’s ter- 

| ritory includes 
| Minnesota, Wis- 
consin, Upper 
Michigan, No. and 
So. Dakota, Mon- 


w. A. Henry 
tana. and eastern Nebraska. He is a 
graduate engineer from Iowa State 


college. 


J.F. Pedder Takes Post with 
Cleveland Advertising Agency 


DETROIT—James F. Pedder, at 
one time advertising manager for 
the Frigidaire division of General 
Motors Corp., has joined Meldrum & 
Fewsmith, Cleveland advertising 
agency, as vice president in charge 
of Detroit operations, the agency has 
announced. 

Mr. Pedder, who was more recently 
GM’s director of employe informa- 


tion, will handle the advertising of < 


Ford tractors and farm implements 
for the Dearborn Motors Corp., dis- 
tributor, it was said. 


Bendix Appoints Klein Div. 
Sales Mgr. for Pittsburgh 


PITTSBURGH—Charles E. Klein’s 
appointment as divisional sales man- 
ager for the Pittsburgh area is an- 
nounced by W. F. Linville, general 
sales manager, Bendix Home Appli- 
ances, Inc. ° 

His background includes 10. years 
as a theater manager and film sales- 
man in Pittsburgh and Baltimore, 
and territorial manager for the Gen- 
eral Motors Acceptance Corp. 


A gam MASTERPIECE 
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* Thirst-quenching 
Convenience 


You’re always Sure 
with an Oasis-built 
by Ezco, pioneers. 
in the electric 
water cooler field. 


The EBCO Mfg. Co. 
401 W. Town St. 
Columbus 18, Ohio 


Pressure Gauges 
Dial Thermometers 


x&The gauge with the 
Recalibrator 


Ask for this New 
Refrigeration Booklet 


JAS. P. MARSH CORP. 
2061 Southport Ave., Chicago 14, Ill. 


GENUINE 


Air Conditioners 
Licensed Under 
U. S. Patents 


No. 2,048,246 
No. 2,055,528 


designed © 


We design, build, 
be: i* with tubes, 


Norbert Downey Joins 
McQuay To Head Sales 
Of Industrial Unit Heating 


MINNEAPOLIS—Norbert Downey, 
sales and public relations executive 
formerly with the Trane Co., has 
joined McQuay, 
Inc., here to head 
up industrial unit 
heating sales, the 
company an- 
nounces. 

A former adver- 
tising manager for 
Trane, Mr. Downey 
also headed that 
company’s indus- 
trial heating divi- 
sion and publicity 
Norbert Downey gepartment for 
nine years. Noted for his unusual 
promotion schemes, he introduced a 
vertical unit heater one year through 
a series of “mass meetings” for engi- 
neers, contractors, and _ industrial 
engineers. 


A notable publicity stunt credited 
to Mr. Downey was the Ferbee Golf 
Marathon some years ago featuring 
a Chicago broker who played 300 
holes of golf in four days in Los 
Angeles, Phoenix, St. Louis, Chicago, 
Philadelphia, and New York City, 
concluding the tour at the New York 
World’s Fair. 


Kaiser Fleetwings Names 
A. D. Howard Assistant 
General Sales Manager 


OAKLAND, Calif. — Alfred D. 
Howard, formerly assistant sales 
promotion manager of Servel, Inc., 
has been appointed assistant general 
sales manager of Kaiser Fleetwings 
Sales Corp. of Oakland, Calif., and 
Bristol, Pa. 


S. D. Hackley, vice president and 
general manager, announced Mr. 
Howard was selected to assist Gen- 
eral Sales Manager Paul L. Yager in 
the marketing of the new Kaiser 
dishwasher, distribution of which is 
now being pushed on a nationwide 
basis through an eight-region sales 
organization. 


For the time being Mr. Howard 
will supervise the territory east of 
the Mississippi from Bristol while 
Mr. Yager works out of the general 
offices in the Kaiser building in Oak- 
land. 


Mr. Howard began his selling 
career with Kelvinator and joined 
Servel, Inc., electrical division, in 
1932. He served successively as 
branch manager, district sales man- 
ager, and sales promotion representa- 
tive until 1939 when he took the 
position of assistant sales promotion 
manager. 


Sewice 


INSTRUMENTS 


DIVISION OF 


FRIEZ INSTRUMENT | 


Line AVIATION CORPORATION +¢¢¢ BALTIMORE 4, MD... 


PSYCHROMETER, Hand Aspirated. 
High accuracy is assured by con- 
tinuous air flow over the wet bulb 
induced by hand aspiration. Takes 
readings in confined spaces. No 
special skills required. Complete 
assembly comes in sturdy 
pocket kit , . . ready to use. 


RELATIVE HUMIDITY Indicator 
continuously shows relative 
humidity in direct percent 
on a calibrated scale. Employs 
famous Bendix-Friez human 
hair element. Temperatures 
indicated over a range of 20° 
to 110° Fahrenheit. 


THE INDUSTRY’S STANDARD SOURCE-OF-SUPPLY REFERENCE SINCE 1932 


LESS THAN $1 PER DAY 


All costs are sky-high today, and sales promotion costs are no exception. 


But here’s a way you can save money, and contact the whole industry 


at the same time. Advertising in the REFRIGERATION & AIR CONDITION- 


ING DIRECTORY is both low-cost and long life. 


The Directory is the industry's guide for purchases—and has been, for 


more than a decade. It goes to 20,000 buyers, and it is used all through 


the year. A full page black-and-white advertisement costs only $225.00. 


That's less than $1.00 per business day for all the coming year. 


If you can't send a sales message often, send one that’s kept and used. 


ADVERTISING CLOSING DATE SEPTEMBER 30, 1947. 


PUBLICATION DATE JANUARY 10, 1948. 
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| Retrigeration and 
Air Conditioning Lirectory 


BUSINESS NEWS PUBLISHING CO., 450 W. FORT ST., DETROIT 26, MICH. 
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SEND FOR YOUR COPY OF 
TEMPCO’S NEW CATALOG! 


@ A first edition! 140 Pages of Quality Values! 
Parts—Supplies—Equipment for Refrigeration, 
Air Conditioning, Heating and- Appliances. 


TEMPCO SUPPLY COMPANY 


1111 W. Jackson Blvd. Chicago, Illinois 


Field Report 


What are dealers, distributors, servicemen, and the others on the 
industry’s front lines thinking about today? These “Field Re- 
ports”—extremely popular in prewar days—now give NEWS readers 
the latest ideas of the men closest to the all-important consumer. 


‘Back Alley’ Equipment Hurts Dealer & 
Frozen Food Industry, Says Coast Firm 


SAN FRANCISCO— “The whole 
frozen food industry seems to be 
having growing pains,’’ contends 
James A. Scatena, co-partner with 
his brother Charles in the Scatena 
York Co., distributor-dealer of com- 
mercial refrigeration equipment here. 

“You'll see one frozen food cabi- 
net of good construction listing at a 
reasonable price and carrying a long 
discount. Then you’ll see other cabi- 


nets of very poor quality with a high 
ae 


. 
; 


: 
4 


FEPETUCREREP ERED | 
fer UPEEBBBERRE SH | 


REFRIGERATION PLATE 


in thousands of freezer cabinets, frozen food 
locker plants, sharp freeze shelf stacks and 
similar equipment all over the country 
Hubbell-Yoder Refrigeration Plates are doing 
the job better than it has ever been done 
before, and at a lower cost. They have 
established a new and vastly higher standard 
of operating efficiency and economy for 


ie. xe WEST GOth STREET 


a eed a 


low temperature refrigeration. They have 
set up a new mark for all other freezing 
units to shoot at. 

That briefly, is what the Hubbell - Yoder 
system of Complete Surface Freezing means 
when the chips are down. Would you like 
to know how it can be adapted to your 
requirements? Write; wire or phone. 


CLEVELAN D i pe 


SETS THE PACE IN 
REFRIGERATOR VALUE 


Write for our new low prices! 


General’s 5 Star dealers are 
leading the field! 


STAINLESS STEEL REACH-IN REFRIGERATOR 
16-21-30-42 Cu. Ft. 


GENERAL REFRIGERATORS ¢ 


678 BROADWAY 


price and a short discount,” he said. 

Freezers and cabinets made in 
“back-alley” shops for local sales 
have hurt the industry, he believes. 
They’ve also hurt the Scatena York 
operation, admits Mr. Scatena, who 
revealed that he has about $5,000 
worth of frozen food cases which he 
can’t conscientiously sell. 

“We sold about 20 ‘home-made’ 
cabinets when top-quality merchan- 
dise was impossible to get before we 
realized how poorly made these cabi- 
nets were,” he said. “Then we imme- 
diately stopped selling them. And 
now we’re waiting for good cabinets.” 

As president of the Refrigeration 
Contractors Association of Northern 


_ California, he is interested in not 


only the success of his own firm but 
that of other similar companies. 
Thus, he cautions others about selling 
poor merchandise. 

“Many new distributors,” he fears, 
“will sell a lot of these back-yard 
boxes and ruin their market. They 
must remember that this type of 
manufacturer won’t be around very 
long, but the cabinets will.” 

Despite this factor, Mr. Scatena is 
still very hopeful for the ultimate 


success of the frozen food industry, 

“There’s still time to rectify thege 
mistakes,” he avers. 

Mr. Scatena’s views on the com. 
mercial refrigeration distribution set. 
up in general are also interesting, 

“From about 1933 on we commer. 
cial distributors went out into the 
field to try to establish dealers, but 
we found that we couldn’t do a dealer 
business,” recalls Mr. Scatena. “This 
was because some manufacturers 
were selling directly to dealers. 

“The war changed things, though, 
Dealers have come flocking in for 
franchises, and we could make gq 
killing now if we could deliver equip- 
ment. But we can’t make delivevies, 
and when we are in a position to do 
so, these dealers will buy direct. 

“I predict that when merchandise 
becomes available, the commercia] 
refrigeration distributor-dealer pro- 
gram will collapse, except on exclu- 
sive, patented items. 

“When this occurs, I feel that we’]] 
lose these dealers and we'll probably 
have to set up our own retail 
branches,” declared Mr. Scatena. 


As president of the contractors group in 
Northern California, James A. Scatena 
(left) is vitally interested in the welfare 
of the industry, as is his brother and 
co-partner Charles J. Scatena (right). 
Another brother, Peter J., supervises 
service for Scatena York Co. 


Kitchens Are Tiny, So the Potential Is Large 
For Small Boxes & Multiples In San Francisco 


SAN FRANCISCO—Small refrig- 
erators and multiple remote installa- 
tions have a good market here, 
according to R. Quigley Watt, who 
heads the refrigeration division of 
Holbrook Merrill Co. here. 

Besides handling the Kelvinator 
household and commercial lines, the 
firm is dealer for Brunner and Cope- 
land condensing units, Conlon wash- 
ers and ironers, Florence and Crown 
ranges, Brunswick beverage coolers, 
Kooler-Keg beer dispensers, and 
other products. 

Interest in the small refrigerators 
and multiple systems stems from the 
small kitchens found in most of the 
homes here, explains Mr. Watt. 

“Three out of four kitchens are too 
small to take a self-contained box,” 
he declares. ‘‘San Francisco is built 
straight up, which tends to limit the 
size of the kitchens. Also many 
people here prefer to eat out. So I 
doubt that many of these multiple 
installations will ever be replaced 
with self-contained units.” 

Starting back in 1930 the company, 
then known as Holbrook Merrill & 
Stetson, manufactured its own line 
of household and commercial equip- 
ment, besides distributing many na- 
tionally manufactured refrigeration 
products. Production was dropped in 
1936. Altogether, the former com- 
pany and the present one have sup- 
plied refrigeration to between 10,000 
and 11,000 kitchens in San Francisco 
through multiple systems, he says. 

A fair amount of interest in home 
freezers is noted by Mr. Watt, but 
he says the market has dropped con- 
siderably in the past six months. 

“Some of our prospects for freez- 
ers say that food prices are too high 
for quantity food purchases,” he ex- 
plained. “They're afraid to make 
heavy purchases of food now because 
they think prices may drop in the 
near future. Other prospects say 
they don’t have the money now to 
buy a freezer. 

“Still others report that they are 
no longer interested in freezers be- 
cause they aren’t afraid of food 
scarcities as they were until recent 
months,”’ adds Mr. Watt. 

In the commercial field, buyers ap- 
pear quite interested in open, self- 
service, refrigerated cases, but their 
resistance to present prices is high, 
he declared. 

Generally, the seller’s market on 
commercial equipment has _ disap- 
peared in San Francisco, he reports. 

“We have to get out and dig up 
sales now on_commercial refrigera- 
tion. Buyers don’t come into the 
store any more.” 

Besides the refrigeration division, 


which includes an extensive service 
department concentrating on com- 
mercial repairs, Holbrook Merrill 
also operates a sheet metal division 
headed by Charles H. Merrill, Jr. 
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»GOdling .owers BRpW aege!ln 
. ciple widely endorsed | 
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“Bring you high efficiency ind 
aeeeline fower units: ; 
HIGH CAPACITY — LOW WEIGHT. 
SILENT OPERATION i 
CONSERVES WATER 
; LITTLE SPRAY LOSS ; 
ALL-METAL FIREPROOF CONSTRUC 0! 
z EASY TO MAINTAIN: 


© {No spray nozzles to og: 
aS) iS baffles to replace) 
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“Available in wide range © 
» sizes. Models 20-R- and 5( 2 
» (capacity range 30to 175 tor) 
“available for immediate ship-— 
. “ment. 
Re > For full. information Gadhiding) y 
“technical description, rating. — 
“ist of prominent users? write for 
- Bulletin CT-AL 4 
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in B. ROGERS COMPANIES, mG e. 
bie 1120 Leggett Avenue 
& New York 59, N.Y. 
Exclusive Manufacturers of 
the Rogers T-Glycol System 
of Chemical Dehumidification 
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POTOMAC ELECTRIC POWEER CO. 
THE DORSET (HOTEL), N. Y- 
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Field Keport 


New Showroom Puts Stock Right Out In the Open 
= 


John Homan (right) of Allied Supply Co., Dayton, is congratulated by 

Ben Scholl of Lynch Mfg. Co. on the firm’s enlarged and remodeled 

quarters. Much of this wholesale firm’s smaller parts and supplies are now 

in open shelving around the display floor, while larger equipment is placed 

on display islands. How this has affected the operation of the business is 
described in the accompanying story. 


* * 


* 


Supply Wholesaler Gets Some Surprises In 
Checking Showroom Changes, Outside Selling 


_By Phil B. 


DAYTON — When John Homan, 
head of Allied Supply Co., wholesaler 
of refrigeration and washing ma- 
chine parts and supplies, enlarged 
and rearranged his quarters here 
recently, and changed his method of 
displaying merchandise, he got some 
results that he expected—and some 
that he didn’t. 

Allied Supply’s showroom now 
looks like it had been designed for a 
“self-serve” type of operation, but 
actually it isn’t. While most of the 
smaller parts are displayed in small 
boxes or cartons placed on tall shelv- 
ing along the side walls, there is 
usually a counterman at hand if a 


> 
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ALL STAR PERFORMANCE 


BACKED BY 30 YEARS EXPERIENCE 


ed 
@ DEPENDABLE SERVICE 
@ RUGGED CONSTRUCTION 
@ ECONOMICAL OPERATION 


GENERAL REFRIGERATION DIV. 


Yates-American Machine Co., Beloit, Wis. 


AUTOMATIC REFRIGERATION 


Redeker 


customer selects what he wants at 
the shelves. 

If the customer prefers to do his 
ordering at the order counter at the 
back of the display room, then the 
counterman of course goes over to 
get the merchandise by himself. 

What Homan has done, in effect, 
is to take most of his merchandise 
out of a hidden  back-of-the-store 
stockroom and put it out in the dis- 
play room, where the customers can 
see the stock and select from it, if 
he wants to. All items are very 
carefully labeled. 

Larger pieces of equipment are 
placed on display islands throughout 
the showroom. However, they are 
so placed that there is no impression 
of the space being ‘‘crowded.” Belts 
are hung on long pegs near the ceil- 
ing and are brought down with a 
bamboo pole-and-hook device. 

“One of the reasons we put the 
stock out in the display room was 
to make it easier to fill orders, and 
to make it unnecessary to hire some 
additional help, which it looked like 
we might have to do. 

“But where we got a surprise was 
that putting the supply out where 
the customers could see it boosted 
sales so much that we’ve had to hire 
the additional help anyway!” 

One thing that’s become obvious 
to Homan is the value of putting 
high-price, high-profit items in the 
“premium” display space, such as 
that near or on the order counter. 
Merchandise in such spots does move 
faster, and therefore it should be the 
items which show the best profit. 
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— See yoo jobber! 


2020 NorTH canbases-s aa < CHICAGO, 14, ILLINOIS, U.S.A. 
AGENT: 2025 ADDINGTON AVENUE * MONTREAL, 28, QUEBEC, CANADA _ 


Like everyone else who is in the 
merchandising field today, Homan is 
feeling the need for more sales effort 
to move goods. He has found that 
he’s been missing some bets in his 
own “backyard,” so to speak, and 
feels that other parts and supplies 
wholesalers may be doing the same 
thing. 

“We've got four men outside all 
of the time, but they were spending 
most of their time out in the terri- 
tory (outside the Dayton metropoli- 
tan area). Recently I did some quiet 
checking and found out that we were © 
losing local business to competitors 
just because we weren't seeing 
them.” 

Commenting on some of the gen- 
eral industry trends, Homan said 
that there had been no noticeable 
tendency to go to “contract service” 
in Dayton. 

“Many servicemen seem to feel 
that a yearly contract for inspection 
only is okay, but when it comes to 
putting all service work on a con- 
tract, then they get only the kind 
of systems that they can’t make out 
on.” 

One trend that Homan does see, 
at least in the big cities in the area 
he serves (Dayton and Cincinnati) 
is the tendency of the larger dealer- 
contractors to get away from main- 
taining large installation and service 
organizations of their own. 

“A couple of the biggest contrac- 
tors are now sub-contracting their 
service and some of their installa- 
tions to the small one-and-two man 
outfits—sometimes working with as 
many as six or eight of them,’ he 
observes. 

“I think possibly one of the rea- 
sons for this is that it gets them 
out of being involved in all of the 
labor and record-keeping problems 
that come when you get a larger 
organization.” 


New Service Contractor 


In Rapid City, S. D. 


RAPID CITY, S. D.— Interstate 
Refrigeration Service Co. has recently 
been opened here by Paul Brzica. 

The firm will distribute United 
commercial refrigerators and will 
service and repair refrigeration and 
air conditioning equipment. 


WHAT THE DAVISON "D” MEANS 


DAVISON © 


3 be 
SILICA 7 
: 


GEL 
IN THE 
REFRIGERATION FIELD 
“Look for the Can with the Blue Label” 


It’s natural to answer, “DRYNESS.” Most service engineers 
recognize it as the symbol of “DEPENDABILITY.” 

But actually, it stands for the integrity of the Davison name. A 
name which appears on the familiar blue label . . . the standard 
drying agent .. . DAVISON REFRIGERATION GRADE 
SILICA GEL. Ask your jobber for it in bulk or in factory-charged 


dehydrator cartridges! 
hes 


fey 
THE DAVISON CHEMICAL CORPORATION 


Taysss thorgh (domi 


Canadian exclusive sales agents for DAVISON SILICA GEL: 
CANADIAN INDUSTRIES LIMITED, General Chemicals Division 


BALTIMORE-3, MD 


N A HIGH Spot 


For Your Display Floor That 
“Pays Off” With IMMEDIATE Customer Deliveriéa: oes 


QUICFREZ — pioneer in the field of quality Farm... 
locker Plants ——- brings you the opportunity to profit 
from volume sales, build prestige for your store, 
while supplying your customers with the most ovut- 
standing farm freezer value in the field today. . . 


NOW you can hasten your customers’ enjoyment of 
the health and economy benefits of QUICFREZ no- 
tably superior freezer quality — built to the very 
highest standards of the industry. 


Over 8 Million Readers Will See Quictrez 
Advertising In Leading Magazines: 


. Bringing the QUICFREZ quality story to the farm, 
suburban, and city homes of America —— to families 
with the desire, the need, and the meons to BUY. 
PROFITABLE EXCLUSIVE DEALER FRANCHISE — for 
QUICFREZ Farm Locker Plants are still available if you 
act NOW. Also good openings for direct factory sales. 
men. Wire or write TODAY for full information. 


FOR SALES - PROFITS 
Feature this =o ADVERTISED 


The PIONEER Form Locker Plant 


- PRESTIGE 
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QUICFREZ Model 1245, 12% cu. ft. 
stores 500 to 600 Ibs. of meat. 


Overall size 81'4"W x 274"Dx 38"H. 
Average shipping weight 700 Ibs. 


@ ALL-STEEL Welded Frame Construction 

@ GLASSWOOL insulation — 5” Thick 
— Fully Overlapped “4 

@ MOISTURE-SEALED Cabinet ae. 

@ LOW OPERATING COST from Moximum © : 
Freezing Efficiency 

@ 75% MORE CONVENIENT — with 4 large 
capacity Storage Compartments including 
the exclusive Quicfrez compartment 


SANITARY REFRIGERATOR CO. 
DEPT. ACRN-6, FOND DU LAC, WISCONSIN : 
QUICFREZ Farm Locker Plants Since 1939. RS 

Builders of ‘Sanitary’ Refrigerators for Over 40 Years — * 
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REFRIGERATOR HARDWARE 


for domestic, commercial and 
low temperature cabinets 


SURFACE TYPE 
HARDWARE 


"THRU THE DOOR" — 
HARDWARE 


PLASTICS 


DIE CASTING 


NATIONAL LOCK COMPANY 


ROCKFORD, 


EDGE MOUNTED HARDWARE 


Manufacturers Continue 
Increasing Inventories 


WASHINGTON, D. C.—Continuing 
a trend that began last year, manu- 
facturers’ inventories rose further in 
April. This time the upsurge was 
confined mostly to durables, accord- 
ing to the Department of Commerce. 

Rise in the value of stocks for 
April was $450 million, bringing the 
grand total to some $22 billion, the 
Commerce Department reported. Of 
this increase durable inventories ac- 
counted for $350 million. Shipments 
of all goods, however, dropped off 
slightly during April. They totaled 
$13.8 billion, approximately $200 mil- 
lion less than in March. 


Four Leading Firms Boost 
Prices on Copper Products 


DETROIT—Price boosts by four 
leading manufacturers of copper 
products in recent weeks only re- 
flects the unstable price condition 
currently characteristic of the field, 
the industry believes. 

These increases, made by three 
brass and one wire mill, resulted, the 
companies said, from higher costs 
of production. Average price being 
paid by these firms for copper metal 
was reported at 23 cents per lb. 

The companies which have raised 
their prices for copper products re- 
cently are: Anaconda Wire & Cable, 
American Brass Co., Revere Copper 
& Brass, Inc., and Scoville Mfg. Co. 

Other firms in the field, however, 
are continuing to base prices on the 
U. S. copper price of 21% cents. 
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ULTRA-COLD'S string of thoroughbreds, 


offers top-notch sales appeal. Only ULTRA- 
COLD can offer you 30 units to choose 
from...a model and design for all com- 


mercial, farm and home freezer use. 


Take a tip from past performance, and 


handle the winning ULTRA-COLD line. 


Dealerships in choice territories now available. 


“WHERE QUALITY IS MORE 
THAN A WORD” 


Another ULTRA-COLD entry that 
is sure to be a top money winner 


Adding three more refrigeration units to 


High Flying Wholesaler 


When F. H. Langsenkamp, Jr., who operates refrigeration parts and equip- 
ment wholesaling firms in Indianapolis, South Bend, Evansville, Ind., and 
Louisville, Ky., wants to visit one of these branches, he merely hops into 
his Ercoupe plane and goes. With his plane, he finds that he can visit 
any of the branch stores and be back in Indianapolis all in the same 
afternoon. Such a trip by auto formerly took all day and he was worn 
out at the end of it, he says. The plane also comes in handy in picking 
up much needed merchandise in a hurry, he adds. 


Carrier Gets $3,500,000 Matson Contract 


To Refrigerate Holds 


SYRACUSE, N. Y.—One of the 
largest peacetime contracts for 
marine refrigeration ever placed has 
been signed by Carrier Corp. and the 
Matson Navigation Co. of San Fran- 
cisco, President Cloud Wampler of 
Carrier reports. 

Involving the expenditure of more 


> than $3,500,000 by the Matson Co., 


the contract calls for refrigeration of 
the holds of eight fast cargo ships of 
the C-3 type. Each ship has 20 
cargo compartments with a total 
volume of 78,000 cu. ft. The Carrier 
refrigeration system is designed auto- 
matically to maintain brine system 
temperatures ranging from -25° F. to 
22° F. 

Each ship will require five ““Freon- 
12” reciprocating compressors of 


60 hp. each, handling five individual — 


shell and tube type brine coolers 
using calcium chloride. Each _ in- 
stallation will have five brine pumps 
of 10 hp. circulating 150 gallons per 
minute. 


The piping is arranged to circulate 
automatically the required quantity 
of either high temperature or low 
temperature brine and automatically 
maintain cargo temperatures at any 


of 8 Fast Cargo Ships 


desired point between -10° F. and 
50° F. 

One standard Carrier marine type 
cold diffuser will be installed in each 
cargo compartment to recirculate the 
room air at the rate of approximately 
one air change per minute, thus pro- 
viding the required reserve capacity 
for quickly reducing the temperature 
of warm cargo to the optimum hold- 
ing condition for the duration of the 
voyage. 

A central electrical control in- 
corporates in a single unit all electric 
motor controllers for compressors, 
pumps, and cold diffuser fans. 

A unique feature in marine instal- 
lations is the use of brine at a tem- 
perature of 22° from the cooler of 
one refrigeration system for con- 
densing the ‘“Freon-12” refrigerant 
circulated to the cooler handling 
brine at a temperature of -25° F 

Electric motors having a total of 
420 hp. are required to operate the 
refrigeration system of each ship. 

The Carrier installations will be 
completed in the first ships by late 
summer, and all eight will be com- 
pleted by early 1948, according to 
Carrier’s Marine Department, which 
designed the refrigeration systems. 


THAWZONE 


PATENTED 


The PIONEER FLD DEHYDRANT 


iis 1} 
| i 


i er 


uu amp cocancanr” 00° 
| thlonde, freon ond net 
Merde religeroting syste 


uh | i! 


Ni ” 
‘De 


REFRIGERANT 
ahead BETS CT OR 


Hii il 


WATCH FOR THIS DISPLAY ! 


You will find this attractive display of THAWZONE and TRACE, 
illustrated here, on the counters of leading refrigeration equipment whole- 
salers throughout the country. Let it remind you that: 


(1) THAWZONE, the moving dehydrant, circulates and searches 
out moisture, destroying it chemically. For new and reconditioned 


units, as well as old. 


(2) TRACE is a highly effective refrigerant leak detector. Its 
stable red color reveals leaks instantly in old or new systems. 


These two products are partners in purpose . . . to keep refrigeration 


systems at the height of efficiency. 


HIGHSIDE CHEMICALS COMPANY 


195 VERONA AVE., 


NEWARK 4, N. J. 
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The Market For Air Conditioning In 


Commercial and Industrial Buildings 


By J. F. Brinley, Account Executive, Michel-Cather, Inc., New York 


This market study on air condi- 
tioning was intended to reflect the 
air conditioning market for the first 
year after Victory (V-1). For all 
ractical purposes, the term V-1 
when used in the study may be con- 
sidered as referring to the year 1947, 
for tne reason that because of delays 
in reccnversion, the number of air 
conditioning installations during 1945- 
1946 has not been sufficient to affect 
the original market projections to 
any great extent. 

The money values herein given 
represent an average for the years 
1939-1941. Forecasts in the survey 
are based on the same values without 
consideration of inflationary costs. 


Summary 


Forecasts concerning the air con- 
ditioning of commercial and indus- 
trial buildings are brought together 
and placed on a common basis in the 
following series of nine studies and 
the summary table. Each study is 
based on surveys made in an indi- 
vidual field. 

Taken together, the nine studies 
show that expenditures for the air 
conditioning (of the types hereinafter 
specified) of commercial and indus- 
trial buildings may be expected to 
total approximately $100,000,000 in 
1947... and to continue at that level 
for an indefinite period dependent 
more upon economic factors than 
anything else. 

The term “commercial and indus- 
trial buildings’ includes a _ wide 
variety of non-residential structures, 
some of which are neither commer- 
cial nor industrial in a strict sense. 


FIVE YEAR POST WAR MARKET 
FOR AIR-CONDITIONING 


Among them are such buildings as 
churches, schools, hospitals, etc. The 
term includes also some commercial 
buildings which are residential in 
character, such as hotels and large 
apartment buildings. 

Private residential structures are 
not included. This grouping was 
selected for the purpose of eliminat- 
ing, so far as possible, the self- 
contained or “package” units of air 
conditioning. The market study is 
confined to those installations em- 
ploying a “central” cooling plant with 
ducts running to the air conditioned 
areas. 

In order of importance—as meas- 
ured by annual dollar-volume of air 
conditioning planned for 1947—the 
individual fields studied were found 
to rank as follows: 

Theaters 
Department Stores 
Industrial Buildings 
Restaurants 

Hotels 

Schools 

Hospitals 

Banks 


Our ninth study, which covered 
“other commercial” buildings, showed 
a larger total than any of the eight 
individual fields listed on the pre- 
ceding page. However, it is our 
feeling that the over-all figure in this 
Seneral classification has somewhat 
less significance as a sales potential 
because it represents a tremendous 
number of miscellaneous projects 
extremely diverse in character. 


A large potential market un- 
doubtedly exists among these “other 
commercial” buildings, but it cannot 
be broken down, classified and sold 
in the same manner as the other 
eight fields, 

. The summary table brings out a 
umber of other pertinent facts be- 
Sides the total amount of money to 
fiel ae for air conditioning in each 
‘ene It shows the total number of 
Font — the field, the number which 
rl a air conditioning installa- 
ino either partial or complete) and 
mess Percentage of the total. These 
centages range from a low of 4% 
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for banks to a high of 26% for de- 
partment stores. 

It is our opinion, based on state- 
ments made by individual establish- 
ments in the various fields, that 
those fields which have already been 
active in air conditioning their build- 
ings hold more promise for the future 
than those which have done com- 
paratively little air conditioning. 

An exception must be made in the 
case of hospitals, which have done 
little in the past, but which are 
planning to embark on an extremely 
extensive modernization campaign. 


Another interesting fact brought 
out in the summary table is the 
average horsepower per installation 
in each field. This gives a general 
idea of the size and kind of installa- 
tion which is typical in that field. 


While it is impossible to draw a 
hard and fast line and say that 
all installations below a certain horse- 
power are “package” units, and all 
above that level are “duct” installa- 
tions, our studies indicated that an 
approximate division of this kind can 
be made at the level of 5 hp. 

The lowest average horsepower per 
installation that we found for any 
field was 13% among the “other 
commercial” buildings. This sug- 
gests that not many of the installa- 
tions reported in that classification 
are of the so-called “package” units. 
The same appears to be true in the 
hospital and restaurant fields with 
installations averaging 14% hp. 

Elsewhere throughout our survey 
it would appear that virtually all of 
the installations are of the type 
using a central cooling plant with 
ducts running to the air conditioned 
areas. 


Hotels 


Market Scope 


At present there are a total of 
27,897 hotels in the United States. 
About two-thirds of this number are 
commercial hotels, and one-third con- 
sists of resort hotels and apartment 


‘ hotels. 


From the standpoint of air condi- 
tioning, the important part of this 
market is the group of 8,713 hotels 
having 50 or more rooms apiece. 
Of this group, 763 are “large’’ hotels 
of 300 rooms or over, 2,989 are 
“medium” hotels of 100 to 299 rooms, 
and 4,961 are “small” hotels of 50 
to 99 rooms. 

An official of the American Hotel 
Association has expressed the belief 
that relatively few new hotels will 
be built after the war. 

“The hotel industry was_ sub- 
stantially overbuilt after the last 
war,” he says, ‘and as a result many 
hotels were forced into bankruptcy. 
Accordingly, the trend in the industry 
today is to rehabilitate existing 
properties by means of extensive re- 
fitting, repairs, and maintenance 
work.” 


Modernization Program 


A recent survey under the auspices 
of the American Hotel Association, 
in which 3,036 hotels were ap- 
proached, shows estimated expendi- 
tures of about $300,000,000 for 
modernization as soon aS men and 
materials are available after the war. 


Taking 9,000 in round numbers as 
the total of hotels in the United 
States of a character similar to those 
interviewed, it is fair to assume that 
the total post-war market for hotel 
modernization will be about $900,- 
000,000. 

Breaking down the data by the 
size of hotels, the survey indicates 
that the large hotels plan to spend 
for all improvements an average of 
$312,429 apiece . . the hotels of 
medium size $112,500 apiece ... and 
the small hotels $36,878 apiece. 


The statistical summary of V-day 
projects prepared by the F. W. 
Dodge Corp. showed 301 hotel proj- 
ects totaling $89,356,000 already in 
the preliminary stage (ready for con- 
tracting) in 37 Eastern states. 


Status of Air Conditioning 


Prior to the entry of the United 
States into the war a total of 1,214 
hotels is shown by the Edison Fle-- 
tric Institute to have instauea air 
conditioning equipment aggregating 


than 40 
hotel, which would scarcely do more 
than air condition the public rooms. 
For the same period the figures of 
the Edison Electric Institute show 


typical restaurant. 
hotel installation to cover the main 


50,814 hp. These installations were 
made as follows: 


No. of 
Period Hotels Horsepower 
Up to 1940 878 43,593 
During 1940 190 3,806 
During 1941 146 3,415 
Totals 1,214 50,814 


This works out to a little more 
installed horsepower per 


restaurants to have installed air con- 


ditioning equipment averaging 15 hp. 
per installation. 


On this basis this average hotel in- 
stallation would be equivalent to 
about three rooms each the size of a 
Assuming the 


dining room, a convention hall or 
banquet room and perhaps a coffee 
shop, the existing equipment has no 
capacity left over for air condition- 
ing the sleeping rooms. 

No definite figure can be taken as 
typical of the horsepower needed per 
room for air conditioning of guest 
rooms in hotels because so much 
depends on the local climate. It is 
interesting to note, however, that the 
completely air conditioned, 819-room 
Hotel Statler in Washington, D. C., 
has equipment of 1,200 hp. 

If it be assumed that one-third of 
the Washington Statler’s total ca- 


| Study Is Part of a Practical Market Survey 


Editor’s Note: This study on the 
market for central station type air 
conditioning equipment was made by 
J. F. Brinley and is published (with 
some minor deletions) with Mr. Brin- 
ley’s permission. 


Mr. Brinley is an advertising execu- 
tive with considerable experience in 
sales management, sales promotion, 
and market studies. This market 
report was made in the course of his 
advertising and public relations work 
for a manufacturer of air condition- 
ing equipment. 


The report defines the market, and 
analyzes it by types of prospective 
users. It is indicative of the research 
and analysis that must precede a 
substantial sales promotion program. 


J. F. 


Brinley and his year-old 
Great Dane pup “Eric.” 


pacity is required for air condition- 
ing the public rooms (which are 
larger and more numerous than those 
of the average hotel), the guest 
room demand works out to about 
1 hp. per room. 


A rough check of this figure is fur- 
nished by the fact that the average 
size of residential installations—in 
the comparatively few instances 
where air conditioning has been ap- 
plied to homes—is 1.1 hp. 

From these figures it is evident 
that the average 40 hp. installation 
in the 1,214 hotels which employ 


air conditioning would not cover 
many guest rooms regardless of the 
amount utilized for the public rooms. 
As a matter of fact, fewer than 30 
hotels are known to have any air 
conditioned guest rooms. 
Comparatively little has been done 
with hotel air conditioning since the 
start of the war. Post-war expendi- 
tures for heating, air conditioning, 
and refrigeration equipment, accord- 
ing to the American Hotel Associa- 
tion survey, may be expected to total 
about $100,000,000. It is the third 


(Continued on next page) 
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phase and polyphase motors. 


Regardless of what your motor requirements 
may be—small motors . . . large motors ... 
Wagner makes them all. The -motor illus- 
trated is typical of the Wagner line of single- 


Your MOST OBEDIENT SERVANT. 


... the Wagner Fractional Horsepower Motor 


Small in size... low in price... but 
it does a thousand different jobs in the 
stores, the shops, homes, schools and 
farms of America. Wagner fractional 
horsepower motors furnish the power 
to operate quick freeze units, com- 
pressors, stokers, pumps, and many 
other motor-driven appliances. 


The unfailing dependability of 
Wagner Fractional Horsepower 
Motors has made them the first choice 
of many manufacturers of small ma- 
chines and appliances. Millions of 
these motors have been bui't in the 
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huge Wagner plant, and while they 
still play “hard to get”’ they are coming 
from Wagner’s motor assembly lines 
in ever-increasing quantities to help 
meet the pent-up demand for these 
outstanding small motors, 


Whether your motor requirement is 
large or small, Wagner can furnish a 
motor correctly designed to give you 
greater continuity of operation. The 
complete line of Wagner motors covers 
a wide range of types and sizes for 
every application. More than half a 
century of motor building experience 


assures the reliability of every motor 
bearing the Wagner name. Users of 
Wagner motors also profit by our 
quick, convenient, nationwide service 
facilities. 


Twenty-nine branch ofiices, located 
in principal cities, are ready to assist 
you, without obligation, whenever you 
have a motor probiem. Write for 
Bulletin MU-185 for information on 
the complete line of Wagner Quality 
Motors. Address Wagner Electric Cor- 
poration, 6441 Plymouth Avenue, St, 
Lou's 14, Mo. 
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¢ ELECTRIC MOTORS + TRANSFORMERS + INDUSTRIAL 
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BRAKES + AUTOMOTIVE PRODUCTS + 
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Study Covers Scope of Market 


(Continued from preceding page) 
largest of the major divisions of that 
survey. 

The big hotels will spend on the 
average of $39,916 apiece, the hotels 
of medium size $13,370 apiece, and 
the small hotels $2,825 apiece. 

While the survey does not show 
the amounts separately for the three 
items under this general heading, it 
is estimated that approximately 40% 
of the total will be for air condition- 
ing—in other words, about $40,000. 
This total will probably be spread 
over 5 years at a rate of $8,000,000 
a year. 

It is estimated that there is a total 
of 1,500,000 hotel rooms in the 
United States. Air conditioning 
equipment installed by the hotels in 
1941 cost about $1,000 per horse- 
power. Translated into terms of 
rooms that means about $1,000 per 
room since each room requires about 
1 hp. 

In other words, the anticipated ex- 
penditure of $8,000,000 a year to be 
spent for air conditioning would 
suffice for about 8,000 rooms a year. 
This is a very modest proportion of 
the total number of rooms, and in- 
dicates that the estimate of antici- 
pated air conditioning expenditure is 
extremely conservative. 


Restaurants 


Market Scope 


At present there is a total of ap- 
proximately 180,000 restaurants in 
the United States. The important 
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SELF-CONTAINED UNITS 
3-Ton, 5-Ton, 7-Ton 


PAY OFF WHEN THE 
GOING IS TOUGH 


These rugged, oversized units are built to 
give service under the most trying conditions. 


When the water supply is less than normal, 
the oversized condenser will still keep head 
Pressures within bounds and the machine will 
keep plugging along, turning in a beautiful 
job of air conditioning. 


The big cooling coil and every other oversized 
part gives assurance that this TYPHOON unit, 
year after year, will deliver 12,000 BTU's of 
actual air conditioning performance for every 
ton of rating. 


This means a maximum of satisfaction for 
your customers and the very minimum of 
service headaches for you. 
Write for futther in- 
ha by if your dealer territory 
4 is still open. 
Division of Ice Air Conditioning Co., Inc. 
794 Union Street Brooklyn 15, N.Y. 


formation and inquire 
A 
Dept. 212 
TYPHOON AIR CONDITIONING CO., INC. 


part of the market, however, con- 
sists of the restaurants which do a 
gross business of $20,000 a year or 
more. This figure corresponds 
roughly with servings of 300 meals 
a day, or a seating capacity of 100 
persons. 

In the group doing $20,000 or more 
business annually are 40,000 com- 
mercial restaurants and 5,000 in- 
dustrial restaurants. According to 
the accepted definition in the trade, 
a commercial restaurant is a busi- 
ness conducted primarily for the 
sale of meals. It does not include 
dining rooms in hotels, clubs, etc. 

This study is confined to commer- 
cial restaurants, and whatever air 
conditioning of industrial restaurants 
may be in prospect is included in 
the section covering industrial and 
factory buildings, just as the air 
conditioning of hotel restaurants is 
included under hotels. 

In 1944 the restaurant industry is 
reported to have done a total sales 
volume of $4,253,000,000. Of the 
total business, 76% was done by 
26,500 restaurants having financial 
ratings. This group is undoubtedly 
the backbone of the restaurant in- 
dustry, but for the purposes of this 
study, it was deemed best to include 
the modernization programs of the 
entire 40,000 commercial restaurants 
doing more than $20,000 a year 
business. 


Modernization Program 


A nationwide survey made last 
year by the United States Chamber 
of Commerce indicates that the 
restaurant industry is ready to spend 
$1,242,849,000 on modernization as 
soon as conditions permit. This 
total is divided as follows: 


Improvements to 


DD bce seeendes $ 313,252,000 
Redecoration and 
refurnishings ....... 462,892,500 


Heating, plumbing, 
air conditioning, and 
other heavy 


equipment .......... 324,342,000 
Equipment for 

laundries, 

kitchens, etc. ....... 142,362,500 
WEE. Sic ke y.aveeeeses $1,242,849,000 


Status of Air Conditioning 


Prior to the entry of this country 
into the war, some 6,583 restaurants 
are reported by the Edison Electric 
Institute to have installed air condi- 
tioning equipment aggregating 96,324 


hp. These installations were made 
as follows: 
No. of 

Period Restaurants Horsepower 
Up to 1940 4,375 71,758 
During 1940 1,102 13,469 
During 1941 1,106 11,097 
Totals 6,583 96,324 


This works out to approximately 
14% installed horsepower per res- 
taurant and compares with an aver- 
age of 40 hp. for hotel installations, 
80 hp. for theaters and 100 hp. for 
department stores. 


Future Plans 


During the last prewar year the 
industry spent about $4,000,000 for 
air conditioning. Since this included 
approximately 1,000 projects, the 
cost per installation was ‘in the 
neighborhood of $4,000. One source 
estimates installations totaling at 
least $8,000,000 per year after the 
war. 

Assuming that the $324,342,000 
expenditure—for restaurant heating, 
plumbing, air conditioning, and other 
heavy equipment predicted by the 
U. S. Chamber of Commerce survey 
—is made over a 10-year period, and 
assuming that 25% goes for air con- 
ditioning, a yearly outlay of $8,150,- 
000 is indicated. 

The National Restaurant Associa- 
tion conducted a small survey among 
its members which showed that 100 
out of 1,000 had definitely decided to 
install air conditioning after the war. 
Since the answers were given in 
terms of definite decisions we may 
assume that the work will be done in 
a period of two years. 

If this 10% figure is applied to the 
33,500 first-class commercial res- 
taurants now without air condition- 
ing, and if the cost is about $4,000 
per installation, which was the aver- 
age of the last prewar year, we get 
a total of $6,700,000 per year for the 
first two years after the war. 


Summary of the Market by Type of Establishment 


Estimated Air 

Estimated Air Conditioning Miche}. 
Total Hp. Estimated Condition- Expenditure Cather 
No. of Per Cent Air Installed _ per In- Hp. ing Ex- V-1 Based Estimate 
Type of Units No. Units Conditioned Hp. _stallation to be penditure on Survey of V-1 Air 

Business or (Estab- Air (Through (Through (Through Installed V-1 Based Within Condition 
Building lishments) Conditioned* 1941) 1941) 1941) V-1} on Hp.i the Industry Expenditure 
Hotels 8,713 1,214 14 50,814 41 7,221 $ 7,220,000  $ 8,000,000 $ 8,000,099 
Restaurants 40,000 6,583 16 96,324 14% 24,560 8,600,000 8,000,000 8,000,000 
Theaters 17,919 2,238 12% 176,320 79 18,831 6,600,000 12,000,000 12,000,000 
Banks 18,902 743 4 24,017 32% 5,351 1,900,000 2,800,000 2,800,000 
Hospitals 6,665 527 8 7,536 14% 1,430 500,000 7,600,000 5,000,000 
Schools 6,356 +*% nied iad + 22,0508 7,720,000 10,800,000 7,720,000 
Department Stores 4,074 1,046 26 105,764 101 23,066 8,100,000 13,600,000 11,000,000 
Other Commercial o 35,299 o 479,006 13% 133,049 46,500,000 26,500,000) 36,500,000 
Total Commercial Bldgs. *% 47,650 * 939,781 20 235,558 $ 87,140,000 $89,300,000  $ 91,020,009 
Total Industrial Bldgs. 27,000 4,759 17% 137,329 29 42,423 14,800,000 8,000,000 10,000,000 

Total Commercial and 

Industrial Bldgs. oF 52,409 nad 1,077,110 20% 277,981 $101,940,000 $97,300,000 $101,020,000 


**Not available. 


¢Based on best experience available cost is assumed at $350 per hp. except in case of hotels which is $1,000 per hp. 
2,100 projects of which 30% will have air conditioning installations averaging 35 hp. apiece. 
would be spent for air conditioning. 


000,000 of which an estimated 3% 


*Units having air conditioning installations, whether partial or complete. ;Estimate for V-1 is 1940 plus 194), 


§Based on 
||Based on 5,100 projects to cost $875,- 


ee 


Theaters 


Market Scope 


At present there are 17,919 theaters 
in operation in the United States. 
Broken down as to capacities they 
are as follows: 


Seating No. of 
Capacity Theaters 
Over 3,000 117 
2,000 to 3,000 374 
1,500 to 2,000 689 
1,000 to 1,500 1,646 
500 to 1,000 5,500 
200 to 500 7,303 
Less than 200 2,290 
Total 17,919 


For the entire group the average 
seating capacity is 621, the average 
daily attendance is 800, and the 
gross annual income is $1,363,250,000. 


Modernization Program 


One source classified the antici- 
pated expenditures for the moderni- 
zation to be made in the first two 
post-war years as follows: 


New building construction $180,000,000 
Modernization of existing 


EE 5.90040-65.0.40: 05 60,000,000 
New projection and sound 

SGUIDMIONE oisccccsccces 40,000,000 
Seating improvements ... 20,000,000 
errr e renee $300,000,000 

An additional amount, not yet 


definitely estimated because of lack 
of cost estimates, will be spent for 
air conditioning. 


Status of Air Conditioning 


Prior to the entry of this country 
into the war a total of 2,238 theaters 
is shown by the Edison Electric 
Institute to have installed air con- 
ditioning equipment aggregating 176,- 


320 hp. These installations were 
made as follows: 
No. of 

Period Theaters Horsepower 
Up to 1940 1,826 157,489 
During 1940 236 11,573 
During 1941 176 7,258 
Totals 2,238 176,320 


This works out to an average of 
about 80 hp. per theater. 

From the figures already pre- 
sented it will be seen that there are 
about 15,600 theaters in the United 
States now without air conditioning. 
Some sources incline to the belief 
that package units will suffice for 
air conditioning theaters with fewer 
than 500 seats. 

Only about 400, oor 444% of the 
9,593 theaters of this 500 seating 
size have so far installed air condi- 
tioning, while about 1,800—or 22%— 
of the 8,326 theaters with more than 
500 seats have installed it. 

If the smaller theaters be dis- 
regarded so far as new equipment is 
concerned, it may be estimated that 
there is a potential air conditioning 
market of about 6,530 theaters now 
without it. 

In addition, it is believed that about 
65% of the present 2,200 installa- 
tions in theaters are obsolete or in- 
efficient, and should be replaced. 
This adds another 1,430 potential 
projects, making a total of about 
7,960. 

Assuming, to be conservative, that 
only one half of these 7,960 air con- 
ditioning projects, or 3,980, are 
actually carried out over a period of 
10 years, we have a total of about 
400 projects a year. Since the aver- 


age cost of theater air conditioning 
in the past is estimated to have been 
about $30,000 per project, we can 
anticipate annual expenditures here 
of about $12,000,000 after the war. 

This estimate is considerably larger 
than that based on actual installa- 
tions in 1940 and 1941, but appears 
to us to be well supported by the 
evidence. 


| Banks 


Market Scope 


There are at present 18,902 bank- 
ing premises in the United States. 
They represent approximately 14,000 
separate banking institutes and some- 
thing over 4,000 branches. 

No general survey has been con- 
ducted to determine the amount of 
money to be spent after the war for 
modernization of bank premises. 
The F. W. Dodge statistical summary 
of V-day projects reports 251 bank 
projects involving $18,163,000 in the 
preliminary stage (ready for con- 
tracting) in 37 Eastern states. 


Status of Air Conditioning 


According to the figures of the 
Edison Electric Institute there are 


743 bank premises with air condi- 
tioning installations totaling 24,017 
hp. These installations were made 
as follows: 


No. of 
Period Banks Horsepower 
Up to 1940 500 18,666 
During 1940 111 2,872 
During 1941 132 2,479 
Totals 743 24,017 


This works out to an average of 
about 32% hp. per installation which 
is about twice as much as the horse- 
power of the average restaurant and 
half as much as that of the average 
theater. The number of present in- 
stallations represents only 4% of the 
total number of bank premises. 


Future Prospects 


In the absence of any definite sur- 
vey figures we have no basis for an 
estimate of future air’ conditioning of 
banks other than a statement by the 
editors of Banking that it will prob- 
ably proceed at about the same rate 
as in the past. This would mean 
approximately 120 installations ag- 
gregating 3,900 hp. per year. 

For the first three years after the 
war this figure might reasonably be 


(Continued on next page) 
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Air Conditioning by Schwerin 


Sheehan and Krech, . 
Designers and Builders 


Air Conditioning Corporation 


ees 


Provides complete air conditioning comfort 
by eliminating drafts, noise, hot or cold spots. 


In addition to their unobstrusive appearance, Kno-Draft Adjustable 
Air Diffusers are specified for installations like the one pictured here 
in the offices of Schwarzenbach-Huber Co. because they combine all 
the advantages of scientific air diffusion plus adjustable features 
which assure positive air pattern control. 


Kno-Draft adjustability increases efficiency and economy. 


Diffusers improve occupant comfort by delivering conditioned air 
gently and thoroughly. Drafts and noise so often experienced with 
grilles, registers and other louvered devices are eliminated. Economy 
is increased. Diffusers handle greater air velocities and greater 


temperature differentials. 
simpler ducts and fewer outlets. 


This means less air volume, smaller, 


_ To those advantages, Kno-Draft adds adjustment features that 
increase both the efficiency and economy of the air diffusion principle 
and a simplicity of design that blends with any interior. 


Kno-Draft Direction Adjustment assures 


positive air pattern control by affording 
any angle of air discharge from vertical 
to horizontal that is needed to accom- 
individual or 
Volume adjust- 
ment is made with a patented damper 
that regulates the amount of air with- 
out affecting the velocity or diffusion 


modate ceiling heights, 
seasonal requirements. 


pattern. 


_ Send for FREE handbook that simplifies the selection and installa- 
tion of diffusers. Write Dept. A-14 on your letterhead. 


114 East 32nd Street = > 


Representatives in Principal Cities ¢ IN CANADA: Douglas 


. 
we — 


New York 16, N. Y. 


Engineering Co., Ld. 1405 Bishop Street, Montreal 25, P. 2. | 
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Market In Hospitals, Schools, Big Stores 


(Continued from preceding page) 


doubled to take care of deferred in- 
stallations since 1941. In that event 
we would have 240 installations ag- 
egating 7,800 hp. each year for 


three years. 

If the cost be estimated at $350 per 
horsepower, which is about the aver- 
age, the annual expenditure for bank 
air conditioning would be approxi- 
mately $2,800,000. 


Hospitals 


Market Scope 


There were 6,655 hospitals in the 
1943 vegistry of the American 
Medical Association. In addition 
there were several hundred hospitals 
not included in the registry because 
of failure to meet A.M.A. require- 
ments. These were mostly small in- 
stitutions, averaging about 20 beds 
each, and have not been included in 
the figures presented in this survey. 


The number of hospitals decreased 
slightly in the decade 1933-1942, 
though the number of patient-days 
—the index of hospital service—in- 
creased 39%. This is indicative of 
a trend toward somewhat fewer, and 
considerably larger, hospitals. 


Modernization Program 


Many changes have been made in 
hospital procedure as a result of the 
war and many new, and improved 
medical and surgical techniques have 
been developed. For this reason 
obsolescence is rapidly overtaking the 
older hospitals. A large number of 
new hospitals will be needed. Already 
an enormous hospital modernization 
and construction program has been 
mapped out for the post-war era. 


Estimates vary concerning’ the 
amount of money that will be spent, 
one giving $450,000,000 a year as a 
conservative figure for the voluntary 
hospitals, and $50,000,000 a year ad- 
ditional for the Veterans Administra- 
tion. 


The F. W. Dodge statistical sum- 
mary of V-day projects already in 
the preliminary stage (ready for 
contracting) reports 1,406 hospital 
projects totaling $706,722,000. 


Status of Air Conditioning 


According to the figures of the 
Edison Electric Institute a total of 
527 hospitals in the United States 
have made air conditioning installa- 
tions aggregating 7,536 hp. These 
installations were made as follows: 


No. of 
Period Hospitals Horsepower 
Up to 1940 359 6,106 
During 1940 95 939 
During 1941 73 491 
Totals 527 7,536 
From this it will be seen that 


about 8% of the 6,655 hospitals in 
the country have installed air condi- 
tioning equipment of some sort, but 
the average size of the installation 
is remarkably small, being only about 
14 hp. This is no doubt due to 
former installations being largely 
confined to operating and delivery 
rooms, and nurseries. This situation 
invites intensive effort to expand air 
conditioning more generally through- 


4 those hospitals which use it at 
all. 


Future Plans 


One analysis indicates a probable 
annual new building volume of about 
$330,000,000 a year in the post-war 
decade. This does not include strictly 
hospital equipment. Of this $330,- 
000,000. 40%, or $132,000,000 a year, 
Would be for materials and equip- 
ment, not including strictly hospital 
equipment. 

A turther breakdown shows 11144 % 
of this material and equipment ex- 
Penditure allocated to heating and 
tha, ation—$15,180,000. Assuming 
at half of the heating and venti- 
ating estimates—or only 5% % of the 
entire materials and equipment esti- 
oo ~would go into air conditioning, 
rs Pomrevee expenditure of $7,600,000 

orecast for this purpose. 


Pi Rad of the lack of air condi- 
in te jctivity in the hospital field 
pd © past, we feel that this fore- 

‘S Somewhat high and prefer a 


figure of 
estimate. $5,000,000 a year as our 


Schools 


Market Scope 


There are at present 117,000 
separate school administrative units 
in the United States. Of these only 
6,356 have enrollment of 500 or more 
pupils each. This relatively small 
group of large units, however, is said 
to have 75% of the total public 
school enrollment. It accounts for 
more than 85% of the expenditures 
made for school purposes. 

In addition to the schools there are 
some 1,300 colleges, universities, and 
professional schools in the country. 
No statistics are available concerning 
the number of buildings used by 
these groups of institutions, nor the 
number of classrooms. It is esti- 
mated that the total capital outlay 
for all school and college improve- 
ments was $382,000,000 in 1940. 


Modernization Program 


A survey completed in 1937 by the 
government indicated that from 30 to 
40% of city school buildings were 
then “more than 30 years old” and 
were inadequate for modern curricu- 
lum and community service. Similar 
inadequacy of facilities is said to 
exist in rural and smaller urban 
districts. 

The National Resources Planning 
Board presented in its findings, pub- 
lished in 1943, a detailed considera- 
tion of needed school improvement 
projects. It estimated the minimum 
justifiable educational expenditures 
of a capital nature at $1,285,000,000 


a year for the post-war decade. This 
total was divided among different 
types of educational institutions as 
follows: 


Preschool, elementary, 


and high school ....... $1,000,000,000 
Junior College .........+ 125,000,000 
College, university, pro- 

fessional school, etc.... 120,000,000 
Putilce. LARPAtyY «.. 66sec 40,000,000 
WEE ccovdenisevecevaeavet $1,285,000,000 


This figure is substantially higher 
than that of the F. W. Dodge statis- 
tical summary of V-day projects. 
The latter shows a total expenditure 
of $1,122,617,000 for 5,175 schools 
and college projects to be spread over 
a 2% year period at a rate of 
$447,000,000 a year. 


Status of Air Conditioning 


Though exact figures are lacking, it 
appears from general indications that 
little has as yet been done in the 
way of scientific air conditioning in 
schools. This is probably due to the 
fact that schools are normally closed 
during the hottest months of the 
year and do not feel the need for 
air cooling. A survey conducted 
among the superintendents of the 
6,356 school administrative units 
having more than 500 enrollment, and 
among 500 school architects. This 
showed the superintendents to be 
evenly divided on the desirability of 
school air conditioning in summer and 
the architects to be against it in a 
ratio of 70 to 30. 


Future Plans 


If the architects’ advice is followed, 
only 30%, or about $360,000,000 a 
year, of the proposed capital outlay 
for school improvement will go into 


buildings with air conditioning. 
Assuming that 3% of the total cost 
of these new buildings goes for air 
conditioning, an annual outlay of 
$10,800,000 may be anticipated for 
this purpose. 

In this instance we believe it 
would be more accurate to take the 
Dodge figure of approximately 2,100 
new school and college projects per 
year, of which 30%, or 630, will have 
air conditioning installations of 35 hp. 
apiece. This gives an annual air 
conditioning expenditure of approxi- 
mately $7,720,000. 


Department Stores 


Market Scope 


A department store is defined in 
the United States Census of Retail 
Distribution as a departmentalized 
retail store doing more than $100,000 
business per year. In 1939, the 
census states that there were 4,074 
such stores in the United States. Of 
this total about 1,000 stores are 
recognized within the industry as 
being “big” stores—that is, doing 
business on a number of different 
floors. 


Modernization Plans 


A survey of its members conducted 
by the National Retail Dry Goods 
Association indicated that moderni- 
zation expenditure of all sorts will 
total approximately $1,000,000,000 
during the first 5 years after the 
war. The membership of the asso- 
ciation is said to include most, but 
not all, of the department stores in 
the country. 


On the other hand, it includes some 


specialty shops that are not depart- 
ment stores. The non-member de- 
partment stores and the ncon-depart- 
ment-store members about offset each 
other, so the association’s figures 
may be considered to be representa- 
tive of the department store business 
as a whole. 


Status of Air Conditioning 


According to the figures of the 
Edison Electric Institute there are at 
present 1,046 installations of air 
conditioning equipment aggregating 


105,764 hp. in department stores. 
These installations were made as 
follows: 
No. of 

Period Stores Horsepower 
Up to 1940 735 82,698 
During 1940 180 13,021 
During 1941 131 10,045 
Totals 1,046 _ 105,764 


This works out to an average of 
101 hp. per installation—the largest 
figure for any industry covered in 
this series of surveys. It is more 
than twice the size of the average 
hotel installation—50% larger than 


- the average theater installation. 


Future Plans 


The survey made by the N.R.D.G.A. 
specifically asked members how 
much money they intended to spend 
for air conditioning. Analysis of the 
answers showed that 6.8% of the 
total modernization expenditures 
would be so allocated. This means 
$68,000,000 out of the 5-year, billion- 
dollar program—or $13,600,000 per 
year. 

In our opinion this N.R.D.G.A. 
estimate is somewhat over-optimistic 
and we have taken a figure of 


(Continued on next page) 
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(Concluded from preceding page) 


$11,000,000 per year which is midway 
between the association’s estimate 
and that based on the total installa- 
tions actually made in 1940 and 1941. 


Other Commercial 
Establishments 


Market Scope 


The classification ‘‘other commer- 
cial” establishments includes such 
diverse elements as office buildings, 
miscellaneous retail stores, barber 
shops, railroad, bus and air line 
terminals, bowling alleys, meeting 
halls, apartment houses and many 
others not included in the classifica- 
tions already treated individually in 
this series of surveys. 

No data are available to show the 
over-all size of this ‘‘other commer- 
cial” classification. It is significant, 


however, that the U. S. Census of. 


Retail Distribution shows more than 
1,500,000 retail stores not included in 
the classifications already treated in- 
dividually herein. 


Modernization Plans 


Since this group of “other commer- 
cial” establishments is so diversified, 
it is impracticable to obtain any 
definite picture of its modernization 
plans. The best information is that 
presented in the F. W. Dodge statisti- 
cal post-war survey of miscellaneous 
commercial building modernization 


projects—not including any of those. 


fields already covered herein by in- 


Market for Central Station Systems - - 


dividual surveys—now in the pre- 
liminary stage (ready for contract- 
ing). 

This shows some 12,840 projects 
involving $2,179,700,000. Since this 
survey covers work to be done over 
a period of 2% years, the annual 
coverage should be about 5,100 
projects involving $875,000,000. 


Status of Air Conditioning 


According to the figures of the 
Edison Electric Institute, 35,299 of 
these ‘other commercial” establish- 
ments have installed air conditioning 
equipment aggregating 479,006 hp. 


These installations were made as 
follows: 
No. of Estab- 

Period lishments Horsepower 
Up to 1940 20,097 345,957 
During 1940 6,474 69,136 
During 1941 8,728 63,913 
Totals 35,299 479,006 


This works out to an average of 
13% hp. per installation. The largest 
number of installations was made in 
the classification ‘miscellaneous 
offices.” The second largest number 
was in “miscellaneous retail stores.” 


With respect to horsepower in- 
stalled, office buildings came first, 
and miscellaneous retail stores came 
second. 


Future Plans 


No surveys covering any large part 
of this “other commercial” market 
have ever been made to determine 
the attitude toward air conditioning. 


A number of persons familiar with 
the retail trade have expressed the 
opinion to us that the small retail 
stores will be forced to follow the 
lead of department stores and adopt 
air conditioning on a broad scale. 
While this seems a reasonable con- 
clusion, it offers no actual yardstick 
by which to measure the market. 


We have, therefore, taken the 
F. W. Dodge survey of moderniza- 
tion projects in this field showing 
estimated expenditures of $875,000,- 
000 per year and applied a ratio of 
3% to determine the amount to be 
spent for air conditioning. This 
gives a figure of $26,500,000 per year. 

While it is not to be expected that 
all the Dodge projects will involve 
air conditioning, the number of non- 
air conditioned projects will be offset 
in large measure by air conditioning 
installations which are not on the 
Dodge project list. 

In this connection, it, is worth 
noting that Dodge shows about 5,100 
projects per year in this “other 
commercial” field already in the pre- 
liminary stage, whereas the number 
of air conditioning installations 
actually made in this field in 1940 
and 1941 averaged 7,600 per year. 


According to the figures of the 
Edison Electric Institute, the air 
conditioning installations made in 
the “other commercial’’ field in 1940 
and 1941 totaled 133,049 hp. If we 
assume an equal amount of air con- 


ditioning activity in 1947 and a cost- 


of $350 per horsepower, we arrive at 
a total air conditioning expenditure 
of $46,500,000. This estimate is far 
higher than that based on the Dodge 
figures. 

We believe it would be reasonable 
to take a figure of $36,500,000, which 
is midway between the two. 


we 


ANACONDA COPPER REFRIGERATION TUBES 
have qualities that assure a dependable, 
ready-and-easy-to-use refrigeration tube 
... qualities that add extra measures of 
economy and reliability because: 


... they are dehydrated to eliminate trou- 
blesome moisture. 


... they come to you with unusually clean 
and bright inside surfaces. 


lengths on special or- 


der. 


...the exclusive Anaconda Cup Seal* re- 


duces waste and protects the inside of the 
tube from the point of manufacture to the 
point of installation. 


... they are uniformly soft, easy to bend 
and may be readily flared without cracking. 


sizes up to and in- 
cluding 34” O.D. in 
50-foot coils. Longer 


*Patent Applied For 


when it’s so easy 
to say “ANACONDA” 


Anaconda Refrigeration Tubes are 99.9% 
pure specially deoxidized copper, made to 
A.S.T.M. Specification B68. They are avail- 
able in all standard 


OTHER PRODUCTS: Precision-made tubes in 
Copper, Brass, Bronze and Copper-Nickel Al- 
loys; in sizes from .015” O.D. to 1” O.D. with 
wall thickness down to .004”; round, square, or 
irregularly shaped; in coils, straight lengths or 
special forms. Bourdon tubes, thermal expan- 
sion bulbs. 


THE AMERICAN BRASS COMPANY—FRENCH SMALL TUBE BRANCH 
General Offices: Waterbury 88, Conn. + Subsidiary of Anaconda Copper Mining Company 


AnaConA 


In Canada: ANACONDA AMERICAN BRASS LTD., New Toronto, Ont. 


oe 


Industrial Plants 


Market Scope 


While the November, 1941 Census 
Report of the U. S. Department of 
Commerce lists 184,000 manufactur- 
ing establishments in the country 
employing a total of some 7,900,000 
workers, only 27,000 of them employ 
more than 10 persons apiece. This 
relatively small group of larger 
manufacturers, however, employs 
about 82% of the total number of 
workers and produces 79% of the 
total output of the country. 

Altogether there are 453 separate 
manufacturing industries. These may 
be grouped into 12 major classifica- 
tions as follows: 

1. iron and steel 

2. machinery 

3. non-ferrous metals 

4. transportation equipment 

5. chemical 
6. food (not including meat 

processing) 
7. textile 
8. paper and printing 
9. wood products 
10. rubber 
11. leather 
12. stone, clay, and glass. 


In dollar value of production, 
transportation-equipment comes first, 
food-products second, machinery 
third, and iron and steel fourth. 


Modernization Plans 


One survey that did not attempt 
to measure the extent of factory 
modernization plans in dollars, but 
simply to get a cross section of 
thinking, showed the _ following 
opinions concerning the results that 
could be obtained: 


Substantial Some No 
Improve- Improve- Improve- 
ment ment ment- 
Possible Possible Possible 
Modernization of 
production equipment 45% 50% 5% 
Modernization of . 
auxiliary equipment 25% 50% 25% 


Modernization of 
service equipment 24% 53% 23% 


The F. W. Dodge statistical sum- 
mary of post-war modernization 
projects in the preliminary stage 
showed 2,591 projects of manufactur- 
ing buildings totalling $396,095,000. 
This would indicate that only about 
10% of the “important plants’ have 
so far progressed to the actual plan- 
ning stage with their modernization 
programs. 


Status of Air Conditioning 


According to the figures of the 
Edison Electric Institute, there are 
at present 4,759 industrial plants in 
the United States having air condi- 
tioning installations. The aggregate 
horsepower is 137,329. These instal- 
lations were made as follows: 


No. of 

Period Plants Horsepower 
Up to 1940 2,443 94,906 
During 1940 970 13,590 
During 1941 1,346 28,833 
Totals 4,759 137,329 

This works out to an average of 
29 hp. per installation, which is 


comparatively small. 


Future Plans 


In the survey made by Factory 
magazine a_ specific question was 
asked concerning manufacturers’ 
ideas of the place of air conditioning 
in their postwar modernization plans. 
The answers showed that 3% consider 
it a “must,” 12% consider it ‘‘should” 
be included, 37% consider it ‘“desir- 
able,” and the remaining 48% are 
either satisfied with their present 
arrangement or have no opinion. 


If we add the 3% of “musts” and 
the 12% of “shoulds,’’ we have a 
15% figure to apply to the total of 
27,000 major plants, making about 
4,000 which are still likely prospects 
for air conditioning. This seems to 
be a conservative estimate since more 
than that number have already made 
installations. 


Assuming an average installation 
of the same size as that which has 
prevailed in industrial buildings in 
the past, the cost would probably be 
about $10,000 per installation (29 hp. 
at approximately $350 per horse- 
power). 

For 4,000 plants the total expendi- 
ture for air conditioning in manufac- 
turing industries would then be 
$40,000,000. If spread over a 5-year 
period this would mean $8,000,000 
per year. 

Experience has shown that on new 
construction of buildings the ex- 


at 


Comparing the Estimates 
With Prewar Averages 


—$$___ 
AVERAGE ANNUAL MARKET FOR AIR-CONDITICNING 
IN COMMERCIAL AND INDUSTRIAL BUILDINGs 
1940-1941 AVERAGE 
GBB POSTWAR ESTUMATED ANNUAL AVERAGE 


Millions ef Dellers 


~ » @ @ 6&6 8 


penditure for air conditioning aver. 
ages about 3% of the total invest. 
ment. Applying this ratio to the 
Dodge total of approximately $400. 
000,000 for post-war industrial mod. 
ernization projects now ready for 
contracting, we get a figure of 
$12,000,000 for air conditioning. 


This construction would be spread 
over 2% years upon the Dodge basis, 
showing an annual rate of about 
$5,000,000 of air conditioning already 
in the preliminary stage (ready for 
contracting). 

A third way of estimating the 
amount of post-war air conditioning 
in manufacturing plants, is to base 
a forecast on what was actually done 
in 1940 and 1941. 


The Edison Electric Institute's 
figures show installations aggregat- 
ing 42,423 hp. in those two years. 
If we assume that the V-1 activity 
will equal that of 1940 and 1941 con- 
bined, as has often been predicted, 
and that the cost will be about $350 
per horsepower, which appears to be 
a reasonable figure, we get a total 
of approximately $14,800,000. 


In view of the replies to Factory’s 
questionnaire, quoted above, we feel 
that the $14,800,000 figure may be 
too high, and prefer a figure of 
$10,000,000. 


Extent of Expenditure 
On Air Conditioning 


In most of the fields covered, we 
were able to determine rather defi- 
nitely—from general modernization 
surveys conducted within the field— 
the plans that are being made to 
install air conditioning after the war. 
These plans were checked against 
the number of installations already 
made, as reported by the Edison 
Electric Institute, and the summary 
of modernization projects in the pre- 
liminary stage as reported by the 
F. W. Dodge Corp. 


The fields covered by the Dodge 
reports do not coincide exactly with 
those of the Edison Electric Institute, 
which we used in our classification of 
industries. Moreover, the Dodge 
figures cover only those projects 
which have reached an advanced 
stage of planning. 

Hence the estimates of air condi- 
tioning expenditures—3% of the 
total modernization expenditures— 
based on the Dodge reports, give only 
a general indication of what may be 
expected. They served, however, 48 
a valuable check against our other 
figures. 

The estimate that 3% of total 
modernization expenditures will 8° 
for air conditioning is based on ex 
perience which indicates the follow: 
ing breakdown: 


A. Total Building or 
Modernization 
Expenditures 

B. All materials and 

' equipment 
(60% of A) 

C. Heating, piping, and 
air conditioning 
(12% of B) 

D. Air conditioning 


(40% of C) ........ . 3% of AT 


Finally we compared the estimates 


based on what has actually been done | 
in 1940 and 1941 with the figures | 
given in the individual surveys ©? | 


ducted within the various industries. 
and with information obtained from 
other reliable sources. 


After careful examination of #! 
the data, we then made our own est! 
mate of probable annual post-wa! 
expenditures for air conditioning 
These estimates are presented in the 
column next to the extreme right ™ 
the summary table. They total aP 
proximately $100,000,000 as pre 
viously stated. 
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Refrigeration Problems 


And Their Solution 
By P. B. Reed 


For Service and Installation Engineers 


Manager, Refrigeration 
and Air Conditioning 
Division, Perfex Corp. 


The Refrigerated 
Railway Car (3) 


Editor’s Note: This is the third 
in a series of several articles in 
which Mr. Reed discusses the 
yarious problems involved in rail- 

way car refrigeration. 


TOP-ICING 


Another style of car that has pro- 
yoked a lot of discussion in recent 
years and which is used to a great 
extent in Canada but little in the 
United States, uses “top-icing.” It 
has no end ice-bunkers; instead the 
ice is placed in shallow bunkers that 
cover practically all of the top of the 
car. To load them necessitates hav- 
ing several icing-doors on each side 
of the roof of the car. 

There are several advantages and 
of course, some disadvantages. Even 
without fans, it gives good distribu- 
tion of temperature and it permits 
maximum use of the volume of the 
car, for quite often the upper part of 
the car is not in use anyway. On the 
other hand it increases the original 
cost of the car and, because of the 
several icing doors, it also increases 
maintenance costs. 

It is claimed also that icing costs 
are somewhat increased, and that it 
is not as adaptable to the facilities of 
the icing stations as the end-bunker 
car. There seems to be considerable 
reluctance by the railroads in the 
United States to adopt the top-icing 
type car. 


PRE-COOLING 


Meats and dairy products are 
usually kept in cold storage ware- 
houses or other refrigerated storage 
before they are loaded into refrig- 
erator cars for shipment to other 
places, and these products are already 
pre-cooled and need only to be kept 
cold in transit. 


This is not true of fruits and vege- 
tables that are usually taken directly 
from the fields and placed in the re- 
frigerator car for shipment to dis- 
tant places. They are, therefore 
warm, and the refrigerator car must 
first cool them and then keep them 
cool. 

This first cooling process requires 
a lot of refrigeration. Moreover, in 
order to prevent loss of quality, it is 
necessary to cool the vegetables or 
fruits as fast as possible after they 
are harvested. If they are put into 
the refrigerator car warm, the ice in 
the bunkers soon melts and the car 
must be frequently re-iced. To cool 
the product down to the proper tem- 
perature at which it should be kept, 
may take several days in this man- 
ner, and its quality considerably re- 
duced. 


MOBILE MECHANICAL 
PRE-COOLERS 


To avoid re-handlingyit; is desirable 
to pre-cool the product right in the 
- car, for many of the cars are loaded 
near the fields or orchards. One 
method of pre-cooling is by means 
of mobile mechanical refrigerating 
units, diesel or gasoline engine driven 
and mounted on trucks. These move 
right up to the car and cold air is 
blown into the car and through the 
load. Some of these pre-coolers are 
large enough to cool several cars at 
one time. 


PRE-COOLING WITH BUNKER ICE 


Another method is to ice the bunk- 
ers and mount two electric motor 
driven fans with long cords, in the 
car. This speeds up air circulation 
and cools the product faster. The 
ice is melted faster too and the 
bunkers are re-iced before the car 
is shipped. 

If the car happens to be equipped 
with floor fans, driven from the 
wheels, the belt is slipped off and 
electric motors are mounted on the 
side of the car and drive the fans 
during the pre-cooling period. 


e|NEERED ” Ma 


: FORGED FLARE NUTS 
' AND FITTINGS 
Prompt Shipment on most ifems 


to it. . 


2100 INDIANA AVE 


Electrimatic 


CHICAGO 16 ILLINOIS 


BODY-ICING 


One of the objections to pre-cooling 
by one of these methods, is that ship- 
ment is delayed about a day; a day 
is lost in getting the product to 
market and the car is tied up an 
extra day. “Body-icing’” overcomes 
this objection, for it pre-cools the 
product while the car is in transit. 

Body-icing consists in mixing 
snow-ice or finely crushed ice right 
in with the load. A shovelful is put 
in a crate of celery, for example and 
while the car is being loaded, the 
snow-ice is blown in or shoveled in 
over and throughout the load. The 
bunkers are iced as usual and as soon 
as the car is loaded it is ready to 
roll. 


PRE-COOLING ENROUTE 


A large part of the body-ice is 
melted during the first 24 hours and 
in melting, cools the product down to 
35 or 40°, which is then maintained 
by the bunker ice, re-iced at intervals 
of 24 or 48 hours as may be neces- 
sary. Body-icing is quite successful 
for many vegetables and fruits. It 
not only cools them quickly but it 
also maintains high humidity which 
is excellent for many of the fruits 
and vegetables, especially the leafy 


RSES Chapter Sponsors This School 


Both day and night classes in slit are conducted at the a Beach, Calif., 
refrigeration school sponsored by the local RSES chapter. Members of the day class pose 
around a German-made box from South America. Front row (left to right): R. S. Curtis, 
W. V. Waldeman, H. L. Phillips (instructor), and John G. Perdue. Standing (left te right): 
Frank Allison, George Hines, Robert Rackham, Alden L. Munns, Carl L. Smith, Warren P. 


Bromwell, 


Jefferson Moses, and Virgle E. Kennedy. 


vegetables, lettuce, broccoli, etc. 

It is not suitable for grapes, 
plums, and others, whose tender skins 
pop open from absorption of so much 
water from the ice. Moreover it is 
quite messy, ruins labels on crates 
and is rather hard on the car itself. 


PRE-COOLING IMPOSES 
HEAVY LOAD 


Pre-cooling the load requires a 
great deal of refrigeration compared 
to merely keeping the product cold 
after it is down to temperature. To 
indicate how much refrigeration is 
required for pre-cooling: the ordinary 
refrigerator car requires about 3,500 
pounds of ice per bunker or about 
3% tons for both bunkers, which, 


even in warm climates will maintain 
product temperatures of about 40°. 
The amount of body-ice required to 
pre-cool a load may be as much as 
5 or 6 tons and it probably will be 
mostly melted during the first 24 
hours. 

A mechanical refrigerating sys- 
tem for a refrigerator car, if it were 
of sufficient refrigerating capacity 
to cool down a warm load during the 
first 24 hours, would, therefore, need 
to operate only at one-third capacity 
or even less, during the rest of the 
trip, just to maintain the tempera- 
ture. This would have to be taken 
into consideration in the design of 
the mechanical system and in its 
original and operating costs. 

(To Be Continued) 


ASK TO SEE THE 
" SPORLAN 


HERE TI 
the Mew 


FILTER 


DEHYDRATOR 


THE MOST PERFECT FILTER-DEHYDRATOR EVER DEVELOPED 
COMPLETELY DIFFERENT IN DESIGN! 


@ The unique construction of the Sporlan 


\ 


SPORLAN 


For 


Peak Performance 


on all installations 
install a Sporlan 


Gich 4 


and take advantage of 
these extra features 


SPORLAN 


(3723 COMMONWEALTH AVE., 


Catch-All provides effective moisture and dirt 
elimination in refrigeration systems. 


@ The drying agent of the Sporlan Catch-All 


unlike other drying agents is a moulded porous 
cylinder which both dehydrates and filters . . . 


IT CANNOT POWDER! « IT CANNOT PACK! 


@ The Sporlan Catch-All will reduce the moisture 


content in an average installation with Freon, 
Methyl Chloride or Sulfur Dioxide refrigerant to at 


least 40% below accepted commercial standards! 
@ The Sporlan Catch-All will catch all scale, 
solder particles, carbon, sludge, dirt or any 


other foreign matter as minute as 9 microns 
with negligible pressure drop! 


VALVE CO. 


ST. LOUIS 17, MISSOURI 
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- Whats New 


in production, Mr. Newsome said, a 
Model “E” and a Model “B” Deluxe. 

The Model “E” is powered by a 
1go-hp. Eastern Air Devices motor 
operating on 60 cycle, 110 to 120 volts 
a.c. current. It displaces 900 c.f.m. 
from a 12 in., 18° pitch fan blade. 
Listing at $45 plus Federal excise 
tax, it weighs 26 lbs. packed for 
shipping. 

The Model ‘“B” Deluxe is powered 
by a 145-hp. Eastern Air Devices con- 
denser type motor operating on 50 
to 60 cycle, 110 to 120 volt, a.c. cur- 
rent. It is equipped with a 12 in. 30° 


Frigid-Freeze Mounts New 
Display Cabinet on Wheels 


NEW YORK CITY—tThe Frigid- 
Freeze “Spot Special,’’ described as 
the first open-top, self-service frozen 
food display cabinet-on-wheels, has 
been introduced by Noma Electric 
Corp. 

It was designed, according to the 
company, to permit frozen foods and 
ice cream to be moved at will to any 
traffic center in a store. This feature, 
it is pointed out, “adds to customer 
convenience, promotes buying inter- 
est, and should help move frozen 
foods more regularly and in greater 
volume.” 

The cabinet is 46% in. long, 29% 


Unit Cooler Has Comfort, 
Commercial Application 


pitch fan blade which displaces 950 ieeoies gt ge Ran = wy 

a a c.f.m. on low speed and 1,600 c.f.m. latter, which bears a three-dimen- NEWARK, N. J.— An insulated ered, 

on high speed. : sional product picture, is 21 in. high Unit cooler designed for either com. tain 

. A two-way, center off, switch, lo- . 9 ent 8 ta. Wits. fort cooling or commercial refrigera. pesi 

Circulator Sends Column cated at the base of the unit, permits H int R f : Refrigeration is provided by a on applications and remotely oper. “whe 

heavy drive to establish circulation otpoint e rigerator - - heavy-duty compressor unit and a ated has just been introduced by spac 

Of Air U from Floor promptly and then the half-speed specially-coiled tank. Capacity of the Temmey Engineering, Inc., here, a § 

p drive to keep the air in gentle motion (Concluded from Page 1) case is given as about 250 pounds. omen sega “4 ao and plate 

without creating drafts, Mr. New- Initial demonstrati h umidity control equipment. | 

LOS ANGELES-—An indirect air some said. pr cae = age bes cg — seer Guiccy tars — Big advantage claimed for the new pe 

circulator, designed to keep the air The deluxe unit also has a handle jarge high-humidity storage com- Le ee rtrd oe that several of them, ening 

at the floor and ceiling of a room  ¢ast into the top of the frame for partments for fruit and vegetables strategically located and operated is 0 

at the same temperature, is now be- carrying purposes. It lists at $65 plus from a common condensing unit, wil] m 

; ees ying purp . Pp. have transparent plate glass tops. 1 « id pene com 

ing manufactured by Motionair, Inc. federal excise tax and weighs 21% ‘ agg . cool “a considerable area” without of th 

nae, in aaa Gow obieiniin Another innovation is the ‘basket the necessity of duct work. An ted 
a pping. sliding adjustable shelf.” A protec- e 


As explained by W. H. Newsome, 
Motionair sales manager, the unit 
draws cold air off the floor and aero- 
dynamic louvres in its top direct the 
air straight upward. This column of 
air forms a static pressure against 
the ceiling from where it mushrooms 
out and keeps the atmosphere at an 
even temperature. 


Two models of the circulator are 


Both units are made of die cast 
aluminum. All wiring is said to be 
insulated and protected against short 
circuits formed by moisture or mis- 
use. 

It is said that the fan in winter 
makes use of the heat ordinarily lost 
near the ceiling and in summer takes 
the cool air from the floor and 
spreads it through a room. 


ARE YOU PAYING TOO 
MUCH FOR TOP-GRADE 


\, 
a 


tive rail prevents dishes from tipping 
when the entire shelf is removed. 


A new trigger-action” latch that 


automatically ‘seals the door’ with 
the touch of a finger tip, and a left- 
over rack pivoted to swing out of the 
cabinet for easy removal of its four 
glass-covered jars, are other equip- 
ment. 

The new EC10-1 refrigerator is 63 
in. high, 30 in. wide, and 29 in. deep. 


Frigid-Freeze “Spot Special” 


economy of space, a minimum of in. 
stallation work, and elimination of 
drip pans because of efficient ‘casing 
insulations are other advantages 
cited. 

According to Tenney, the unit wil] 
cool spaces up to 15,000 cu. ft. in 
volume. Where larger areas are in- 
volved or where a more even dis- 
persion of air is desirable, the com- 
pany recommends the use of multiple 
units. 

Sizes of the cooler range from 
19% x 19% x 12% in. to 43 x 23% x 
12% in. Each is finished in a 
maroon crackle outside coating. 

The coolers can be used for the 
comfort cooling of offices, small 
stores, storage space, or work rooms. 


Lan 
In 
NE 
lect 
If you haven’t heard about the sm 
by completely new and revolutionary intro: 
method of fireproof refrigeration { Spee 
re construction developed by Gold Bond engineers—chances are : = 8 | & Cl: 
you’re paying much too much! Important, too, this new * Th 
method of using Zerocel Insulation means much more than just Jewett Associates Names | SELF SERVICE attac 
big savings over old fashioned methods. It insures greater effi- ’ | is Sie = hone 22% 
ciency and permanence. Alarm ‘Freezer Sentry core high, 
i: ea aoe, <7 
Zerocel installed with metal lath, channels, and Portland | Bi ee — 
cement plaster replaces old-style construction methods using BUFFALO—Freezer Sentry, a de- all-st 
board forms of insulation and provides stronger walls, ceilings vice which sounds an alarm when the | provi 
(that won’t fall down), and a better looking finish. With this temperature inside a frozen food | watts 
construction, condensation does not occur in the insulation. cabinet se to between plus 12 bakin 
and 15° F., is announced by Jewett | Tw 
Associates here. | fram, 
When the temperature rises, the for t 
firm explains, a drop of mercury falls | Wi 
root to the bottom of a plastic tube, mak- a 
aes ¢ absorb moisture ing an electrical contact. The buzzer | ne 
e Willno is operated by two flashlight bat- | onan 
e Odorless teries. | Ot! 
e Will not settle _ “A trickle charger, connected to as 
ne to fungus, the electrical circuit, insures a 5- | 
e immu : mange 
d decay year life of the batteries,” Jewett \ 
vermin-repelient . — “It eins and — of MODEL SS—21 cu. ft. Capacity 
e a knife continuous operation o e buzzer.” 
e Easy to cut with The alarm can be installed by any- FROZEN FOOD DISPLAYER 
one on any home or commercial 
freener, it is aaserted. REFRIGERATED DISPLAY WINDOW 
4 Permits the display of open packa 
ges. The opened up package— 
EQUIPMENT FOR SALE frozen food as it will look when it reaches the home, yr ll 
buying, increases frozen food sales. Triple glass, 


Air conditioning units consisting of “2 hp 
Bishop-Babcock Compressor Body made 
for B & B by Servel Refrigerator Co. 


iD a 2. « 
denser. 


13%" X 14” heavy duty receiver with 
safety plug and test cock with approxi- 
mately 5 Ibs. of “Freon.” 


display. brilliantly lighted 


MAXIMUM STORAGE SPACE IN MINIMUM FLOOR AREA 


This versatile method, a development of National Gypsum a ae Me see | 


Company’s 20 years’ experience in the construction industry, 
applies equally well to locker plant, cold storage warehouse, and 
processing plant problems. Find out all about this new method 
today! Fill in the coupon below and mail to Industrial Division, 
National Gypsum Company, Buffalo 2, N. Y. 


Self contained refrigerating machine mounted beside display 
window. Heat rises away from refrigerated space. Condenser does 
not pick up floor dust. Low operating cost. 


1 Detroit Lubricator 2 ton Expansion valve 


1 Peerless Thermac evaporator blower unit 
cooler 12” X 24” X 6”. 


10 ft. each of 5%” and ‘2” tubing with 
vibrator eliminator attached. 


REFRIGERATED PLATE ABOVE THE STORAGE AREA 


SEND FOR FREE BOOKLET TODAY 


Compressor body bose attachable to auto 
mobile motors. 


When lids are removed for rapid self service, display window re- 
frigerated plate spreads a blanket of cold air over top of food 
ayoiding rapid softening. Food can be piled closer to top providing 
more storage space. Stainless steel or transparent sliding top. 


Also 60 other items including bolts, nuts 


National Gypsum Company, | bases, and brackets. 


Buffalo 2, N. Y. 


r 
{ } 
Gentlemen: | , | These units were built for Chrysler Corp | 
( Please send me a FREE copy of Bo | PP thse ce _— naneg mote Write for full information and prices. 
( the new Gold Bond Zerocel ) © above equipment is new. Cos: Immediate deliveries. 
cle a < approximately $300.00. Our price: 

Booklet, ‘‘Fireproof Refrigeration 
( Construction.”’ A-5 ) $70.00 F.O.B. 
{ : } | | These units are knocked down in shipping ; 
| giana dail ! a er GOODSELL CORPORATION 
q Address ..........-.-eeeeeeess j GEORGE SPECTOR 3 ; ? is , < 
| City State... fy CA 5125 1820 Flushing Avenue + Brooklyn 6, N. Y.. 
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What's New (Cont.) 


Goodsell Line Gets 21-cu.ft. FF Display Cabinet 


BROOKLYN — Good- 
sell Corp. here an- 
nounces the addition of 
a new 21-cu. ft. self- 
service cabinet to its 


line of Frosted Food a 


Displayers. 4 nian ‘ta 
The cabinet is said to 
incorporate two features 
of all Goodsell cases: 
on the refrigerated display 
window in which frost- 

ed food may be uncov- 


f 
be 
‘ 
: 
ig 
“4 


lated ered, and the self-con- 

com- tained unit mounted 

‘Sera- peside the window 

oper- “where it uses no floor 

d by space and is accessible.” - 
here. “The display-window refrigerated but not impairing accessibility or 


plate lays a blanket of cold air over 
the top of the food in the storage 
compartment, avoiding rapid soft- 
ening of the food when the cabinet 
is operated with the lids off,” the 
company said. “Only the front half 
of the cabinet top is open when oper- 
ated without lids, reducing cold loss 


mass display effect.” 

Stainless steel or Thermopane lids, 
adjustable dividers in the storage 
section, exterior panels of bonderized 
steel finished in baked white enamel, 
wearing surfaces of stainless steel, 
and 4 to 6 in. of vapor-sealed insula- 
tion are other features listed. 


Kit Features 142 Motor 
Brushes In 19 Styles 


ST. MARYS, Pa.—One hundred 
and forty-two motor brushes of 19 
separate styles are included in the 
Pure Carbon Co.’s Kit No. 4. 

With a little sanding, a brush from 
this kit will fit 90% of all refrigera- 
tor motors, the company claims. 

Each type of brush in the kit is 
housed in a _ separate, removable, 
metal-edged box. The kit itself is 
constructed of heavy, metal-edged 
cardboard, the company says. 


landers, Frary & Clark 
Introduces Bantam Range 


NEW BRITAIN, Conn.—A bantam 
electric range which can be plugged 
into any appliance outlet has been 
introduced as one of the Universal 
Speedliner ranges by Landers, Frary 
& Clark, it was announced here. 

The bantam range, which with an 
attached storage cabinet measures 
22% in. wide, 14 in. deep, and 42 in. 
high, is said to.be able to bake, broil, 
roast, and cook. 

Imbedded coils wrapped around the 
all-steel, heavily insulated oven lining 
provide a maximum input of 1,650 
watts thermostatically controlled for 
baking and roasting. 

Two units, mounted on a steel 
frame, can be used interchangeably 
for broiling or surface cooking. 

While the oven door and oven 
lining are porcelain enamel, all other 
surfaces have a Hi-baked white 
enamel finish with chrome trim. 

Other features of the unit include 


two sliding shelves which can be 
manipulated into six positions and a 
permanently attached 6 ft. cord. 

The attached all steel cabinet con- 
tains two shelves for storage. 


AUTOMATIC, VE. 
MOTORLESS 


—_ 


Sells On Sight 


‘|, $159.50 5 


10%4”'x10%4"'x6” 
Wt. 15 Ibs. 


SIMPLE 
DESIGN 
Perfect 
Performance 


Mm CEALERS and DISTRIBUTORS 
Moke Fast, Trouble-free Sales 
with the BAYERS perfected 


SELL “‘BAYERS” AND MAKE FRIENDS OF 
YOUR CUSTOMERS . . . PERFECTED IN 12 
YEARS OF RESEARCH . . . THOU- 
SANDS IN PRAISE-WORTHY USE 
.  » NOTHING ELSE LIKE 
IT ON THE MARKET. 


It's 
Fully 
Concgenned 


Y 
BAYERS 


ACT NOW! DEALERS EVERYWHERE ARE MAKING QUICK PROFITS! 
WRITE, WIRE OR TELEPHONE FOR COMPLETE DETAILS ABOUT “THE 
BAYERS” .. THE SMALLEST .. FOOLPROOF CARBONATOR BUILT. 


BAYER S. 
INDUSTRIES of OMAHA 
- FLORENCE STATION, BOX 6, OMAHA, NEBRASKA. 


Dishwashing Speeded by 
Franklin Corp. ‘Handi-Mite’ 


LOS ANGELES — A device de- 
scribed as a “‘new portable dishwash- 
er” is now being manufactured by 
the L. K. Franklin Corp. at 1241 S. 
Hill St. here. 

Known as the Handi-Mite, it con- 
sists of a hose with a faucet adapter 
at one end and a chamber containing 
a special detergent in cake form at 
the other end. A set of nylon and 
fine wire brushes screw onto the 
detergent chamber. 

The nylon brush is for cleaning 
dishes and the wire brush is used to 
scrub pots and pans, the manufac- 
turer says. 

The hose, he explains, is attached 
to a water faucet by the adapter, 
which is able to adjust to any size 
faucet. Water runs through the hose 
and, when a button on the detergent 
chamber is pushed, over the deter- 


“ATTENTION” 
Refrigeration Dealers in 
New York State Vicinity 

Announcing our new and improved 
“Walk-In Coolers” and “Freezers,” 
built of Finest Grade Polished Alu- 
minum Alloy or of the Finest Grade of 
Kil-Dry Lumber. 

Also announcing the newest | in 
Refrigeration: “The Amazing ew 
Freezucool,”’ the combination Cooler 
and Freezer. 


gent and thence through the brush 
to the dish or pan. 

When the button is released, he 
adds, the water bypasses the deter- 
gent and flows directly on to the dish 
for rinsing. 

Cleaning is accomplished by the 
housewife maneuvering Handi-Mite ; i 
over the surfaces of the dish. hed = Bi BAM pend ae 


The device retails at $9.75, accord- Pic write U: os rs 
ing to the manufacturer. ei 4  Sompeny 


130-132 Allen Street 

The detergent, known as “Brite- Se Se Sat 
Wash,” is also manufactured by the “Manufacturers of all Commercial and 
L. K. Franklin Corp. 


Home Refrigeration Units.” 


dD 
vy 


GET THIS NEWEST 


SPRING CATALOG NO. 143 


Send for YOUR COPY ; 
of the New Spring DEPENDABOOK 
today! Use YOUR letterhead please. 


THE HARRY ALTER CO., INC. 


1728 SO. MICHIGAN AVENUE 134 LAFAYETTE STREET 
CHICAGO 16, ILL. NEW YORK 13, N.Y. 


. IMPERIAL "ic; FITTINGS 


«-. The Flare Fitting with the groove in the seat 


When the flare is drawn against this groove the copper tubing 
is extruded into the groove making a tight, self-sealing joint. Here 
is the joint that remains leakproof even though the face of the 
seat may be nicked or marred. This extra seal of safety is a plus 
feature that costs no more. Included in all sizes 34” and larger. 


THE IMPERIAL BRASS MANUFACTURING COMPANY 
565 South Racine Avenue © Chicago 7, Illinois 


1948 PAKA WAY , 


HOME AND FARM FREEZERS 


6-12-18 
Cubic Foot 


Sizes 


* 18 YEARS EXPERIENCE in the 


manufacture of low temperature cabinets. 
* RETAIL PRICES competitive. 
* WHOLESALE DISCOUNTS liberal. 


Manufactured By Schached oon MINNEAPOLIS — 


Meet us at Booth 17K 
At the July Furniture 


Market in Chicago 


FILL IN, DETACH, AND 
MAIL THIS COUPON TODAY 


SCHAEFER, INC. 
BOX A, MINNEAPOLIS 1, MINN. 


Please send us complete information about a PAK-A- 
WAY franchise for our business. 
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Rapid Freezing and Constant Temperatu Storage 
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The BTC Food Freezer line includes 
four sizes: 10, 12%, 18 and 23 cubic 
feet, in dimensions of 74”, 76”, 9812” 
and 121” long by 28” wide by 33%” 
high; will go through standard doorways 
easily; and with ¥% hp., 110-120 V. and 
Ya-hp., 220 V. motors. 

A limited number of dealer and dis- 
tributor franchises are available. Write 
for complete bulletin. 


Engineered and designed for the ex- 
acting job of low temperature, food 
freezing, the BTC Food Freezers embody 
all recommended performance stand- 
ards for home and farm food freezers. 

BTC Food Freezers are made by The 
Brewer-Titchener Corporation, specialists 
in metal fabrication for over 100 years 
and manufacturer of the famous BTC 
Evaporator Plates. 


_ THE BREWER-TITCHENER CORPORATION = 


- Crandal-Stone Division--Binghamton, N. Y. 


NEED GAS? 


“FUL it and 
Forget it’ 


Virginia Refrigerant 


Here’s a recipe that will help reduce the number of costly 
service call-backs. Ask for and get Virginia Sulfur and Methyl, 
the refrigerants that are pure. Every cylinder is triple-tested 
to eliminate dirt, oil, and moisture which causes sludging, 
copper plating, frozen expansion valves and other common 
troubles. Virginia Refrigerants are world-renowned for purity 
and dependability. Buy them from your wholesaler. VIRGINIA 
SMELTING CompPaANy, West Norfolk, Va. Established 1898. 


Distributors for “EXTRA DRY ESOTOO” 


Kinetic’s “Freon” Refrigerants 


YJIRGINIA 


WEST NORFOLK e NEW YORK @ BOSTON e@ DETROIT 


"V-METH-L” 


Servicing Truck 
Refrigeration Units 


Editor’s Note: An analysis of typical service complaints and 
suggested remedies for truck refrigeration systems employing hold- 
over plates begins with this instalment, which is a continuation of 
the series on truck refrigeration servicing. This material was 
prepared through the cooperation of Kold-Hold Mfg. Co. 


Installment No. 37 


WEDGE SEAL 


STEP & WEDGE SEAL 


TWO-STEP SEAL 


Fig. 16—Proper gasketing and sealing of doors on trucks is important. 
Here are three suggested methods for sealing flush-type doors. 


4 
* * # © 


General Operating 
Instructions 


To achieve proper refrigeration, it 
is necessary that the eutectic solu- 
tion in the truck plates be frozen 
solidly before the truck is placed in 
service. On most installations about 
eight to 12 hours are required to 
freeze the plates. 

Service doors on the trucks should 
be well gasketed and kept tightly 
closed when not in use. Fig. 16 
shows three methods of mounting 
and gasketing flush type doors. The 
doors should not be kept open any 
longer than necessary when loading 
or unloading, and it is well to make 
sure that no ice or frost is present 
to prevent the doors’ seating prop- 
erly against the gaskets. 

Frost will accumulate on truck 
plates, but it should not be allowed 
to become thicker than % in. It can 
be brushed or scraped off. Daily 
brushing will keep the frost at a 
minimum. Brushing is a satisfactory 
defrosting method in nearly all in- 
stances, although there are some in- 
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CHICAGO SEALS 


and 


VALVE PL , ES 
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Precision lapping, superior 
construction and simple 
installation make Chicago 
seals ideal for replacement. 
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Only Chicago 
valve plates } 
have replace- “ 
able seats. 
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stallations which employ hot gas de- 
frost systems. 

Periodic inspection of belts, motor 
bearings, switches, cut-out and cut-in 
settings will prevent many service 
calls. A check list for these inspec- 
tions should be attached to the con- 
densing unit in a prominent place. 

Condenser coil of the condensing 
unit must. be kept free of dirt and 
dust. More frequent inspection of 
condensers on truck-mounted units 
will probably be necessary. A sliding 
condensing unit mounted such as 
shown in Fig. 17 simplifies inspection 
and servicing. 

When making these various peri- 
odic inspections be sure to check all 
fastenings of the condensing units, 
truck plates, and lines. All bolts 
tend to loosen after a time, especially 
under the tough conditions encoun- 
tered in a truck installation. 

Plates mounted on the sides or top 
of a truck may have a tendency to 
shift position, due to sudden stops 
or starts of the truck. This is more 
likely to occur in installations which 
have been in service for some length 
of time. Shifting lines or plates may 
cause refrigerant leaks. 


Typical Service Calls 
(‘F-12’ or Methyl) 


Complaint 


1. No refrigeration. Condensing 
unit not operating. 


Cnuses 


A. No power. Check power line to 
be sure power is available. 


er 
B. Blown fuses. If blown, check 
wiring and motor for short circuits 
C. Defective motor. Check moto, 
brushes, windings, leads, etc. Jo 
D. Defective motor control. Exam. 
ine controller contacts. They may CHI 
be burned and not making good cop. 


tact. Examine thermal relay ang - 
overload button. Test magnetic Coil pon 
E. Defective high and low pressure ee 
cut-outs. Those that operate phy pol 
means of a bellows should be checkeg . uf. 
for leaks. Mercury types may have ol 
broken mercury tubes. om eaile 
P s 
Complaint Pon 
2. No Refrigeration. Condensing retaile 
unit operating. poe 
trifica 
Causes - 
costs, 


A. Lost refrigerant charge. Care. 
fully check the liquid level in the Mfr. 
condensing unit receiver by means 


of the level indicating valve. If the NE , 
receiver does not have such a valve subjec 
loosen the flare nut on the liquid line manuf: 
leading from the liquid valve of the Herb ! 
receiver. If gas or gas and oil blow of the 
out, there is little or no charge in man © 
the system. In this case the suction some 
or low-pressure gauge will show ire 
either too low or too high a reading. - yon 

A lost charge means a leak some- of BOX 
where in the system. If the truck manuf 
has been in operation for several poner 
months, the leak is probably a small — 
one. In order to locate the leak it hing 
may be necessary to add some gas to = 


the system to get a sufficient pres- 
sure (50 lbs. pressure or more). aging 


B. Expansion valve frozen. If the _ 
system has a full charge of refrig. pon ve 
erant, but the low-pressure gauge oa 
shows an excessive vacuum, the nid 
needle of the expansion valve is pi 
probably frozen. Usually the valve — 
will be cold. — 

Shut off the condensing unit and "s 
permit the valve to warm up. The testes 
suction pressure will rise. If the Waanr 
condensing unit is started again the bi 
system will operate until the mois- Co 
ture in the refrigerant freezes at the ; 
valve. Prot 

Installation of a good dryer will — 
usually remove this moisture. Ethyl On | 
alcohol should not be placed in the manuf 
system to prevent freeze-ups, for it firmly 
will cause the receiver of the con- should 
densing unit and the coils in the a gre 
truck plates to rust. to the 


In extreme moisture conditions, it He 


is suggested that the entire refrig- one § 
erant charge be removed and the stretcl 
condensing unit be operated for five — adjoin 
hours or more to pull a_ strong Ff there 
vacuum on the system. Then the same | 
dryer should be removed and a new there 
one installed. Recharge the system said. 
with moisture-free refrigerant. Mr. 
C. Power element has lost its which 
charge. This condition is usually in- banne: 
dicated by a warm expansion valve. ing he 
If the valve fails to open after the order 
condensing unit is shut down, it is and n 
likely that the power element has “On 
lost its charge. Shut off the liquid to pay 
receiver valve and pump down the secure 


system until the suction pressure make 
gauge reads 0 or shows a slight states 
vacuum. Then replace the defective promo 
expansion valve with a new one. be sor 


(To Be Continued) 


Stan 


Fig. 17—A slide-out base for a condensing unit can simplify inspeciion 
and servicing of the machine. 
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ENGINEERED 
UNIT COOLERS 
FIN COILS 
AIR CONDITIONING 


Refrigeration Appliances, Inc. 


923 W. Lake St., Chicago 7, Ill. 


Members of the Refrigeration Equipment Wholesalers Association 


Your refrigeration parts and supply 
house in Central New York and 
Northern Pennsylvania 


CENTRAL SERVICE SUPPLY 


647 S. Warren Street, Syracuse, N. Y. 
209-211 Jefferson Ave., Scranton, Pa. 


Phone 5-4000 & 3-0313 
Phone 3-4000 
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———— 
Check 
uits, 
motor 
cxXam. 
May CHICAGO — Thirteen trade prac- 
! Con. tices Which some electrical retailers | 
and consider to be in need of immediate 
> Coil, correction by manufacturers of elec- 
‘S8ure trical appliances and radios were 
& by outlined to representatives of 20 such 
ecked manufacturers at a recent meeting 
have nsored by the National Electrical 
Retailers Association here. 
These practices covered franchises, 
advertising helps, sales to builders, 
od retailer's discount, service, trade di- 
"Sing version, descriptive tags, rural elec- 
trification, fair trade prices, price 
cut and model protection, installation 
costs, trade-ins, and tie-in selling. 
Care- 
1 the Mfr. Representatives Told 
— NERA’s recommendations on these 
. the subjects were presented to the 
hp. manufacturers’ representatives by 
f ine Herb Names, vice president, member 
f the of the board of governors, and chair- 
blow man of the manufacturer-wholesaler 
ot. relations committee. 

n They were prepared at a two day 
— meeting of the association’s board 
ding. of governors, policy committee, and 
es manufacturer-wholesalers relations 
ruck committee held just prior to the 
a presentation. : 

; Paul Kees, NERA president, pre- 
ak it sided at the meeting. He was as- 
as to sisted by C. C. Simpson, NERA man- 
pres- § aging director, and Mr. Names. 

’ Manufacturers represented at the 
f the conference included: Admiral Corp., 
frig Gibson Refrigerator Co., Landers, 
auge & rrary & Clark, Hotpoint Inc., Philco 
| the Corp., Tyler Fixture Co., Barlow- 
e is Seelig Co., Nash-Kelvinator Corp., 
— Pressed Steel Car Co., Zenith Radio, 
Thor Corp., Conlon Corp., Nutone, 
and § inc., Mullins Mfg. Corp., G-M Labora- 
The tories, Inc., Farady Electric Corp., 
the Waage Mfg. Co., The Silex Co., 
= Edwards & Co., and Proctor Electric 
t the ™ 
will Protection for Franchises 
cthyl On franchises, Mr. Names told the 
| the manufacturers’ representatives, ‘We 
or it firmly believe that ways and means 
con- should be found to make franchises 
the a greater asset and more protection 
to the electrical retailer.” 
8, it He cited an instance where on 
frig- one shopping thoroughfare, which 
the stretched five miles through two 
five adjoining surburban communities, 
rong there were 50 franchises for the 
the same automatic washer. In one spot, 
new there were three in one block, he 
stem said. 
Mr. Names deplored a situation in 
its which dealers are forced to buy store 
y in- banners, signs, and other “advertis- 
alve. ing helps” at “exorbitant” prices in 
the order to get merchandise they want 
it is and need. 
has “One dealer,” he said, “was forced 
quid to pay $115 for advertising helps to 
the secure two washers. He didn’t even 
sure make that much on their sale. He 
ight states that he is a great believer in 
tive Promotions but thinks there should 


be some sensible limit on cost.” 


Standard Discounts Only 


“NERA believes,” Mr. Names went 
on, “that manufacturers-distributors 
should market their products only 

E through regular retail outlets. In 
b | case of sales made to contractors for 

» Rew homes and on FHA financed 
deals, the manufacturers-distributors 
Should channel these sales through 
regular dealers at a _ standard 
discount.” 

Mr. Names pointed out that manu- 
facturers have already been informed 
Mm great detail why dealers think they 
» Must have a minimum 40% trade 
4 discount and the industry’s customary 
> cash discount. 

‘Perhaps the greatest argument for 
adequate trade discounts is the 
obvious fact that low markup will 


& 


a. 


hot cover servicing expenses,” he 
declared. - 
‘One dealer pointed out . . . that on 


Me radio set alone, due to poor in- 
Pection at the factory, he has re- 
pe 


NERA Cites Trade Practices That Tend 
to Hamper Profitable Dealer Operations 


cently spent $48 on a sale on which 
he only made $40. This is a name 
brand, which likewise has a poor dis- 
count structure.” : 


No More ‘Back Door Selling’ 


The old, vicious practice of “back 
door selling’ by some wholesalers 
must be eliminated, Mr. Names as- 
serted. “Manufacturers may not 
control the actions of their distribu- 
tors, but manufacturers should ag- 
gressively support a program to 
eliminate this malpractice,’ he 
stated. 

He noted that the electrical retailer 


has tremendous problems resulting ? 


from the Rural Electrification Admin- 
istration’s co-ops merchandising ap- 
pliances and equipment at prices far 
below those a private company can 
possibly offer. 

This problem, he indicated, will get 
a thorough airing at the National 
Farm Electrification Conference to 
be held in Indianapolis next October. 
NERA representatives will be present 
at that conference, he said. 

To illustrate, Mr. Names cited the 
case of a Maryland appliance re- 
tailer who reported: “The co-op has 
particularly hurt us in the sale of 
home freezers, since a dairy farmer 
has perhaps more year-round use for 
this equipment than any other 
farmer. 


Untaxed Co-op for Rival 


“We are endeavoring to train a 
competent staff to handle farm prob- 
lems, but we are up against a co-op 
that did a $2,000,000 business last 
year and still pays no taxes. 

“We want the farmer’s trade, but 
we are having to fight this unfair 
competition to get it.” 

NERA encourages electrical manu- 
facturers to place more of their 
products under fair trade laws in 
order to prevent promiscuous price 
cutting, Mr. Names declared. 

He further stated that the asso- 
ciation’s dealers “unanimously agree 
that it is unfair to ship appliances 
and radios and then cut prices.” 

“On the other hand, they applaud 
those manufacturers who do extend 


- @ price guaranty and model protec- 


tion,” he added. 
Trade-Ins Key Problem 


“To ignore trade-ins as an impor- 
tant factor in the market ahead is to 
invite disaster,’”’” Mr. Names warned. 
He pointed out that when used cars 
became a problem in the automobile 
industry, manufacturers pitched in 
and developed ways and means of 
helping dealers solve the problem 
before it ate into the dealers’ profits 
and tore down the industry. , 

Acknowledging his belief that in- 
equalities in the allocation of mer- 
chandise will right itself as the pro- 
duction picture improves, Mr. Names, 
however, asserted that the practice 
which has most exaggerated the 
present maldistribution is the fact 
that some distributors have forced 


tie-in sales upon retailers. 


Contractors Will Hear 
Discussion on Moisture 


DETROIT—A lecture and demon- 
stration on the effects of moisture in 
a refrigeration system will be pre- 
sented at the June meeting of the 
Refrigeration Contractors Associa- 
tion of Detroit next Thursday by an 
engineer of the Davison Chemical 
Corp. of Baltimore, Frederick R. 
Bolton, association secretary, has an- 
nounced. 

The meeting, which will be held at 
8:30 p.m. in the Hub Kafeteria, 13540 
Woodward Ave., will be sponsored 
jointly by the Lee Equipment Co., 
local parts wholesaler, and the Davi- 
son Chemical Corp., Mr. Bolton has 
revealed. 


NEW NO. 47 CATALOG 
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SERVICE PARTS COMPANY 
2511 LAKE STREET, MELROSE PARK, ILL. 


Carrier Completes Job 
For New Midwest Hotel 


CINCINNATI—Carrier Corp. has 
installed the centrifugal refrigeration 
units in the Terrace Plaza _ hotel 
building here, the installation con- 
sisting of three machines which fur- 
nish 1,500 tons of refrigeration to 
the new $12,000,000 store and hotel 
building. 

All three compressors are electric 
motor driven with horsepowers of 
250, 600, and 700, respectively, and 
collectively will cool 2,400 gallons of 
water per minute from 57° to 42° F. 

Thomas Emery’s Sons, Inc., own- 
ers and operators of the Netherland 
Plaza, Cincinnati, expect the Terrace 
Plaza to open its doors in the early 
winter of 1947. 


INDUSTRIES, INC. 


651 Mechanic St., Jackson, Mich. 
REPRESENTATIVES IN PRINCIPAL CITIES—SEE YOUR TELEPHONE BOOK 
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over ICOOOGOO RANCO CONTROLS 


TESTED BY USE in the Refrigeration Industry 


For years the refrigeration industry has relied on Ranco Controls for every 
type of cold control—a faith that has been justified a million times over. 
Ranco has assumed a natural leadership in the refinement of temperature and 
pressure controls . . . in the development of use of new and better materials 
. . « in achieving an ever increasing degree of precision operation. 

Ranco Type “O" Commercial Controls, standard of quality in the industry, 
embody all Ranco developments and accurately meet the requirements of 
commercial refrigeration. 

See your Jobber and write for Bulletin No. 1042 on Ranco Type “O”" 
Commercial Controls. 
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sk One of a series of ad- 
vertisements based 
on industrial oppor- 
tunitiesin the states 
served by the Union 
Pacific Railroad. 


Colorado provides sound state economy, mod- 
ern educational and cultural facilities. 


Colorado offers industry many desirable sites 
for manufacturing, warehousing, and other pur- 
poses. It is strategically located for national 


gga iy Thousands of vacationists enjoy its mountain- 
distribution. 


ous splendor, cool summer breezes and winter 


sports. 

Union Pacific provides Colorado with unex- 
celled freight and passenger transportation. 
Every night, over-night Streamliner service 
between Denver-Chicago . .. Denver-St. Louis. 


Diversified agricultural products are of high 
quality due to favorable climate and soil. 


More than 250 useful metallic and non-metallic 
minerals and compounds have been found, in- 
cluding precious uranium. Timber, oil and coal 
are practically unlimited. 

Native-born skilled labor, and a healthful cli- 


mate resulting in fewer “time-outs” assure eco- 
nomical production. 


For assistance in securing industrial and com- 
mercial sites—and for all-weather, dependable 
rail service, just... 


be Specific - 
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$5 /" Pacific Railroad, Omaha 2, Nebraska, 
{ cue for information regarding industrial 
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se 


SERVICE 
REPRESENTATIVE 


Air Conditioning, refrigeration 
and heating service representative 
wanted by leading manufacturer. 


pable of contacting dealers. Salary, 
expenses. Must have a background 
in refrigeration, heating and air 
conditioning. Reply: ; 
Box 2390, Air Conditioning & 
Refrigeration News 


IN REFRIGERATION 
EXPERIENCED MEN 
CAN SERVE YOU BEST 


he, Meet Harold Halls our 
general manager. He’s been connected 


with the refrigeration industry for 20 years. 


WEST COAST SUPPLY JOBBERS 


SINCE 1928 


REFRIGERATION SERVICE. INC. 
3109 BEVERLY BLVD 
LOS ANGELES 4 CALIF 


GRUNOW AUTHORIZED 
DEALERS ARE MAKING 
MONEY! 


Build up your new box 
sales now with Grunow 
Service Business! 


Write for Authorized 
Service in your territory. 


GRUNOW AUTHORIZED SERVICE, INC. 
4313 W. Fullerton Ave., Chicago 39, Ill. 


nT. 


Pittsburgh 26, Pennsylvania 


VALVES, FITTINGS & 
ACCESSORIES 
For All 
¢ Refrigeration 
and 
¢ Air Conditioning 
Systems 


WALK-IN 


REFRIGERATOR DOORS 


(Product of JAMISON MFG. CO.) 


546° per set oF 3 
— IMMEDIATE DELIVERY! 


Brand new sets of | outside door (6” 
cork insulation) and 2 vestibule doors 
. all 3 Galvannealed sheet metal 
covered front and back, includes com- 
plete door frames and accessories. 


Subject to prior sale. 


Consolidated Conditioning Corp. 


‘ 


NR SUPERIOR VALVE & FITTINGS COMPANY 


26 West 47th Street, New York 19, N. Y. 
REMCO “cross-rio” 


DRIER-FILTERS AND FILTERS 


UNIQUE “CROSS-FLO” DESIGN eliminates roiling, 
dusting and packing of drying agent, which elimi- 
nates pressure drop, clogging, poor refrigerant 
control performance and expensive call backs— 
permits installation in 
liquid line, suction line or 
between refrigerant con- 
trol and evaporator. 


No. 1 


REMCO, INC.,- - - PITTSBURGH 1, PA. 


| Claims. 


PATENTS 


Week of April 1 
(Continued) 


PRECOOLING MILKING 


2,418,310. 


CONTAINER. Ralph M. McDade, Mebane, 
N.C. Application Feb. 23, 1945, Serial No. 
8 Claims. 


579,404. (Cl. 31—4.) 


1. A precooling milking container, com- 
prising a base milk receiving receptacle, 
a removable top structure for said base 
receptacle having an upper outwardly 
flared neck portion formed centrally of 
said top structure, a closed refrigerant 
holder positioned within said base re- 
ceptacle and extending into said top 
structure, said refrigerant holder being 
uniformly spaced from the opposed walls 
of said base receptacle and said top 
portion, and independent handles for said 
base receptacle, said top structure, and 
said refrigerant holder. 


2,418,434. METHOD AND MEANS OF 
HARVESTING ICE. Richard M. Storer, 
Denver, Col. Application July 8, 1939, 
Serial No. 283,383. 42 Claims. (Cl. 62—111.) 


42. An ice freezifg tray and ice fractur- 
ing means adapted to slidably engage 
said tray, said means being operable to 
pierce and thereby fracture ice in the 
tray. 


146,541. DESIGN FOR A REFRIGERA- 
TOR. Alice G. Hansen, New York, N. Y. 


—_— 


Application Sept. 20, 1945, Serial No. 
122,210. Term of patent 14 = years. 
(Cl. D67—3.) 
; (et. wae," 

\ ae, 
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The ornamental design for a refrigera- 
tor, as shown. 


Week of April 8 


2,418,447. VALVE. Alfred C. Arbogast, 
Elkhart, Ind., assignor to Northern 
Indiana Brass Co., Elkhart, Ind. Applica- 


My 


Wi) 


SSSA w 


tion Jan. 5, 1944, Serial No. 517,034. 14 


(Cl. 251—156.) 


Subscribe Now 


| 

| 

| Gentlemen: Send the NEWS for one year. 

; [] $4 enclosed [J Bill me [] Bill the company 
1 

! 

| 
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Street. .... eceas 


Receive the greatest trade paper in the Industry—Arr 
Conpitioninc & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $4 per year, 52 issues. 


Fill in coupon and mail today 
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AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Mich. 
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13. In a valve, the combination of a 
tubular outer body member having a 
tubular lateral extension, a tubular inner 
body member disposed concentrically 
within said lateral extension of said outer 
body member to project therefrom and 
extending into the outer body member 
transversely thereof, said inner body 
member having oppositely disposed axially 
spaced fluid openings each opening to an 
end of said outer body member, the sides 
of said inner body member between its 
said fluid openings being brazed to the 
adjacent sides of said outer body member 
to provide a sealed joint therebetween, 
and an adapter surrounding the projecting 


end of the inner body member and 
brazed thereto. 

2,418,448. VALVE. Alfred C. Arbogast, 
Elkhart, Ind., assignor to Northern 


Applica- 


‘a 4 

1. In a valve, the combination of a 
tubular outer body member having a 
tubular lateral extension and having a 
flanged opening opposite its lateral exten- 
sion, a tubular inner body member dis- 
posed transversely within said outer body 
member and concentrically within the 
lateral extension thereof and the flange 
of said opening and spaced from said 
extension and flange to provide capillary 
spaces between them and brazed together 
said spaces throughout’ the 


peripheries thereof, the inner body mem- 
ber having an out-turned flange at one 
end overlapping the end of the lateral 
extension of said outer body member and 
an end wall at its opposite end, said 
inner body member having axially spaced 
fluid openings on opposite sides thereof, 
each opening communicating with one end 
passage of the outer body member 
portions of the opposite sides of the inner 
body member between said fluid openings 
being spaced relative to the adjacent side 
surfaces of said outer body member to 
provide capillary spaces, the body walls 
being sealingly brazed together within 
said spaces, an adapter collar embracing 
the end of the lateral extension of said 
outer body member and the outturned 
flange of said inner body member and 
spaced therefrom to provide capillary 
spaces between them and brazed together 
within said spaces, and an annular valve 
seat member’ arranged _ concentrically 
within said inner body member axially 
intermediate of said openings and periph- 
erally spaced from the wall thereof to 
provide an annular capillary space between 
them and brazed together within said 
space. 


2,418,530. ICE-CUBE TRAY. Homer RB. 
Tharp, San Antonio, Tex. Application 
Oct. 3, 1945, Serial No. 619,920. 3 Claims. 


(Cl. 62—108.5.) 
LN 


8. In an ice-cube tray, the combination 
of a cup section, a bottom section integral 
with said cup section, said tray provided 
with a transversely extending mouth at 
one end, said cup section being radically 
beveled at said mouth, said cup section 
provided with an elongated inwardly ex- 


tending handle overhanging part of said 
mouth, said bottom section having the 
edge of said mouth extending inwardly 
and said handle and inwardly extending 
edge constituting a funnel for facilitating 
the placing of liquid in said mouth and 
between the cup and bottom sections, 


2,418,572. ICE CUBE DISPENSING 
REFRIGERATOR. James E. Brenna; 
Lakewood, Ohio. Application Sept. 17 
1943, Serial No. 502,787. 9 Claims, 
(Cl. 62—389.) 


7. In a mechanical refrigerator, an 
open top cabinet enclosing a cold com- 
partment, an ice block forming receptacle 
permanently incorporated in the cabinet 
adjacent one side and near the top of 
said compartment, ice block extractors 
having parts depending into the receptacle 
adjacent the walls thereof,  electrica] 
heating means in the walls of saiq 
receptacle, a circuit for supplying electric 
current to said heating means, a switch 
included in the circuit and located agq- 
jacent a side of the compartment remote 
from said receptacle, and a door for 
closing the open top of the cabinet. 

(To Be Continued) 
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| CLASSIFIED 


ADVERTISING 


RATES for ‘Positions Wanted’’ $2.50 
per insertion. Limit 50 words. 

RATES for all other classifications $5.00 
per insertion. Limit 50 words. 

ADVERTISEMENTS set in usual classi- 
fied style. ° Box addresses count as five 
words, other addresses by actual word 
count. 


WANTED: FACTORY representative to 
establish dealers and distributors in the 
State of Indiana for an old established 
Eastern manufacturer of farm milk 
coolers, fatm freezers, and commercial 
refrigeration products. Excellent poten- 
tial earning possibilities. Reply to BOX 
2388, Air Conditioning & Refrigeration 
News. 


POSITIONS WANTED 


BUSINESS CONNECTION—engineer de- 
sires partnership or percentage arrange- 
ment and organize expansion of estab- 
lished small eastern contractor with con- 
tacts (refrigeration, heating, electrical, 
etc.) into refrigeration and air condition- 
ing field. Excellent references. Contact 
Stephen Diczok, RICHARDSON & RICH- 
ARDSON, INC., 88 Park Avenue, Nutley, 
N. J. Nutley 2-0265. 


SALESMAN—AGE 35. Position wanted as 
representative for established manufac- 
turer of refrigeration accessories. Wish 
to contact manufacturers and/or jobbers 
in the south or southwest. Successful 
past sales record. At present employed 
in the commercial engineering department 
of large refrigeration manufacturer. 
BOX 2374, Air Conditioning & Refrigera- 
tion News. 


DESIGN ENGINEER, 34, married, back- 
ground covers design, sample _ building, 
experimentation and production of small 
commercial and domestic refrigerators. 
Hight years experience. Specific abilities 
include design and cabinet structure. 
Capable and experienced in _ holding 
supervisory positions. Can furnish ex- 
cellent references. BOX 2379, Air Condi- 
tioning & Refrigeration News. 


REFRIGERATION SERVICE man thor- 
oughly experienced on all SOs, CH3Cl, and 
“Freon” systems commercial and domestic- 
multiple and sub zero temperatures. Now 
employed, wishes to change. Preferably 
in the south east or south west. Have 
car and tools. BOX 2380, Air Condition- 
ing & Refrigeration News. 


SERVICE ENGINEER 5 years commer- 
cial, 5 years domestic, all makes. Con- 
tinuous experience independent companies 
New York City. Now working, wants 
position rural or suburban area anywhere 
can move wife and child. Detail your 
requirements and_ terms. Will send 
honest resume and reference upon request. 
BOX 2388, Air Conditioning & Refrigera- 
tion News. 


POSITIONS AVAILABLE 


WANTED—EXPERIENCED refrigeration 
counterman. Good opportunity for ad- 
vancement. Apply in own handwriting, 
stating jobbing and any other experience, 
education, and starting salary required. 
Applications will be treated strictly con- 
fidential. J. M. OBERC, INC., 904 W. 
Baltimore, Detroit 2, Mich. 


WANTED: EXPERIENCED service man- 
ager familiar with heating, air condition- 
ing and commercial refrigeration opera- 
tion for permanent position with large 
and well-established distributor. Must be 
capable of handling and training men. 
Good salary, fine future, excellent shop 
facilities and equipment, good working 


conditions. Reply, SIDLES CONDI- 
TIONED AIR COMPANY, Omaha, Ne- 
braska. 

WANTED: REFRIGERATION engineer 


having background of experience’ in 
modern dairy and ice cream plant equip- 
ment. Independently owned concern with 
good chance for advancement. Apply in 
your own handwriting stating qualifica- 
tions, experience, starting salary, age, 
and when available. Applications treated 
with strictest confidence. STURTEVANT 
+ mad PRODUCTS CO., Rock Island, 
inois. 


WANTED: INSTRUCTORS to teach re- 
frigeration, air conditioning. or sheet 
metal work. College graduate preferred. 
Apply in own handwriting, stating job- 
bing, and other experience, education, 
and starting salary required. J. CECIL 
SHARP, Air Conditioning and Refrigera- 
tion Department, Utah State Agricultural 
College, Logan, Utah. 


SUPERINTENDENT: MIDWESTERN re- 
frigeration school: GI approved; With 
educational experience and practical ex- 
perience in the refrigeration field; all 
replies strictly confidential. Summarize 
your experience, past earning capacity, 
and references. BOX 2386, Air Condition- 
ing & Refrigeration News. 


WANTED — EXPERIENCED factory-to- 
dealer representative for high-performance 
farm and commercial upright freezer now 
successfully merchandised in Eastern 
region. Territories open include Indiana, 
Illinois, Kentucky, Michigan. Consistent 
advertising and promotional program 
with leads furnished exclusively. A 
specialty appliance supplementing other 
makes, sizes, and designs. BOX 2387, 
Air Conditioning & Refrigeration News. 


EQUIPMENT WANTED 


MANUFACTURERS’ SURPLUS _ equip- 
ment bought up, cabinets, units, expan- 
sion valves, controls, all refrigeration 
products. Give full particulars. Prompt 
attention given. R & R EQUIPMENT 
CO., 2724 Third Ave., N.Y.C. 54, N. Y. 


EQUIPMENT FOR SALE 


MOTORS AND condensing units—avail- 
able at once—\-%4-'%4-\% Universal con- 
densing units with or without motors. 
Special—six hole ice-cream cabinets with 
% hp. Copeland units less motors $225. 
Also beverage coolers, beer equipment, 
stainless steel reach-in freezers. ALBROD 
CORP., 319 West 48th St., New York 
City 19, CI 6-9100. 


IMMEDIATE DELIVERY—new air condi- 
tioning equipment. Weathermakers com- 
plete with motor, “Freon” coil, ete. 
2 ton to 25 ton. SWSI, DWDI, and twin 
centrifugal blowers, propeller fans, heat- 
ing and cooling coils, evaporative con- 
densers, self-contained air conditioning 
units, condensing units. CONTROLDTEMP 
CORP., 236 Butler St., Brooklyn 17, N. Y. 


SECTIONAL WALK-IN coolers built to 
order on short notice. Genuine Fiberglas 
insulation. Highest grade lumber guar- 
anteed. Beautiful workmanship = and 
finish. Bright chrome hardware. Crated 
no extra charge. Delivery and insulation 
service available at reasonable rates 
within 100 miles of NYC. COOLER KING 
MFG. CO., 6018—13 Ave., Bklyn. 19, N. Y. 


FOR SALE—AC motors % to 3 hp. single 
and 3 phase, list price. Immediate deliv- 
ery. EDISON COOLING CORP., 310 E. 
149th St., Bronx 51, N. Y. 


QUALITY BOBTAIL fountains; reach-ins, 
walk-in boxes—wood, metal; dough re- 
tarders; double duty cases—stainless steel, 
porcelain; dairy, florist, bakery cases; 
ice cream hardening cabinets; thermo- 
pane frozen food cases; milk, sandwich 
coolers; stainless steel back bars; with 
machines. Equipment made to _ special 
order. FRIGITEMP CORP., 931 Bergen 
St.. Brooklyn 16. MA 2-9093. 


STOP CROSLEY terminal leaks—easily 
and quickly. Use the Holl-Ines_ cap. 
Installed in ten minutes. Absolutely no 
work on the terminal body. A guaranteed 
sealing device. Be prepared. Have a 
stock for your car and shop. See your 
jobber now. Sold all over the country. 
$5.50 per set. HOLL-INES, Dumont, N. J. 


A NEW tool to rework valve plates. Do 
not delay a job for valve plate replace- 
ment. Repair and test it yourself in 
about 20 minutes. Speed up your service 
work. Get a Premier self aligning valve 
grinding kit. Wholesale at $29.75. Dis- 
tributed by HOLL-INES, Dumont, N. J. 


BUSHING TOOLS, $2.00 ea.—Oil ring 
puller, $3.00 ea. Seal ring puller for 
Norge, $1.90 ea.—Special Coldspot parts ;— 


Drive couplings, $.28 ea.—Compressor 
gaskets, $.12 ea.—Seals. $2.25 ea.—Com- 
pressor blades, $1.00 ea.—Replacement 
check valve, $2.50 ea. HOLL-INES, 
Dumont, N. J. 


NEW MOTORS, heavy duty repulsion 
induction, single phase, 110-220 volts, 60 
cycle, available immediately. % HP— 
$40.00, % HP—$53.00, 1 HP—$60.00, 1% 
HP—$72.00. 25% deposit required with 
order. Balance SDBL or COD. KOLD 
DRAFT COLUMBUS, INC., 334 Marconi 
Blvd., Columbus 15, Ohio. Main 1583 and 
Main 3422. 


% HP CONDENSING units—air cooled 
complete with motor and control. Avail- 
able immediately. Price—$140.00 less 
motor and control—$95.00. 25% deposit 
required with order. Balance SDBL or 
COD. FOB Columbus, Ohio. KOLD 
DRAFT COLUMBUS, INC., 334 Marconi 
Blvd., Columbus 15, Ohio. Main 1583 and 
Main 3422. 


1000 MOTORS, FOR sale, from 
5g hp.—3425 RPM— 3 ph/230 V. 
rated—easily equal to % hp.) Ballbear- 
ing, for vertical or horizontal. Enclosed 
Fr. *% in. shaft. $36 each. This rugged 
motor cannot burn out. (Glass insulated 
wire coils.) MODERN SUPPLY CO., 206 
Fulton St., New York 7—CO 7-0100. 


SECTIONAL WALK-IN coolers, kiln 
dried fir front, spruce interior. Chrome 
hardware, metal saddle, finished shellac 
4 in. Fiber $1.20 for freezers 6 in. Fiber 
$1.40 per sq. ft. Cork insulation prices 
on request. Limited number new refrig- 
eration units coils, etc. available. Send 
us your requirements. REFRIGERATION 
SPECIALTIES, INC., 721 Flushing Ave., 
Brooklyn 6, N. Y. 


FLOAT REPLACEMENTS. For replac- 
ing defective high side floats on all 
household units. Regular charging con- 
nection, capillary tube setup, internal 
strainer and exact mounting plate. Part 
#2000-Westinghouse (4 hole plate), and 
#2010 (3 hole plate): Part #2020-Gibson 
Part #2030-General Electric (DR-1 & 
DR-2). Part #2040-For general replace- 
ment (undrilled plate). $6.75 each. 
SEALED UNIT PARTS CO., 3097 Third 
Ave., New York 56. 


SEALED CROSLEY TERMINALS. _In- 
stalled from the outside in a few minutes 
without opening the compressor. Corrects 
leaky terminals on all Crosley “F-12” 
units. Set of three $6.75 (Part No. 1020). 
Installation tool $1.65. Immediate delivery. 
Money-back guarantee. SEALED UNIT 
PARTS CO., 3097 Third Ave., New York 
56, N. Y. 


COMPRESSOR EXCHANGE—Unit  re- 
building. Over 300 compressors, immedi- 
ate delivery (on receipt of your old com- 
pressor) on 90% of the compressors in the 
field. And—at half the price of a new 
one. Prices on request. Also parts & 
supplies. Wholesale only. SQUARE 
DEAL SUPPLY CO., 904 N._ Illinois, 
Indianapolis, Indiana. 


stock 
(Under- 


FOR SALE: One new Acme dry ex water 
cooler, 8’ x 16”—20 ton capacity. THRUST 
REFRIGERATION COMPANY, 1016 Vir- 
ginia Street, East, Charleston 29, West 
Virginia. 


3 HP COPELAND W.C. “Freon” units 
with 3 ph. starters, less motors, new, it 
factory crates—Price $300.00. With 3 ph. 


motors—Price $375.00. BOX 2382, Air 
Conditioning & Refrigeration News. 
MUST REDUCE inventory—4 HP ~— 


densing units less motors $45 each. 
cu. ft. BEV-FOOD refrigerators less con- 
densing unit $225. % HP GE condensing 
units with motors and controls. ‘4, % 
% and % HP refrigerator motors. Also 
6-hole ice cream cabinets $135 each, and 
reach-in refrigerators and freezers. BO 
2389, Air Conditioning & Refrigeration 
News. 


— 


FRANCHISES AVAILABLE 


LOW COST automatic fire extinguisher. 
Exclusive county rights available for the 
Marvel automatic Kill-Fyr extinguisher. 


Component parts approved. Easy sales, 
good profits. Write for descriptive ci 
cular and facts from satisfied users: 
KILL-FYR MANUFACTURING ” 
Dept. R-88, Camden, N. J. 
BUSINESS OPPORTUNITIES 
pusi- 


COMMERCIAL REFRIGERATION . 
ness, doing $100,000.00 inventory approx! 
mate $15,000.00, service 20 southeaster? 
counties South Dakota and six Minnesota 
counties. Valuable franchises available. 
Hundreds of active accounts. Inventory 
100% clean, will be sold at invoice cost. 
Write Harold J. Johnson, JOHNSON’S. 
INC., Mitchell, South Dakota. 
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New Ferro-Therm Installation on West Cocst 


Edwin Wilson (right), 
sales manager of the 
Ferro-Therm division of 
Eckert Engineering Corp., 
is shown congratulating 
Lester Casperson, head of 
O. Casperson & Sons, on 
having the first commer- 
- cial cold storage room in 
California utilizing Ferro- 
Therm Steel Insulation. 
The lightweight door 
(shown between them) is 
but 4 in. thick, yet insu- 
lated for temperatures as 
low as 0° F. 


Dairy Products Distributor Is First California 
Firm To Use Ferro-Therm for Cold Room Insulation 


SAN FRANCISCO — First use of 
Ferro-Therm steel insulation to in- 
sulate a commercial cold storage 
room in California was made recently 
at the plant of O. Casperson & Sons 
here, butter and egg distributor, 
Edwin M. Wilson, sales manager for 
the Ferro-Therm division of Eckert 
Engineering Corp. has revealed here 
recently. 

Ferro-Therm steel insulation, man- 
ufactured by the American Flange & 
Mfg. Co., is claimed by Mr. Wilson 
to save space. He illustrated his 
point by noting that the 5 ft. by 7 ft. 
refrigerator door at Casperson’s, 


insulated for 0° F., is only 4 in. 
thick. 

Other features of the product 
claimed by Mr. Wilson are lightness 
and ease of handling. 

Ferro-Therm is being used in low 
temperature altitude chambers main- 
tained by the Naval bureau of 
aeronautics in San Diego and Seattle, 
Mr. Wilson said. 

It is being distributed in the West 
by Babcock & Jones, Inc. of Beverly 
Hills, Calif. Eckert Engineering Corp. 
acts as representative in northern 
California, Oregon, Washington, and 
Nevada. 


‘Departmentalized’ Buyer's 
Guide Published by Airo 


CHICAGO—A new, departmental- 
ized buyer’s guide covering parts, 
tools, supplies, and shop equipment 
for air conditioning and refrigeration 
applications has just been issued by 
Airo Supply Co., mail-order whole- 
saler here. 

Kindred lines are grouped in the 
1)2-page catalog “to make it easy 
for the customer to compare different 
lines and select the item he wants,” 
according to L. C. Keely, manager. 
For example, he said, all tools are 
listed on adjacent pages and fittings 
and tubings are shown near controls. 

The guide is said to reflect the 
latest prices quoted by manufac- 
turers. It includes a forward by 
Mr. Keely, order forms, general in- 
formation on mail-order buying, de- 
scriptions, and specifications. 


Storage Plant Approved 


DINUBA, Calif.— The Office of 
Housing Expediter, Division of Non- 
residential Construction, has issued 
a permit for construction of a cold 
storage plant at Dinuba, Calif., for 
John Sporner, to cost $6,500. 


With Food Plentiful, 
Public Must Be Sold on 
Need for Locker Space 


PORTLAND, Ore.—Some-300 West 
Coast leeker operators were told by 
industry leaders recently that, with 
the period of food scarcity over, they 
can no longer be mere “operators,” 
but must become active merchan- 
disers of their locker storage and 
other frozen food services. 

Gathered at the Pacific Coast 
Frozen Food Locker Convention here, 
operators from California, Oregon, 
and Washington were advised that 
their plants must now develop per- 
manent patronage on a different and 
far more competitive basis. 

The need to modernize their plants 
and equipment was emphasized. 

J. J. Hoey, secretary of the Cali- 
fornia Refrigerated Locker Associa- 
tion suggested that locker operators 
send out letters from time to time 
reminding their patrons of seasonal 
foods to store in their lockers. 

Next year’s convention will 
held in Seattle, it was decided. 

Locker associations of the three 
states sponsored the meetings. 


be 


Particular job. 


no-fuss installations. 


1/3 horse power or below. 
ORDER FROM YOUR 


Capillary tubes engineered to precise flow control for each 
® Wabash patented coiling process gives a larger inside diameter 


and provides a tube that is hard to plug up or freeze up. 
® Wabash exclusive fittings and adapters mean no-soldering, 


Available for domestic, commercial, or freezer units 


LOCAL JOBBER 


MANUFACTURING COMPANY 
2642 S. Michigan Ave., Chicago 16, Ill. 


Engineering Achievement 
Medal Goes to E.C. Raney THE NEW 


COLUMBUS, Ohio—In recognition 
Streamlined 


of his achievements in the field of 
refrigeration engineering, E. C. 
_ LA CROSSE 
DRY STORAGE COOLER 


Raney, president 
of Ranco,  Inc., 
was awarded the 
Lamme Medal at 

FEATURING THE ROLLBACK 11%” INSULATED LIDS— 

Adjustable wire partitions and shelf offers greater capacity— 

Sturdily constructed of heavy rust-resisting metal— 

Recessed base—High bake finish—Sizes 4-6-8 ft. 


LA CROSSE COOLER CO. 


ment exercises 
held June 6 by 

2809 LOSEY BLVD. So., LA CROSSE, WISCONSIN 
Formerly La Crosse Novelty Box Co. 


Ohio State univer- 
sity. 

The Lamme 
Medal is awarded 
each year by the 
university to an 
Ohio State alum- 


x COOLING EQUIPMENT 
nus who has dis- 


tinguished himself - 


E. C. Raney 
by engineering achievement. 


Mr. Raney, whose company lays 
claim to being the world’s largest 
manufacturer of thermostatic con- 
trols, received his degree in mechani- 
cal and electrical engineering from 
Ohio State in 1912. He also attended 
Ohio university at Athens. 

Mr. Raney developed the controls 
which his company now manufac- 
tures, as well as the automatic re- 
closing circuit breaker which it pre- 
viously produced. With a few friends, 
he organized the Automatic Reclosing 
Circuit Breaker Co. in 1913, engaging 
in the production of circuit breakers 
used in electrically operated coal 
mines, as well as in steel mills and 
on interurban electric railways. 

Later, with the development by Mr. 
Raney of a refrigerator control, the 
company abandoned the manufacture 
of circuit breakers. 


EDISTRICT REPRESENTATIVE 


A large, nationally-known manufacturer offers an opportunity of permanence and 
advancement to a capable sales leader. Products of advanced design and competitively 
priced—covering the heating, air conditioning and commercial refrigeration fields—are 
supported by a powerful, nationwide advertising and promotion program. Experience 
in the major appliance field desirable but not essential. Applicants must know dealer 
operations, specialty selling and merchandising; be able to help train dealers’ sales 
forces and, above all, possess sound business judgement. This is a real opportunity 
for a capable, ambitious man. A good salary, traveling expenses, automobile fur- 
nished, and complete executive cooperation assured. Write fully stating experience, 


personal qualifications and salary desired. Accompany with photograph. 


Box 2391, Air Conditioning & Refrigeration News 
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based on 


uperior ADESIGN and 
stute EN 


. that its action provides the strongest. 
grip ever devised .. . that it operates 
r... that it’s available in a variety 


positive 


touch of a 


in the long, trouble-free service it 
er's approval , .. in the credit it 
t and your company. And you 


EXTRA ENDURANCE...FOR 
DAILY COMMERCIAL ABUSE 


Every working part is designed to cushion shock. 
The rugged trigger-latch (A, B) is shaped for a 
direct blow on the strike, spring-cushioned through 
an off-center plate (C). The bolt (D) is short and 
heavy taking all stresses in one direction against 
@ pawerful coil spring. Engineered for many years 
‘of extra service on your commercial applications! 


» Makers of Dependabie melviaisaiar Hardware for over 40 Years 
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Appliance Men Stress Creative Selling 
In Sessions with Dealers at San Diego 


(Concluded from Page 1, Column 3) 


farm trade will find that locker 
renters are excellent prospects for 
home freezers. Most locker plants 
have recognized this and are en- 
couraging the sale of home freezers 
because it means more business for 
them from a processing angle. Our 
studies indicate that few farmers will 
release their lockers when they buy 
a freezer for their own homes.” 


The all day and evening Conference 
opened with a luncheon address by 
A. E. Holloway, vice president in 
charge of sales for the San Diego 
Gas & Electric Co., who urged the 
assembled electrical appliance dealers 
and distributors to prepare their or- 
ganizations for the new selling era 
ahead. 


Price Cutting Not Creative 


“Price cutting is not creative sell- 
ing,” Mr. Holloway said in stating 
that the time had come to return to 
creative selling. ‘Creative selling is 
establishing the desire for owner- 
ship of equipment in the minds 
where such desire does not exist at 
the present time. 

Larry Coen, sales manager of the 
American Central Co., Connersville, 
Ind., outlined to the dealers the tre- 
mendous possibilities that lie ahead 


in the sale of steel cabinets and 
kitchens. 
“The packaged kitchen offers 


many opportunities to the electrical 
appliance dealer in that it enables 
him to sell all of the items that go 
into the most important room in the 
house . . . the kitchen. The house- 
wife of today has been well educated 
in the requirements of a_ kitchen 
through leading magazines.. 

“In the 8,000,000 new homes which 
experts predict will be built during 


the next 10 years, modern kitchens 
are a must,” he said. 

Highlights of the afternoon confer- 
ence included a “Home Freezer Dis- 
cussion Panel,’ featuring Ben San- 
derson, western regional manager of 
Deepfreeze; N. B. Dinkel, western 
regional manager of Crosley; Ed 
Barnes, branch manager of Kelvina- 
tor, Los Angeles; U. S. Grant of 
U. S. Grant Supply; W. H. Dial, 
Weber Showcase & Fixture Co.; 
Norman Nielson, sales manager of 
Frigidaire, Los Angeles; and Mr. 
Stoneback of Blake, Moffitt & Towne. 


‘Sell Leisure Advantages’ 


“The American public buys the 
leisure advantages, not the nuts and 
bolts. Before we can sell home 
freezers, we must first sell leisure, 
use, and economy,” said Mr. Sander- 
son. Ed Barnes urged the dealers to 
make connections with food suppliers 
where customers can _ purchase 
steaks, game, and other unusual food 
items that add to the novelty of 
owning a home freezer. 

In referring to the buyers strike in 
Texas, U. S. Grant stated that 

“We've got to sell the public on 
the idea that they are getting their 
money’s worth now and that there 
is no real reason for foregoing the 
enjoyment of owning a home freezer 
during the next few years just be- 
cause they hope that prices might 
go down.” 


Stocks of Paper Will Help 


By carrying stocks of packaging ©— 


paper, the dealers will perform a 
genuine service for the customers, 
not only adding to the sales volume 
of the sotre, but providing a con- 
tinuing contact with the customégs 
for years to come, said the Blake, 
Moffitt and Towne representative, + 


ROGER 


FEN OPTS 


aul 


} , In Stainless Steel or polished Aluminum. 
DEALERS /mmediate Delivery! 


WANTED 


Write, wire or phone 
today for ‘informa- 
tion on franchise. 


W. ALLEN 


Rogers refrigeration units are finished 


—fa! 
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QUALITY LINE 


of Refrigeration 


Frozen Foods Salesman 


Shows them and sells them 


while maintaining proper 


temperature. Capacity 11.8 
cu. ft. 5-in. Fiberglas insula- 
tion. Has heavy duty Y% H.P. 
compressor. Main box is 6 
ft. by 29% in., 39 in. high. 


Walk-in Cooler 


All metal clad, inside and 
out (photo shows wooden 
door but new model has 
door of metal). Shiny and 
attractive in appearance and 
easy to keep that way. Built 
for permanence. Precision 
construction permits rapid 
and easy assembling. Two 
sizes: 6 by 8 feet and 
6 by 6 feet, both 7% high. 


___ Dry Beverage Cooler 


39 in. high, 
30 in. wide, 
6, 8, or 10 ft. 
long. Lids 
slide away or 
lift out. 
Removable 
dividers. 

8-in. utility 
shelf. 


% 


Thirty two manufacturers’ repre- 
sentatives, sales managers, and 
other Pacific Coast managers of the 
electrical appliance industry gave 
short impromptu talks on factory 
production, deliveries and new items 
scheduled to appear on the market 
soon in the “Manufacturer’s Panel 
Discussion” which concluded the 
afternoon program. 

Ray Hahn (Maytag) reported good 
washing machine production despite 
critical shortages of materials. 
Home freezer and Dutch oven produc- 
tion has started, he said. 

Dick Page (Thermadore) also re- 
ported good deliveries and announced 
that his firm is now producing built- 
in ranges. The parts, he said, are 
shipped as packaged units and can 
be assembled to make custom-built 
ranges in custom built kitchens. 


To Demonstrate Ironers 


Charles Culbert (Pacific Coast 
manager, Proctor) stated that his 
firm is planning popular demonstra- 
tions of ironers to overcome the 
fallacy that shirts are difficult to 
iron. 

Hank Marsh (Easy Washer) an- 
nounced that his company is coming 
out with a brand new spinner-type 
washer. 

L. P. Shelley (Rise-N-Shine, San 
Diego) announced that production is 
underway on a night light which 
automatically turns on when a person 
gets out of bed during the night. 

George Williams (Maryon-Williams 
Co.) stated that San Diego has a 
17% saturation of ironers compared 
with a national average of 10%. 
Ironers offer the dealers one of the 
biggest markets ahead, he predicted. 
Conlon’s ironer production is being 
absorbed so fast that washer produc- 


tion has not yet started, Mr. Wil- 
liams added. 

L. A. Peterson, sales manager for 
the New Home Sewing Machine Co., 
said that factory production was now 
better than 100% of prewar. Paul 
Bradner announced that Westing- 
house is now producing an electrical 
comforter. 

Howard Oliphant stated that Gen- 
eral Electric is now producing a 
range with a built-in pressure cooker 
which, when not in use, can be re- 
moved and the heating element lifted 
to make a fourth burner. 


Dealers Must Spend More 


Following the evening banquet, 
Ken Hampton, manager of the Valley 
Electrical Supply Co., Fresno, warned 
the dealers that if they wanted to do 
a profitable business in the years 
ahead, they will have to increase 
sales expenses for better advertising, 
sales training, and salesmen’s pay. 

In order to do that, he pointed out 
that dealers would have to curtail 
other expenses by enforcing proper 
credit terms, eliminating slow mov- 
ing items, collecting all claims for 
damaged items and become familiar 
with tax regulations in order to take 
full advantage of all deductions. 


Predicts Market of Million 


Edmund T. Price, president of the 
Solar Aircraft Co. of both San Diego 


-and Des Moines, Iowa, predicted that 


by 1950 San Diego appliance dealers 
would have a market of nearly one 
million persons in the San Diego.area. 


Price reminded the audience that 


ever since 1870, San Diego’s popula-. 
tion has doubled every 10 years. 

In support of his prediction, he 
pointed to the tremendous growth of 


San Diego’s back country area, the 
fact that the climate has made the 
area not only a mecca for tourists 
but is also largely responsible fo, 
San Diego’s rank of 23rd in the 
nation for the richness of its agri. 
cultural products, the growing im. 
portance of the harbor as a base for 
the Navy as well as the home of one 
of nation’s richest fishing industries 
(tuna). 


In referring to the vast undeve]- 
oped territory of Baja, Calif. he 
said, “Over the next 25 to 50 years, 
this frontier should mean that San 
Diego is the natural shipping and 
distributing point for the existing ag 
well as the new town and cities to 
be created. This is a situation un- 
matched by any other community in 
the country, because none, to my 
knowledge, is situated on the thres- 
hold of a new frontier, waiting to be 
developed by men of imagination ang 
vision.” 


Need Old-Fashioned Selling 


In the concluding talk of the 
evening, “Eve Didn’t Buy a Red 
Apple,” Milton Sanders, vice presi- 
dent of the Central Arizona Light and 
Power Co., stressed the importance 
of sales training for dealers in the 
days ahead. The art of selling is as 
old as Eve, said Sanders, while 
quoting passages from the first 
chapter of the Bible. 


“Even in those days the serpent 
who sold Eve on eating the apple did 
so because he was smart enough to 
show her what the apple would do 
for her. We’re going to have to get 
back to those same old-fashioned 
principles if we’re going to reap the 
harvests of the great markets of the 
future.” 


M"Quay ice cube makers 


Heavy duty cube freezing for reach-in and back bar 
installations plus compartment cooling is a one unit 
job for the McQuay Combination Ice Cube Maker. 
Fast freezing of cubes in special quick release trays, 
makes a generous volume of ice conveniently avail- 
able for peak hour service. Special fin coil panels 


keep compartment areas chilled. 


oller capacity plus convenience 


Efficiently designed for its dual job, the McQuay 
Combination Ice Cube Maker is constructed of heavy 
gauge aluminum with rippled aluminum fins hy- 
draulically bonded to electro-tin-plated copper tubing 
in the fin coil panels. Flat, U-shaped electro-tinned 
copper loops in the freezing section provide increased 


area of contact with the tray shelves for more rapid 
heat transfer and faster freezing. McQuay’s exclu- 


Fast freeze ... big volume cube production is also avail- 
able in standard McQuay Ice Cube Makers designed for 
installation in compartments where refrigeration tem- 
peratures of 45° F. or lower are maintained. Aluminum 
construction with electro-tin-plated copper tubing. 


“a 
> 


ASE OF 


sive Ripple Fin construction is the secret of the unit's 
highly efficient compartment cooling performance. 

For further information regarding your special 
needs see your refrigeration wholesaler or wri‘e 
McQuay, Inc., 1607 Broadway Street Northeast, 
Minneapolis 13, 


_ Representatives in Principal Cities 


Minnesota. 
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